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Introduction Create your campaign

Showcase your employer brand,
nighlight job opportunities and convert
eads with Landing Pages.

Landing Pages™ is a talent lead
generation tool that works across
Campaign Manager and Recruiter to
help customers reach, engage and
convert talent leads at scale.

*Landing Pages is the new and improved version of
Pipeline Builder

See Your Performance Best practices

m RECRUITER Projects Jobs Campaigns Reports

Q Search for a project, candidate or start a new search here

B3

a ®

Zoom Engineers / ® rusiic (+) 69 @ )

Room for more meta-data here

Talent pool Pipeline (#) Project settings

Show me candidates with: [ Location ¥ Years of Experience ¥

My pipeline 3 CANDIDATES (OU
@ All candidates (3)

Thomas Smith - 3rd [

Marketing Manager at Flexis
9 Open to relocate | Greater Denver Area

Saved (2)

Current

Growth Marketing Manager at Flexis e 2014 - Present

Engineering at Flexis [ us

nkedin.con

Past Campaign Marketing Manager at Freshing e 2014-2014

Associate Account Executive at Runity e 2013-2013
More

Education

University of Southern California e 2007 - 2010

Insights & Open to new opportunities

Application [ 1 resume 1= 4/5 screening questions
Saved by "} Daisy Lew from search on May 19

Join our band of rockstar coders

Flexis - San Francisco Bay Area

Chin Chou - 3rd [
Marketing Manager at Flexis
o Open to relocate | Greater Denver Area

Interneg loyees

Current  Growth Marketing Manager at Flexis e 2014 - Pr

al arketing Manager at Freshing e 2014-2014

Associate

X

count Executive at Runity e 2013-2013

More

with Gratis

ontact information (if
atis recruiting team.

Share profil

Share your profile an
provided) with the

Education  University [l Southern California e 2007 - 2010

I1sco are invited to see

Engineer title in
this opportunity

Insights N
Saved by

new opportunities

e Lastname (me) from Campaign B on May

Hi Ellen! We're looking for someone like you to join
our Engineering team. We're interested in engineers
who have expertise in Swift, Objective-C and
Javascript, value teamwork and collaboration, and
can help motivate a team to achieve greatness. At
Flexis you'll learn and grow, while forming deep
bonds with creative teammates who are just as
passionate as you about helping others discover
great music! ...see more

Camerof|Mendoza - 2nd [P0 vitalygrinko@g

Sales and Marketing Manager / B2B Sales
© Open tfielocate | Greater Denver Area

Roles we’re hiring for
» Back-end engineer SUBMIT
» Sr. back-end engineer
« Sr. front-end engineer

T Recent actions

Message

£33 Table setting:

| [ Move

Saved on May 1¢
by Daisy Lew

Message

Move

by Firstna

Saved on May 1

me Lastname

Message

Move

(me

(

|

Screened on Oct 1
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Landing Pages

Landing Pages works with the LinkedIn tools you already know to build a warm pipeline of leads

a Landing Pages e Recruiter

B Recruiter Q
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Reach the right talent
and fill your pipeline

inkedIn Ads let you drill down to target the right
talent, no matter your recruiting needs.




Introduction

Create your campaign

Hi Ellen! We’re looking for
We're interested in enginee
Javascript, value teamwork
to achiece greatness. At Fle
bonds with creative teamm:
helping others discover grr

See Your Performance Best practices

Attract potential candidates
with personalized pages

Ads bring your audience to a rich-media,
personalized Landing Page, customized for your
candidates and designed to bring your roles and
company to lite.



Introduction

M Recruiter

Create your campaign

See Your Performance Best practices

- asily engage and move

forward with great talent

Interested candidates can submit their information

Wit
W1

n a single click, and you can move them forward

th seamless Recruiter integration



Set up your Landing
Page and campaign

e ‘ﬁ%
F
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anding Page workflow

Campaign
. . Leads are routed Leads are assessed, Targeting and bYIS
Landing Page and Campaign . . . concludes;
. to appropriate actioned, and creative are .
related Ads are built launches . . . team reviews
Recruiter folder followed up with adjusted as needed
leads generated
Front-end Back-end Calibration

' Talent Brand ' Talent Brand
- Marketing - Marketing
TA TA
Specialist Specialist
3 Recruiter Recruiter ‘ Recruiter
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anding Page workflow

| anding Pages, formerly known as Pipeline
Builder is now located in Campaign Manager.
Previously, Pipeline Builder pages were access
via the Page Admin portal under “All Pages”

[t you are an existing Pipeline Builder user, you
will be redirected to Campaign Manager to
access Landing Pages when accessing the
Page Admin portal.

Your previous Pipeline Builder pages will be
automatically transitioned over to the Landing
Pages ecosystem within Campaign Manager

* Only Landing Page administrators have access to this button. Ask your Company Page administrator for access.

See Your Performance

Best practices

m Q Search

n Golden Phase Admin

All Pages ~ Content ~

® :x =
a ==
Home My N ork Jobs

Analytics ¥  Activity

Pipeline Builder has moved

Your Pipeline Builder pages are now
Landing Pages in Campaign Manager.

