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Zappos Family of Companies

“A modern recruiter is one who 
is targeted, builds relationships 
and knows how to not only find 
candidates but also get them 
to respond!”  

Matt Charney

Managing Editor

RecruitingBlogs.com

“To me, being a modern recruiter 
means being a business generalist, 
not a functional specialist.  It’s no 
longer about matching candidates to 
jobs - it’s about aligning your talent 
and organizational strategic objectives 
to ensure your employer recruits and 
retains the talent necessary to stay 
competitive and cutting edge today 
- and tomorrow.  Being a modern 
recruiter doesn’t mean just filling 
requisitions or building a pipeline - it 
means combining sales, marketing, 
technology and human capital 
management best practices together 
to make sure you’re best serving the 
needs of your candidates and clients 
while maximizing your ROI and the 
business’ bottom line.” 

Steve Levy

Principle: Recruiting, Talent, & Social Media 
Consultant

outside-the-box Consulting 

“What is a modern recruiter? Someone 
who is honest first, knowledgeable second, 
consistent third, humble fourth, helpful fifth, 
and personable sixth – of course these are all 
valid in other orders. Too many people who 
call themselves recruiters don’t take pride 
in their craft; aren’t continuously learning; 
believe they have ESP-like abilities to read a 
person’s body language during an interview 
or read between the lines of a resume; and 
recoil when asked questions about how they 
do their jobs. These are the folks who came 
into the profession because the barrier to entry 
is low; the true professional modern recruiter 
– doesn’t matter where they practice their 
craft – believes that they didn’t find recruiting 
but recruiting found them and feel a personal 
responsibility to steward the profession. 
Excellence first, paycheck second.” 

Jessica Miller-Merrell

Founder & Chief Research

Workology 

“Being a modern recruiter 
means being flexible and 
creative and finding new ways 
to locate the best and most 
qualified talent before the 
competition gets their hands 
on them. Some of the best 
recruiters are internet hackers 
and researchers pushing the 
boundaries of search and the 
future of recruiting.”



Josh Bersin

Principle & Founder

Bersin by Deloitte

“The recruitment arms race has 
escalated and attracting top talent 
remains one of the most important 
roles in HR. Today’s recruiter 
must be a marketer, sales person, 
career coach, and psychologist all 
in one. Using tools like LinkedIn, 
recruiting teams can develop 
campaigns, manage their brand, 
source candidates, and reach out for 
referrals like never before. But, at 
the core of it all, recruiters have to 
know their own company, work with 
hiring managers, and really know 
how to assess people. If they can 
bring this all together, they can be 
superstars in their organization.”  

Jennifer McClure

President & Chief Talent Strategist

Unbridled Talent, LLC

“Modern recruiters are experts 
at identifying talent, building 
relationships and creating 
connections with candidates 
and potential candidates using 
all of the tools and information 
available to us - including in-
person networking, the phone, 
social media and mobile. Finding 
talent is only the first step. Modern 
recruiters make the company’s 
talent brand come to life through 
the candidate’s experience and 
interactions with them!” 

Andy Headworth

Managing Director & Social 
Recruiting Strategist

Sirona Consulting Ltd

“In today’s world of ‘information 
overload,’ where social tools and 
platforms have made it easier 
to identify people, there are two 
key skills that a modern recruiter 
needs. The first is to be able to 
quickly assimilate information 
from multiple sources, putting 
it into context and establishing 
relevance. The second and most 
important skill is the ability to 
communicate effectively - both 
with clients and prospective 
candidates - across ALL available 
channels, especially the phone.”

Brendan Browne

Sr. Director of Global Talent 
Acquisition

LinkedIn 

“The recruiting organization 
that figures out how to extract 
the value of the web’s people 
data and how to then build 
a recruiting team model to 
operationalize this at scale 
will define the future of talent 
acquisition.  The modern recruiter 
in this new world needs to be a 
business person first, complete 
with the ability, gravitas, and 
intellect  to influence and advise 
hiring managers and leaders at all 
levels with data in hand at every 
step.”  
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Recruiting is evolving–are you? 

