2010 ftaly lalent lrends

Data on How Candidates Want to be Recruited




he data you need to get
candidates to say "yes’

Recruiters — good news. Almost everyone, an
overwhelming 87% of professionals in Italy, wants to
hear from you.

In the current uncertain economic climate, many
professionals are not searching actively, but this
does not mean that they would not be interested in
a career change.

However, candidates’ biggest challenge is not
Kknowing enough about your company or jobs.

In our annual Talent Trends survey, we get to the
bottom of how candidates want to be recruited and

how you can grab their attention.

Read on for the exciting results. Happy recruiting.
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—xecutive summary

1

Almost everyone is open to
your job opportunities.

A massive 87% of professionals in
taly said they are interested in
hearing about new jolb opportunities.

2

But people don’t know much
about your company or jobs.
Candidates in ltaly say their biggest
obstacle when changing jobs is not
Knowing enough about your company
and roles.

3

Once you have the right
message, you need to share
it through the right channels.

Your employees make the best
recruiters. The top way people in ltaly
successiully find and land a new job
Is through an employee referral.



About Linkedin's Annual [alent Trends Report

Who we surveyed:

000+

Professionals in Italy

What we asked:

A How open they

were 10 a new job

98%

Are citizens of ltaly

?

What they wanted to
know about your
company and jobs

200+

People in Italy who changed
jolbs between February and
March 2016

o What resources they

used to change jobs
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Nearly everyone 1s open to your opportunities

Whether or not someone is an active or passive candidate, they want to know about your open jobs

S7%

of professionals in Italy are
interested in hearing about
new jolb opportunities

‘ ‘ Linkedin played a key role. When | changed careers,
| was not looking for a new job. , ,

Irene Migliore
Digital Commmunication Supervisor, Benetton

‘ ‘ This job appeared on LinkedIn among other roles for me. |
had noticed it, then a friend told me. look carefully because
this is the perfect job for you! So | applied through Linkedin. , ,

Paola Goitre
Head of DBAs anc data infrastructure at Ral Pubblicita

‘ ‘ Recelving a series of jobs tailored specially for me on
my smartphone every night was definitely a winning move! , ,

Elisa Manzone
Responsible for Business Projects and New

Products Development, Futuro Compass
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taly talent I1s less active than global talent

ltalian professionals are less active than their global peers. This could be due
to a culture of little job movement or the static economic situation, leading
people to take a conservative approach to changing jobs.

Most active talent: Global average: 36% L east active talent:
0,
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