Learn more

(Go to Campaign Manager)

Try Premium Free
for 1 Month

\ View as member)

Admin tools ~




Introduction Create your campaign

lo access Landing Pages you

will need to create a Campaign
Manager account or get inviteo
to an existing account.

* Only Landing Page administrators have access to this button. Ask your Company Page administrator for access.

umm Linkedin Corporation N

See Your Performance

ﬁO

T

To access your Landing Pages,
create an account

You can create a new Campaign Manager account associated with your
Linkedin Page or get invited to an existing account. Learn more

Account name

Jane’s Ad Account

Currency

Urited States of America, Dollar (USD) v

NNOL Change currency ater

Linkedin Page

Golden Phase
Marketing and Advertising ¢ 11-50 employees ¢ MIL, MA
Create account

Help Center

Best practices

Certihed Partners

Privacy and Terms
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e

Account successfully created

You Can 300ess your Landng Pages in the ACcount Assets

tad, Leaen more Accessing your Landing Pages

Gotin Sefect an account associated with your Linkedin Page. Then
$0Mect the Account Assets Lab 10 view your Landing Pages.
Learn more

Got it

Once you create an account, you can click “Learn more” and you
will be directed to a Help Center article with additional details.

* Only Landing Page administrators have access to this button. Ask your Company Page administrator for access.
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Create your campaign

Best practices

Create your page

Jane's Ad Account

) cAMPAIGN MANAGER

Account manager

Click the “Account Assets” tab after you have

logged into Campaign Manager and it will open
up a drop-down menu

out your Landing Page

T | .
(] Design at Goldenphase Draft Sally Morrow 3/12/21, 10:35 AM 0 0 0
— Sales, VP 4 ;
[ ] : ) s Draft James Everon 3/12/21, 10:07 AM 0 0 0
— Lead Sales at Goldenphase Q&
Marketer . Goldenphase jobs
[~ “en lish 1 1 172 3 eEEEaEaOw &y
‘ [—] Marketing at Goldenphase Published James Everon S16/21,1:56 PM 30 2 2 Goldenphase
. | .
[] SeniorSales “es Published James Everon 5/14/21, 4:07 PM 30 12 2  Goldenphasejobs
Sales at Goldenphase - Goldenphase
Recrui P | '
() Recruiter / e Published Sally Morrow 6/21/21, 1:09 PM 30 12 g -Geldenphaselobs
Recruiting at Goldenphase N Goldenphase
. o) : .
~— D : | h
[) 2esianer “es Unpublished James Everon 05/12/21, 9:12 AM 30 12 o  Goldenehase jobs
— Design at Goldenphase - Suda B Goldenphase
" o) : .
] E:gi':::;nMaa"tagjlrcjen e W ... Unpublished Sally Morrow 12/12/20, 10:07 AM 30 12 2 -gg:gf’:"-:f?f’°b§
I g ng p = & enphase
Senior Marketer . i ‘Goldenphase jobs
) Marketing at Goldenphase Unpublished James Everon 12/12/20, 10:07 AM 30 12 2 Coldenphase
Pre i 2 3 4 6 7 8 9 Next )
Linked[] Linkedin Corporation® 2020 Help Center  Certified Partners  Privacy and Terms v

CAMPAIGN PERFORMANCE

Landing Pages @

EXPERIMENTS

@

Design Manager

WEBSITE DEMOGRAPHICS

ACCOUNT ASSETS ¥

Insight tag

Conversions

Matched audiences

Block lists

View: Talent leads ¥  Time range: 5/28/2019 - 6/26/2021 +

Page name Sta < Creator ) Views O Leads O Ad associatioﬂ.s Recruiter
.IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII Landlngpages :
Search by page narie or title All v ‘ ‘ Search by creator Lead gen forms E Search by Recruiter cc
C‘| . |-< “ |_ d . P ”” . h . h d d - Bulk Imports - -
]C On -lng Oges V\/-l-t ]n -t e rOp O\/\/n menu lllllllllllllllllllllIlllllllllllllllllllll: Assethistory E
[_J :::ii:::rring at Goldenphase s Draft James Everon Za127, 07 AM 0 0 E)
Click “Create new page” at the top right to build ) shoime Lo ametwn awmemmn o
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Manage your page

E dit: this option brings you to the page edit
workflow to make adjustments to your page

View as member: this option enables you to view
what a visitor to your Landing Page sees

Publish: Publish your page.