Who this book is for

Everything starts with your story: How to make 
ZPVS�QSPmMF�BOE�$PNQBOZ�1BHF�TUBOE�PVU

4PVSDJOH�GPS�NPEFSO�SFDSVJUFST����TUFQT

#FZPOE�QPTU�BOE�QSBZ��5IF�BSU�BOE�TDJFODF�
of successful job listings 

$IBOOFM�ZPVS�JOOFS�NBSLFUFS��1SPNPUJOH�
ZPVS�UBMFOU�CSBOE�PO�-JOLFE*O�
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%PO�U�IBWF�UJNF�UP�SFBE�FWFSZUIJOH �
Skip to “Summary Checklist” on page 54 for key 
SFDPNNFOEBUJPOT�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��4



Who this book is for
While anyone interested in hiring 
amazing people will find this book 
valuable, we wrote it primarily for talent 
acquisition professionals who:

01 8PSL�BU�DPNQBOJFT�XJUI�����PS�NPSF�FNQMPZFFT

)JSJOH�GPS�B�TNBMM�PS�NFEJVN�TJ[FE�CTJOFTT �$IFDL�PVU�PVS�Recruiting for 

Small Business: LinkedIn Essentials.

%PO�U�EP�UIFTF�UIJOHT�ZPVSTFMG �*G�ZPV�BSF�UIF�MFBEFS�PG�B�UBMFOU�BDRVJTJUJPO�
team you can a) forward this book to your team BOE�PS�b) skip to the 

“Summary Checklist” on page 54 for key recommendations!

02 'SFRVFOUMZ�TPVSDF�PS�FOHBHF�FBSMZ�TUBHF�DBOEJEBUFT�

03 Are responsible for promoting their company’s 
FNQMPZFS�CSBOE

Special note for LinkedIn Recruiter customers

����*OEJDBUFT�B�UJQ�GPS�VTJOH�-JOLFE*O�3FDSVJUFS
-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��5



Recruiting is evolving—are you?
0WFS�UIF�QBTU�UFO�ZFBST
�SFDSVJUJOH�IBT�FYQFSJFODFE�NPSF�DIBOHF�UIBO�JO�UIF�QSFWJPVT�����
3FDSVJUFST�IBWF�HPOF�GSPN�SFMZJOH�PO�UIFJS�3PMPEFY�T�BOE�DPME�DBMMJOH�UP�FOHBHJOH�XBSN�
DBOEJEBUFT�XJUIJO�NJOVUFT�PG�mOEJOH�UIFN�POMJOF��

5IF�CFTU�SFDSVJUFST�UIF�POFT�UIBU�CFDPNF�USVTUFE�BEWJTPST�UP�UIFJS�PSHBOJ[BUJPOT�BOE�IBWF�B�
TFBU�BU�UIF�UBCMF�XIFSF�DPNQBOZ�EFDJTJPOT�BSF�NBEF�o�BSF�UIPTF�UIBU�FNCSBDF�BOE�TIBQF�UIF�
QSJODJQMFT�PG�NPEFSO�SFDSVJUJOH��

4P�XIBU�JT�NPEFSO�SFDSVJUJOH �.PEFSO�SFDSVJUJOH�JT�FRVBM�QBSUT�BSU
�FRVBM�QBSUT�TDJFODF��
.PEFSO�SFDSVJUFST�BSF�UIF�XIPMF�QBDLBHF�UIFZ�IBWF�UIF�QPXFST�PG�QFSTVBTJPO�UP�XPP�FWFO�
UIF�NPTU�QBTTJWF�DBOEJEBUFT�BOE�UIF�EBUB�BU�UIFJS�BSNT�UP�JOGPSN�UIFJS�PSHBOJ[BUJPO�T�IJSJOH�
TUSBUFHZ��

-FBSO�NPSF�BCPVU�UIF�MBUFTU�USFOET�JO�SFDSVJUJOH��DIFDL�PVU�/LQNHG,Q·V�*OREDO�5HFUXLWLQJ�7UHQGV�6XUYH\��KWWS���
OLQNG�LQ��JO:�3�� -JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��6

http://linkd.in/1glW0P4
http://linkd.in/1glW0P4
http://linkd.in/1glW0P4


 
What is a Modern Recruiter?

ART SCIENCE
-JLF�NBUDINBLFST�TFUUJOH�UXP�QFPQMF�VQ�
PO�B�CMJOE�EBUF
�NPEFSO�SFDSVJUFST�IBWF�
an innate instinct for mutual connection 
CFUXFFO�UFBNT�BOE�DBOEJEBUFT��5IFZ�

LOPX�IPX�UP�OFUXPSL�BOE�OBWJHBUF�
TLJMMTFUT
�BOE�IJSJOH�NBOBHFS�QFSTPOBMJUJFT�

BOE�DVMUVSFT�UP�NBLF�B�QFSGFDU�NBUDI�

Matchmaker

5IFZ�BSF�USVTUFE�BEWJTPST�UP�UIFJS�
CVTJOFTTFT�SFHBSEMFTT�PG�UIFJS�

UJUMFT��5IFZ�JOGPSN�MFBEFSTIJQ�PG�
DSJUJDBM�UBMFOU�USFOET�BOE�IBWF�

a seat at the table when key 
EFDJTJPOT�BSF�NBEF��

Talent Advisor

5IFZ�BSF�FYQFSUT�BU�CVJMEJOH�
B�QJQFMJOF
�OVSUVSJOH�MFBET
�

BOE�DMPTJOH�EFBMT��5IFZ�
IBWF�UIF�QFPQMF�TLJMMT�BOE�
negotiation acumen to win 

GPS�CPUI�TJEFT�

Salesperson

5IFZ�UIJOL�BCPVU�KPCT�UIF�
way marketers think about 

QSPEVDUT��5IFZ�LOPX�IPX�UP�
craft the right story for the 

SJHIU�BVEJFODF
�XIFUIFS�JU�T�JO�
UIFJS�PXO�QSPmMFT�PS�UISPVHI�

FNQMPZFS�CSBOEJOH�QSPNPUJPOT��

Marketer

.PEFSO�SFDSVJUFST�MJWF�BOE�EJF�CZ�
UIF�NBOUSB
�i*G�ZPV�DBO�U�NFBTVSF�
JU
�ZPV�DBO�U�NBOBHF�JU�w�5IFZ�LOPX�
UIBU�OVNCFST�BOE�EBUB�XJMM�OPU�POMZ�
IFMQ�UIFN�NBLF�CFUUFS�EFDJTJPOT
�CVU�
also earn the trust of others in their 
PSHBOJ[BUJPO��

Data Nerd

.PEFSO�SFDSVJUFST�EPO�U�
nZ�CMJOE��5IFZ�GSFRVFOUMZ�
nFY�UIFJS�SFTFBSDI�NVTDMFT�
CZ�SFTFBSDIJOH�DBOEJEBUF�
QPPMT
�FNQMPZNFOU�BOE�TLJMM�
USFOET
�BOE�CZ�TUBZJOH�VQ�UP�
TQFFE�PO�UIF�DPNQFUJUJPO�

Researcher

.PEFSO�SFDSVJUFST�LOPX�BOE�MPWF�
the recruiting innovations that 
IBWF�CMPTTPNFE�PWFS�UIF�QBTU�
EFDBEF��5IFZ�LOPX�XIBU�UPPMT�
XPSL�CFTU
�BOE�BSF�NBTUFST�BU�
IPX�UP�VTF�UIFN��

Technologist 

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��7



LinkedIn: The 
modern recruiter’s 
partner
"T�UIF�XPSME�T�MBSHFTU�QSPGFTTJPOBM��OFUXPSL�
XJUI�PWFS�����NJMMJPO�NFNCFST
���-JOLFE*O�JT�
UIF�NPEFSO�SFDSVJUFS�T�CFTU�GSJFOE��*U�HJWFT�HSFBU�
recruiters access to more top talent than any 
PUIFS�TPVSDF�BOE�QSPWJEFT�UIFN�XJUI�UIF�UPPMT
�
UFDIOPMPHZ
�BOE�EBUB�UIFZ�OFFE�UP�FOHBHF�UIBU�
UBMFOU�BU�TDBMF�

5IJT�CPPL�XJMM�UFMM�ZPV�BMM�ZPV�OFFE�UP�LOPX�UP�VTF�
-JOLFE*O�GPS�NPEFSO�SFDSVJUJOH��8F�MM�HJWF�ZPV�MPUT�
PG�QPJOUFST�PO�UIF�BSU�PG�SFDSVJUJOH�PO�-JOLFE*O�
GSPN�XSJUJOH�B�XJOOJOH�KPC�EFTDSJQUJPO�UP�OBJMJOH�BO�
*O.BJM��8F�MM�TIPX�ZPV�UIF�UFDIOPMPHZ
�EBUB
�BOE�
UPPMT�ZPV�OFFE�UP�TBWF�UJNF�BOE�NPOFZ��'JOBMMZ
�
XF�MM�TIPX�ZPV�IPX�UP�NFBTVSF�XIBU�ZPV�SF�EPJOH�
TP�ZPV�LOPX�XIBU�T�XPSLJOH��5IF�VOJRVF�BQQSPBDI�
UIBU�ZPV�CSJOH�UP�JU
�XFMM
�UIBU�T�BMM�ZPV��

�-FBSO�NPSF�BCPVU�UIF�mindset differences between professional and 

SHUVRQDO�QHWZRUNHUV��KWWS���OLQNG�LQ��KNR�PJ�

��KWWS���SUHVV�OLQNHGLQ�FRP�DERXW
-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��8

http://linkd.in/1hko0mg
http://linkd.in/1hko0mg
http://linkd.in/1hko0mg
http://linkd.in/1gl3q5f


Everything starts with your story
How to make your profile and Company Page stand out

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��9



Amazing recruiting begins 
with you        
5IJOL�BCPVU�XIZ�ZPV�BSF�B�SFDSVJUFS�UIF�DBSFFST�ZPV�WF�USBOTGPSNFE�
PS�UIF�PSHBOJ[BUJPO�ZPV�SF�CVJMEJOH��%PFT�ZPVS�QSPmMF�SFnFDU�UIBU �*G�OPU
�
ZPV�SF�NJTTJOH�B�IVHF�PQQPSUVOJUZ�GPS�ZPVSTFMG
�ZPVS�DPNQBOZ
�BOE�ZPVS�
DBOEJEBUFT��

���NJMMJPO�QSPmMF�WJFXT��UBLF�QMBDF�PO�-JOLFE*O�FWFSZ�EBZ�JU�JT�UIF����
BDUJWJUZ�PO�UIF�OFUXPSL����:PVS�QSPmMF�JT�PGUFO�DBOEJEBUFT��mSTU�JOUFSBDUJPO�
XJUI�ZPVS�DPNQBOZ�TP�JU�TIPVME�CF�JOTQJSJOH��5IF�NPSF�ZPV�DBO�TIPX�BCPVU�
XIP�ZPV�BSF�BOE�XIBU�ZPVS�DPNQBOZ�EPFT
�UIF�FBTJFS�JU�JT�GPS�DBOEJEBUFT�UP�
FOHBHF�XJUI�ZPV�BOE�EFUFSNJOF�XIFUIFS�PS�OPU�ZPVS�DPNQBOZ�NJHIU�CF�B�
HSFBU�mU�GPS�UIFN��

01 $SBGU�B�LJMMFS�PQFOJOH

5 steps to a dazzling 
new profile

02 %SFTT�JU�VQ�XJUI�SJDI�NFEJB

03 "EE�DFSUJmDBUJPOT

04 Showcase your volunteer 
activities

05 .BLF�ZPVS�VQEBUFT�NPSF�
interactive

�#SBE�.BVOFZ
�)LYH�6LPSOH�:D\V�WR�%RRVW�<RXU�3URIHVVLRQDO�%UDQG�RQ�/LQNHG,Q��KWWS���OLQNG�
LQ��I.U[X'�
�	+VMZ���
�����


��1BSLFS�#BSSJMF
�/LQNHG,Q�)XUWKHU�0RELOL]HV�&DQGLGDWHV�DQG�5HFUXLWHUV�²�0HHW�0RELOH�:RUN�:LWK�8V�
DQG�5HFUXLWHU�0RELOH��KWWS���OLQNG�LQ��L:�34W���	0DUPCFS���
�����


-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��10

http://linkd.in/1fKrxuD
http://linkd.in/1fKrxuD
http://linkd.in/1iW7PQt
http://linkd.in/1iW7PQt
http://linkd.in/1iW7PQt


5 steps to a dazzling 
new profile

��   Craft a killer opening

0WFS�JOWFTU�JO�ZPVS�IFBEMJOF�BOE�TVNNBSZ��'PS�B�NPSF�
BQQSPBDIBCMF�GFFM�VTF�UIF�mSTU�QFSTPO�	i*yXFw
��8SJUF�
MJLF�ZPV�XBOU�UP�IJSF
�OPU�MJLF�ZPV�XBOU�UP�CF�IJSFE�

��   Dress it up with rich media

4IPXDBTF�ZPVS�XPSL�CZ�VQMPBEJOH�MJOLJOH�UP�QJDUVSFT
�
WJEFPT
�CMPHT
�4MJEF4IBSF�QSFTFOUBUJPOT
�BOE�
XFCTJUFT��

��   Add certifications

#VJME�DSFEJCJMJUZ�CZ�TIBSJOH�DFSUJmDBUJPOT�PS�DMFBSBODFT�
ZPV�WF�BUUBJOFE�

��   Showcase your volunteer activities

1BJOU�B�DPNQMFUF�QJDUVSF�CZ�TIBSJOH�WPMVOUFFS�XPSL�PS�
DBVTFT�ZPV�DBSF�BCPVU��

��   Make your updates more interactive

Engage with your network by mentioning connections 
BOE�DPNQBOJFT�JO�-JOLFE*O�VQEBUFT��8IFO�UIFZ�
DPNNFOU
�SFTQPOE�JO�SFBM�UJNF�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��11