Duplicate: select this option to duplicate an
existing page

Delete: selecting this option will delete your page

See Your Performance Best practices

[} CAMPAIGN MANAGER

Landing Pages @ Create page
[\ View: Talent leads ¥  Time range: 5/28/2019 - 6/26/2021 +
Page name O Status O Creator Lastedit T Views T Leads O Ad assoclations Recruiter
Sear 2 v
(] 10pages 90 s
Engineer 4
! 2 L L
Engineering at sk Draft James Everon 24120, 1907 AM 0o 0 0
Sales Assoclate . . .
“es 1 1
Sales at Goidenphase Draft James Everon nyn, 907 AM 0 0 0
O N Manage . 5
4} Sally M N2, W AM -
Design at Goldenghase Dry Sally Mocrow N2, 10:35 0 0 0
Sales, VP -
Lead ;.'.acs 2 Goldenphase ke e Draft James Evercn NN, 1007 AM 0 puman T T YT I L GhesssmsmsmsmEmEEs
= .
- n
Market or Edit - Goldenphase jobs
T . ] -
Marketing at Goldenphase q hed James Everon S516/21, 1:56 PM 30 12 3 Gotdenohass
LS member (2
Senior Sales Goldenphane jobs
. hed James Everon SNna/, 4:07 MM 30 2 2
Sales ot Goldenphase s .............................................. idenphans
ccccccccc
Re< Goldenphune jobn
ity /21 £ P S 2 2
Recruiting at Gol o ? had Sally Moerow 6/2V21, 1:.09 PM 30 1 Goldenohase
. o -
S Unpublished James Everon 05/12/21, 512 AM 30 12 g  Smidenphisejobs
Design at Goldenphase -* Goldenphans
oy
PR Unpublished Salty Moerow 1212120, 10:07 AM 30 12 g3 Soidenphaselobs
Engineering at Goldenphase - w ada Goldenphas
Seonior Markoter Goldenphae jobs
1
Marketi ng a1 Goldenphase Ungelished James Everon 1212720, 1007 AM 30 Goldenohase
a 2 3 -3 8 N )
Unked[d Likesta Corporats 2020 Help Conter  Certifhed Partners  Privacy and Terms

Edit

View as member &

Pubish
Duplicate

Deolete



Introduction Create your campaign

Select the Talent Leads objective

* Build a pipeline of talent interested in your company by choosing
the Talent Leads ad objective. The Talent Leads objective

leverages Landing Pages to generate leads of candidates who
are interested in opportunities at your company.

* The Talent Leads objective is only available it your company
has a Recruiter contract.

"ll
-y =2

See Your Performance Best practices

{1} cAMPAIGN MANAGER Lucas Online

% pefault Campaign Group
Software Engineers 2

Step 1

Select Campaign Group

Objective ®
Let's get started! Select the objective that best fits your goals below.
Step 2
Set up Campaign Awareness Consideration Conversions

e Objective selection

Brand awareness Website visits Lead generation
Engagement [ Talent leads ]
Video views Website conversions
Job applicants
Step 3

Step 4

* Only Landing Page administrators have access to this button. Ask your Company Page administrator for access.
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Create your campaign

Add content to your Landing Page

Write a headline (required)
Choose something that is brief but

engaging and action oriented. Ex: “Join
our Engineering Team” or “We're hiring
data ninjas like you.”

Write your body paragraph (required)
Include details on the type of candidate
you're looking for and what the role and
your company offers. Use the Highlights
section to include bullet points that make

text easier to skim.

See Your Performance

Create Landing Page ©@

Hoader

vvvvvvvvvvvvvvv

LLLLLLLLLLLLL

Description @

Description”

TTTTT

TTTTT

People @

Employees
Q

Company overview @

Edit overview &
Copy can only be edited from

Compa

fry Page

Upload |

Page title

Goldenphase

Description

Description of job opportunity at your COmpany,

vvvvv

OQur Culture

Share your profile with

‘ Recruiter

Meet our team

’ Employee ‘
' Employee .

Company Overview

Founded in 2003, Golden Phase conmects the world's

productive and successiul, With mare than

exec . MPany SHo
Webs tp/

Indusery Lorem lpsum
mmmmmm ey
Headguarters snnyvale, CA
Type ublic MY
Founded 289
Speclalties ~ Lorem lpsu m

Employee

Employee

professionals to make them more
G675+ millon members workiwide, including

-----------------

Best practices

Upload a bannerimage

Add rich media and an

accompanying headline

Use images, video, or slides to

advertise your brand and culture.

|dentity a recruiter or hiring manager for the

“Share contact info with” module

et candidates know who is managing the
hiring process. Please note that this is not @
clickable section tor the candidate.

dentity up to three employees to
highlight in Employee showcase.

nclude people whose backgrounds are
relevant for the target audience. At least
two employees must be featured for the

module to show.



Introduction Create your campaign

Publish your page

Click “Save as a Draft” to save and edit later, OR “Publish”
when you're ready to publish your page.

Link to an existing Project where your leads will be
accessible in LinkedIn Recruiter.**

. * Only those with a LinkedIn Recruiter Seat on your
organization’s dashboard will have access to the leads

. **Recent Projects list here must be 1) a public project and
2) does not already link to a Landing Page

Locate your new Landing Page URL. You will need to
manually copy the link by using the “view as member”
option OR select “Copy URL" once the page is published.

See Your Performance

Croate Landing Page &
Page wop Hoader
- - ‘ N, ’&‘
n ’ f ) i
Come join our team
o eoanze e

Share your profile wi
Tia Oy
ecruter
Media @ Meet cur team
Tote
stela Araie Dawid Keahica
Ow Cunure Vet ring Mare; [
Ui & vl o Vi v~y et ‘ erence Welch ﬁ e Maly
ooty Mare N
O rowntn —
Youl e W
———, Company Overview
. : 2, Gokden P vre SAesson el
cenru o O e O
vr re oTeery Yo
Recruier © . ......
T
T

Putse Compary

Best practices

Recruiter Integration

Select Recruiter CONract and Droject 10 recieve your talent leads. New
projects can be created in Recruer.
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[ cAMPAIGN MANAGER

Unpublish and re-publish Landing Pages [

Landing Pages ®

‘ ‘ ‘ ® View: Talent leads ¥  Time range: 5/28/2019 - 6/26/2021 «

Since hiring needs could change, you may want to et o © s Asacot s
unpublish an existing page. Follow these steps to unpublish - ’ | M s I
a live page and save its content tor future use. You'll be o v | o st im0 o :

able to reou pblish it OIgCﬁﬂ at a later date it needed. [) Soleshesocime v | o Jemes Everon 12121, 907 v 0 0 0

Design M
[ CesionManager Draft Sally Morrow 3/12/21, 10:35 AM 0 0 0
Design at Goldenphase

G Sales, VP

Lead Sales at Goldenphase Draft James Everon 3/12/21, 10:07 AM 0 0 0
° éé . 424 Marketer . . Goldenphase jobs
G Click the three dots and select “Unpublish” of the 0 e T smsom %
. . . ) :eln '°rtsg'elz . hed James Everon 5/14/21, 4:07 PM 30 12 2 .gg_:ggnpga_s_glqb,s_
anding Page you wish to unpublis i T
. = View as member [2 .
0) gecr“,?er  Goldensh hed sally Morrow 6/21/21,1:09 PM 30 12 2 ~29~:g9n92?§§’~9b~5~
ecruiting a oldenphase \ Copy URL oldenphase
Designer " . d . Goldenphase jobs
B bl h AM12AM 30 12 g emnmn R R AnEs
R b‘| . h |_ d . P 't '| 't d 't ‘| D Design at Goldenph ‘ Unpublis flished James Everon 05/12/21, 9:12 AM 30 12 2 Goldenphase
epublish your Landing Page at a later date or leverage
Engineer Manag B : . Goldenphase jobs
8l Delet :
the existing content for a new Landing Page by selecting o ommsensene § 7 com o L
Senior Marketer . ) . Goldenphase jobs
” _|. - 0) Marketing st Goldenphase Unpublished James Everon 12/12/20, 10:07 AM 30 12 2 e
Duplicate”.
1 2 3 4 5 6 7 8 9 Next >

Linkedffd Linkedin Corporation® 2020 Help Center Certified Partners  Privacy and Terms ~
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everage Landing Pages in your LinkedIn Ads campaign

ATET W
2:41 -
{ Gimmonix ‘ . Engineering at Zoom Dynamics

When people and Al come together, s : ) . Aaron Jones FixDex

QDD s tolife sndlon N Stpetience st _ Linkedin Marketing Sokstions You're invited to join FixDex. " Hi Sam! Trying to master your analytical skills?
Aren't we all? ;) Come join us at the FixDex

Analytical Summit where we'll share the latest

and greatest on all things analytical

ron and | work at FixDex |

Register for an upcoming virtual workshop today! wa orex and inwite you to try bt
Veronica Smith

companies in aur mirketolace are look Social Media Strategist at GobdenPhase
Linked [ Marketing Lobs o rietpiace are locking for ~ '~ Sty Univeruty + San Franciues Ray Asa + 715 88

x of companies

ﬁﬂ = a—— J ¢ to hire software engineers, product : - 4 B3 Engineering at Zoom Dynamics
g and 'p oduct des , - r a ¥

s and data

+
i3 : ;
p /1 # « for acha lhck Parnibarale srul Aacw Bl 191 et Manheti o g beades ATTN Cuphertoe i The Tarioes apgda 2t o of N Lo Uy A
) 3 ¢ or achange, clic ) ~\ B L , e e Fom .. ee more 294 the ot Ty o rornet - 10001 =z
ﬂi the link below 1o learn more and got started B 0 pcisl reodhs

Ancres Bochel, and 21 athers Veas e bnbewving Taher

. (2 View event details P ——— m $ connections work here
- Highlights ol Oighal Markatiog
A X7 OO0 & Legpnter
Unkedin Marketing Labs Register e S 23 Mural Connections. Veronica cam Introduce you to 5 senior
o ———— o Yo ard Veeseics Both know Marken Lunar W seaders a1 Twitter ’ I'minterested

Get sneroduced
e00/023 ) I3 e‘: Like ] Comment £y Share

FixDex
Thank you for visiting our website!

About the cpportunity
LY -RES We are seeking Software Engineers who have
& Like ] Comment s

FixDex Veronica's Posts & Activity  Following experience across owr techmical stack from Java to
e Great! Thank you for the registration and I Felbrwers Javascript. We are interested in individuals who value
you will get your pass today. Excited to see -‘.ﬂ Wiy going 8 the beach is imgortant fee yeu... teamwork and collaboration. We will give you a chance
you there! Sl Veronica thared 1o learn and grow. while being surrounded by fun,
2 Learn moce e Celebeating 4 years ot Sokar Tech creative teammates who have a passion for
Vereeses shared bictechnology.

We are a team that is tackling one of the most comolex
Try FixDex Today

Sponsored Content Sponsored Messaging Additional Ad Formats

. \fideo Ad * Message Ad »  Dynamic Ad .
,  Conversation Ad d * Landing Pages
* Single Image Ad o Text Ad

 (Carousel Ad
* Single Job Ad

Talent Tools



Managing Leads
in Recruiter
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Introduction

0S EXPEI

ing Pages is in
ne New Recrui

ence so you

N track o

Nnd manage

leads more efficiently

Create your campaign

‘egrated
er &

NEW

Publishing Process

» Ability to select existing
Project under contract”

*Project must be created in Recruiter before it

can be linked with a Landing Page

Lead Management

* New “Campaigns” tab to
quickly filter Projects containing

L anding Pages leads

* Unlimited™ messaging to leads

*sending an InMail to a Landing Pages lead does not count against total InMail allotment

See Your Performance

Recruiter Ing O0r ation

Best practices

Select Recruiter CONMract and Droject 10 recieve your talent leads. New

Projects (5)

© Reset filters 2 PROJECTS

Q Search for a project 1?7 Project B o 12345

Location

F ¥ As
San Francisco Bay Area (5) 2 24 candidates in pipefine
Geeater New York City Area (4)

Greater Los Angeles Area (2)

Show me projects with: ’ Search only m Campaign W fred applicants

* Job post (Open) : 24 applicants (3 NEW) ~
Al * Landing page (Active) : 15 leads (1 NEW) ~

* Shared applicants [from 2 other job posts) : 85 applicants (32 NEW) ~

e ¥r Project C o w2
Senlor Project Man
Owner Owner: FirstName LastName ¢ Recruiter: FirstName LastName ¢ Miring Manager: FirstNan
* Job post (Open) : 24 applicants (3 NEW) ~
[-Smn'!‘ name
28 24 candidates in pipeline
Al
Me (1)
Peter Rigano (5)
Rabul Godse (2)
Mor:

I Clear
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Worktlow - Landing Page lead management

Candidate expresses interest and Recruiter saves the lead into the Recruiter actions the lead in

Flow becomes a Landing Page lead Pipeline tab Pipeline tab
Talent Pool Pipeline Pipeline Pipeline
Leao
visibility

LP lead is in the Talent Pool tab LP lead is now in the Pipeline tab Recruiter messages the LP lead from

The Talent Pool tab contains a copy the Pipeline tab

of the LP lead The copy of the LP lead remains in
the Talent Pool tab
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-ind your Landing

m RECRUITER Projects Jobs Campaigns  Reports Q Start or continue new search here

Page leads

“ Lucas Bunzel
lv LinkedIn
Recent projects a

e Sign in to LinkedIn Recruiter =

TASKS

Give profile feedback 2

a Click the “Cam pCﬂg ns” tab Review profie fesdback Start a new project

Projects are the easiest way to stay organized and keep track of your hiring needs.

Create new

Click the name of the
campaign you want to see

m RECRUITER Projects Jobs Campaigns Reports Q Start or continue new search here l—g Q @ &-

Note: use filters to help s
identity Projects

Show me projects with: | Search only Jot-poﬁ—-+ Shared applicants Clear

Q Reset filters 1PROJECT Sortby: Lastviewed by me v 11

Q_ search for a project a——ﬁ Project Yarra_03.20.2014 p: 93031473
Viewed now

Created 6y ago

Location
Owner: Kristina Loudon
Search location Landing page: 0 leads
All ® Recommended matches (active)

8 3 candidates in pipeline



http://linkedin.com/recruiter

Introduction

Assess your

Create your campaign

anding Page leads

See Your Performance

Best practices

6 The Talent Pool tab will show you
all of the leads gathered

In this tab you can “Save” leads
to your Pipeline, where you can
structure your outreach.

You can also “Hide” candidates
who are not relevant for this
pipeline

TIP: Sort by “Date Lead Added” Identity new

Landing Page leads in the order of
members who most recently became a leaa

[ rReEcrUITER PROJECTS  CLIPBOARD  JOBS  REPORTS  MORE

Digital Hub Barcelona

Talemt pool Ppeoline

&3 RESULTS 1-25 )

¥

Urrent  Asssstant Brand Manager Marketing » Danone - JO !
i ]
E-commerce & Digtal Marketing Stagare at Danone « 2018 -~ Present

Skyler Stevenson 2nd
ASSHLAM Brand Manager Marketing en Danone

Past Account Executive intern 1 DOB - &
Hos195s Coorginator a1 NARGY SL - 2015 « 2018

summer Worker at Chop Point Camp - 2012 - 2014

LCLP Migration Test

Talent pool Pipeline

2 Leads 6 Leads

6 RESULTS Sort by: Date Lead Added v 1

« Chenhui Zhai - 15: @ m Date Lead Added
-y Growing engineering talents & driving product innovations

Alphabetical

Recommended matches

repli
Stage changed on April 3, 20
by Kruti Shah (n
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Manage your Landing Page leads

e The Pipeline tab

In this tab you can send InMail outreach to
leads via the “Message” button, you can
Digital Hub Barcelona

orogress candidates through the process via & public
the “Move to” button.

Talent pool Pipeline

Note: From the Pipeline tab you can “Share

fOr Rev'le\/\/", \/\/h]Ch QHO\/\/S yOU _tO ShO ‘e My pipeline ) 1aresuts Q Search by name, title, skill, or country... = Sort by: Last modified ¥ 1-14
chosen leads with your teammates/ the et e R

Jordan Sherman- 2nd Message Move to... Il
h]-r]-ng manager (Oﬂce J[hey hQV@ a H]ﬂ ng Archived candidates (0) O Founder at LET'S GET CIRCULAR Moved to.unes

Barcelona, Catalonia, Spain

@ uncontacted (14) Share for review
|\/| ana g er Segt) Current Founder at LET'S GET CIRCULAR - 2079 — Present
contacted (0) Past Head of Client Development at Rebold - 2078 — 2019 Archive
Business Develanment / Financial Services at Acceso - 2017 — 2018
c - Save to PDF

[t you want to transter leads into an existing .

Project you must click into their protile and
add them via the Projects icon
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Talent Pool Tab

The Talent Pool tab is a collection

ot all “potential” candidates from

Zoom Engineers Z ® public (+
. Room for more meta-data here
the three sources: Jobs, Recruiter
Talent pool
® IS iesearehrrestit———ttappheantd | Recommended candidates -+ Add candidates Hidden from r
Search and Landing Page.
(© Search history and alerts 5 LEADS MATCHING YOUR SEARCH Sort by: La
r ﬁ Clear search

== Custom filters Greater Denver Area

Vianage campaign leads from — _ L &

Current  Mechanical Engineer at Sphero 2017 - Present

O O Job title
T e O e n O O O 7 n e C: rl |'|"e r + Job tit hoo! Past Mechanical Engineer at SEAKR Engineering 2010 - 2016
ot 1 2an . . .
4 4 LA R&D Engineer at Medtronic Therapies Group 2006 - 2010
More (1)
Locations
O ) . . Education University of Southern California 2002 - 2006
- 4+ Candidate geographic locations
rO] e C ...S Contact  earaujo@gmail.com

Skills 555-455-1334
+ Skills and expertise or boolean Campaign  Mechanical Eng: NAMER 135 » Responded 2:13 PM

Recruiter spotlights [}
Nnenne Afolayan - zrd

+ More likely to engage . .
y = Mechanical Engineer

+ Open to new opportunities (87), = Greater Denver Area
Companies Current Mechanical Engineer at New School Labs 2013 - Present
4+ Companies or boolean Past Senior Engineer at MMIT Group 2011 -2013
Engineer at MMIT Group 2006 - 2009
Year of Graduation More (2)
+ Add graduation year range Education Colorado School of Business 2001 - 2005

Contact nafolayan@gmail.com
Schools i
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Pipeline Tab

—|_ h e P-i p e-l-i n e tO b -iS \/\/ h e re yO U m RECRUITER Projects  Jobs  Campaigns  Reports Q_ Search for a project, candidate or start a new search here B g @ Q

Project title goes here Z

“Save” candidates you wish to
- SEEEET Pipeline (5
move along on the recruitment

) Project settings

My pipeline 5 CANDIDATES Q search by name, title, skill or country = C Recent actions €3 Table settings
p rO CeSS . @ All candidates (7)

. Message Move L
Saved (2) Thomas Smith . 3rd [ LS l |
: Marketing Manager at Flexis Saved on May 19
. . Contacted (2) S " @ Opentorelocate | Greater Denver Area by Daisy Lew
Vlanage leads within the same
B Screen (1) Past Campaign Marketing Manager at Freshing e 2014-2014
Associate Account Executive at Runity  2013-2013
D ° '| ° —|_ ‘ | \ Moved to ATS (0)
More
-| p e -| n e O O S yO U r b O S O n Hired (O) Education University of Southern California e 2007 - 2010
. a -
Archived candidates (0) Insights @ Open to new opportunities

S O U rC-i n g ] e O d S Application B 1resume = 4/5 screening questions

Savedby () Daisy Lew from search on May 19

Chin Chou - 3rd Ui@ Message | | Move

Marketing Manager at Flexis
© Open torelocate | Greater Denver Area Saved on May 19

by Firstname Lastname (me)

Current  Growth Marketing Manager at Flexis e 2014 - Present

Past Campaign Marketing Manager at Freshing e 2014-2014
Associate Account Executive at Runity e 2013-2013

More
Education  University of Southern California e 2007 - 2010
Insights @ Open to new opportunities

Saved by 6 Firstname Lastname (me) from Campaign B on May 19
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Archive your Project and Leads

Before archiving a Project, you
must unpublish your Landing
Page to stop the LP lead tlow

Cannot archive project X

This project cannot be archived because there is a published
Pipeline Builder page associated with it. Before you can archive
this project, please contact the page creator (Shalu Pandey) to
unpublish this page.

' -
_

/]

A
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Reporting and
RO
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Access Landing
Page Analytics

) cAMPAIGN MANAGER

CAMPAIGN PERFORMANCE EXPERIMENTS WEBSITE DEMOGRAPHICS AUDIENCES ACCOUNT ASSETS ¥

e Simply click the page name to
access analytics OR select the

check boxes for multiple Landing QD
® View: Talent leads
Pages

Landing Pages ®

Page name C Status C Creator C Lastedit C Views T  Leads C

@ Select the “Analytics” button in the search by pege ame o e Ml | [[seerch by creator
top lett corner after you have L) e 0 3
selected the check box(es) () e ot Goldenohase | Dra Jsames Everon 21aj21, 1107 AM 0 0

Sales at Goldenphase

les A iat
G @ Sales Associate Draft James Everon 3/12/21, 9:07 AM 0 0

[:] Design Manager

Draft lly M 12/21, 10:35 AM
Design at Goldenphase ra Sally Morrow 3/12/21,10:3 0 0
les, VP
E] sales, Draft James Everon 3/12/21,10:07 AM 0 0

Lead Sales at Goldenphase
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Access actionable insights including B campaion manacer &£ | [ oo | g Veemoonn | @)
the number of leads, percentage of € Analytics: Senior Sales pubished | Actions -
Insights Demographics

leads who have received an InMail,
nMail Acceptance rate and more.

Time range: 5/28/2019 - 6/26/2019 ¥

Leads overview

13 ~ 5% 24% » 5% 56% = 5%

Total number of leads Leads are newly engaged with company Leads have not recieved InMail before

InMail acceptance rate

100% = 5% 34% = 5% 16% = 5%

Leads sent InMail Leads InMail acceptance rate Overall InMail acceptance rate

Landing Page views to leads ® Metric: Total counts ¥

340
300

240

e A/O/O\O/O\O/O\o/o\/o

lotal counts



Introduction Create your campaign See Your Performance Best practices

Demographics

Viewlead demographics i

4 categories:
& Analytics: Senior Sales

Insights Demographics

Company
Time range: 5/28/2021 - 6/26/2021 =

Title

Lead demographics ® Display: Job titles ¥

”~

S|’<|HS Name O Company Leads O

Job titles

Sales Associate
Skills

Seniority

Seniority

Account executive N 24%

Sales consultant D 2%

Sales manager [ A
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Case Studies
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Autodesk uses Landing Pages to fill high-
demand roles in multiple locations around
the world. They created more than 10
oages, each with a captivating headline,
that speak to career growth and are culture
specific to region and job function so that
they're as relevant as possible to the viewer.

Q Search

in

Share contact info with

Pau Sanchez - 3rd
Talent Acquisition Coordinator

B Insplre the future. Sell what's next in Barcelona.

They also leverage the highlight modules to
:egture perks’ ]Ongugge Skﬂ]s they Ore Autodesk makes software for people who make things. If you've ever driven Roles we're hiring for

i - f al, ¢ i ) ] » G » .
a high-performance car, admired a towering skyscraper, used a smartphone « Territory Sales Reps

looking for, and more to further target orwatched et chances areyou ve exprencedwhatmilonsof | (ORI

Autodesk customers are doing with our software.
« Sales Development Reps

« Technical Specialists

Oote ntiO] CO ndid Otes. Now, imagine selling that awesome software. You'll be able to think e Pre-Sales Reps

strategically, work collaboratively and help companies of all sizes solve some

of their biggest challenges - all while crushing your numbers. Language skills
We have transformed the way our Sales Teams sell and have built brand new * Swedish
global sales hubs. You'll join a diverse group of professionals from all over * Norway
the world who are highly engaging.. and a lot of fun. What else can you * Danish
expect? Challenging and rewarding sales experiences, ongoing investments * :’c”;_mh"

* ENgUS

in your sales development, and a supportive work environment. Qur
employees are passionate, creative, and focused or
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Invesco

Invesco uses Landing Pages to target hard-
to-fill roles in compliance and legal counsel
and build general awareness across
multiple regions to support long-term hiring
needs.

Their landing pages teature a video of their
CEQO speaking about the company’s
strong outlook and the importance of their

unigue company culture.

See Your Performance

estment Management «» 5. ] - emplovese

Invesco - R
I’m interested Let the recruiting team know you are interested in this career ¢ unit

Invesco is one of the world's leading, independent asset managers. Since investing is all we do, we can focus solely on
delivering meaningful results for our client in an ever-changing landscape.

Whether you're a Compliance Manager committed to ensuring the proper policies and procedures are in place to
adequately address regulatory requirements or a Legal Counsel mitigating legal and regulatory risk, you'll have clear
direction about what matters most.

The status quo isn't an option, and you'll be challenged to find new, better ways to operate and strengthen performance.

We believe that our people's diverse perspectives help us better meet our clients’ distinct needs, so we value diversity of
thoughtin all levels of the organization.

When you join Invesco, you'll be a part of a broader team that works together, challenges each other, and leverages local
and global perspectives to achieve results.

We currently have a range of openings for our Houston, Chicago, Toronto, London and Hyderaba see more

Best practices

Share contact info with

Amy Ste. Marie = 2nd
Talent Acquisition Manager

Leadership insights: Marty Flanagan, CEO




Introduction Create your campaign See Your Performance Best practices

Best practices L ] .
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anding Page launch checklist

e Louner

Checklist

Define campaign goals Gather content that is . Create a plan for recruiters . Ensure Landing Page
and success metrics ready to be added to the to manage leads is ready to go

|dentity target audiences in Landing Page Agree on any SLAs or . Schedule a “Going Live” call
oartnership with your Talent templates that your team and proceed with launch
Acquisition team will use

Define team roles

Post-Launch

Checklist

Host a Pulse Check (full team . Gain feedback on the quality . Refine and optimize . Host a second Pulse Check to
meeting) to discuss launch of of leads coming from Landing campaign based on lead discuss campaign and feedback
campaign and initial feedback Page from recruiters quality on leads generatead

Use this feedback to refine . Recdlibrate content and . Provide reporting on campaign

your target audience targeting as needead
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Campaign setup best practices

Use the media section to highlight a relevant video for

) this role. Include interviews with someone in the same
function, mission-led company videos, or videos
showcasing the unique company culture.

@ Ensure targeting is highly relevant to increase
CTR and landing page conversion rate

QU Reduce wasted clicks by using the Exclude . . . .
. o , Z Use employee testimonials to bring the page to lite
option in targeting for your own company \
It you have multiple Landing Pages, A/B test Advise recruiters when you go live so they can
' different pages to the same audience and ((')> monitor leads.

monitor results

Also get teedback on lead quality during the campaign.
t leads are not suitable, make essential adjustments on
the targeting criteria and/or ad copy.

‘ Use localised language where applicable
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Campaign setup best practices

demand 7%FIRSTNAMEZ. This will pull the Eg the open role in your Landing Page copy.
members first name from their LinkedIn profile.
Personalization increases conversion rate!

g Personalize the Landing Page by usingthe oo Use the main selling points of the company and

Always put the most important content (job title,
location, etc.) toward the beginning of the page. r
The first paragraph needs to hook potential

talent and create a value exchange.

Avoid copying and pasting a job spec.

o q Be clear and factual in your related LinkedIn

4-5 paragraphs work best — must be quickly scannable Ads copy with a clear call-to-action

Make sure the text in the related ad is consistent
to the text on the Landing Page.

Use the call-to-action “I'm interested” button at the top
of the page to drive leads
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Qosm DSM
At DSM we believe in diversity. It's the balance that makes us strong. That’s why

DSM is making recruitment of diverse talent for today and tomorrow a top priority.

f you're interested in a company which values inclusion and diversity, Join the

A qUOte from yOur emp]OyeeS Or ]egders conversation! https://Inkd.in/grfby8E

Why your organization is a great place to work

qun the;-inclusion and g
Exciting projects these candidates would be working on diversity conversation

Career development and/or growth opportunities

©osm DSM

DSM is committed to growing, nurturing, and developing female talent - not

ACCO]OdeS Or OWO rdS yOur Orggnizgtion hO\/e received because l'~ good PR, but because it makes business sens. Are you interested to join

our team?/

The growth your organization is experiencing and why

!

5 - ’ Y
: , . Interestedsto team up
Showcasing an employee from a team you're hiring for With oUr power WorTel2

Join the conversation on Gender Diversity
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ead outreach best practices

Drive leads to take action - this is the key of every
response. If there is an open role, drive leads to @
discussion or application. If there’s no current open
role, drive leads to follow your company on
LinkedIn or read your content.

Respond ASAP (within a few days) of the lead to
capitalize on momentum.

f the candidate is not a fit, a polite decline note will
keep the candidate warm and close the loop on
the process. Failure to follow up risks a negative
brand perception and experience.

See Your Performance

Best practices

Respond to everyone who expresses interest,
regardless of whether or not they are a fit.

Keep in mind that you may have to follow up a few
times and you can leverage both InMail and the
member’s email and phone contact information

(it provided) to do so

Leverage InMail templates to speed up your
response pProcess.



Thank you