 

4 Profiles That 
Inspire
Larry Hernandez of Zappos

d

Inspired opening: Self summary or 
FNQMPZFS�CSBOE�BE�GPS�;BQQPT �-BSSZ�T�
TVNNBSZ�JT�XSJUUFO�UP�JOTQJSF�DBOEJEBUFT��
-JTUJOH�;BQQPT��DPSF�WBMVFT�IFMQT�
DBOEJEBUFT�TFMG�TFMFDU
�TBWJOH�IJN�BOE�
them time!

Show vs. tell: 5IF�;BQQPT�'BNJMZ�.VTJD�
7JEFP�EFNPOTUSBUFT�UIF�DPNQBOZ�T�
BEWFOUVSPVT�DVMUVSF�NPSF�UIBO�B�CMPDL�PG�
UFYU�FWFS�DPVME�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��12



 

4 Profiles That 
Inspire
Aaron Neale of Improbable

d
Know your audience: Aaron establishes 
DSFEJCJMJUZ�XJUI�FOHJOFFSJOH�DBOEJEBUFT�
GPS�*NQSPCBCMF
�B�6,�CBTFE�UFDIOPMPHZ�
TUBSUVQ
�CZ�EFTDSJCJOH�UIF�mSTU�NBDIJOF�IF�
CVJMU��

Use their language: -BOHVBHF�MJLF�iFOKPZ�
WPJEJOH�XBSSBOUJFTþw�TIPXT�UFDI�UBMFOU�IF�
VOEFSTUBOET�XIBU�NBLFT�UIFN�UJDL�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��13



 

4 Profiles That 
Inspire
Daoud Edris of Lion Co

d

Leverage rich media and video: 
6OEFS�IJT�DVSSFOU�SPMF
�%BPVE�
IBT�WJEFPT
�JOGPHSBQIJDT
�BOE�
presentations highlighting the culture 
BOE�NJTTJPO�PG�-JPO
�B�CFWFSBHF�BOE�
GPPE�DPNQBOZ�JO�"VTUSBMJB�BOE�/FX�
;FBMBOE��

Highlight individual employees: 
%BPVE�QPTUFE�UXP�WJEFPT�IJHIMJHIUJOH�
the career transformation of two 
-JPO�FNQMPZFFT
�4DPUU�BOE�3PZ��5IF�
NFTTBHF��:PV�DBO�USBOTGPSN�ZPVS�
DBSFFS�BU�-JPO��

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��14



 

4 Profiles That 
Inspire
Deborah Glynn of   
The Integer Group 

Describes impact: By talking about 
UIF�JOEVTUSZ�HJBOUT�FNQMPZFFT�XJMM�
CF�XPSLJOH�XJUI
�%FCPSBI�TFOET�UIF�
NFTTBHF
�i:PV�MM�CF�BU�B�NFEJVN�TJ[FE�
company, but your impact will be 
)6(&�w

Links to blog: Deborah refers 
DBOEJEBUFT�UP�*OUFHFS�T�CMPH
�Shopper 
Culture, to “think about who you want 
UP�CF
w�UP�LFFQ�UIFN�FOHBHFE�CFZPOE�
IFS�QSPmMF��5IF�CMPH�JUTFMG�JT�OPU�KVTU�
DPNQBOZ�VQEBUFT
�JU�T�FOHBHJOH�BOE�
DIPDL�GVMM�PG�UIPVHIU�MFBEFSTIJQ�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��15



Your Company Page 
is key      
Here’s how to make the most of it 
8IJMF�ZPVS�QSPmMF�JT�PGUFO�UIF�mSTU�JNQSFTTJPO�DBOEJEBUFT�
IBWF�PG�ZPV
�ZPVS�$PNQBOZ�1BHF�JT�UIF�mSTU�JNQSFTTJPO�
UIFZ�IBWF�PG�ZPVS�DPNQBOZ��8IFUIFS�JUT�UIF�DVMUVSF
�
NJTTJPO
�PS�QSPEVDUT�ZPVS�DPNQBOZ�PGGFST
�UIJOL�BCPVU�
XIZ�:06�KPJOFE�ZPVS�PSHBOJ[BUJPO��%PFT�ZPVS�$PNQBOZ�
1BHF�SFnFDU�JU �

.PSF�UIBO���NJMMJPO�PSHBOJ[BUJPOT�MFWFSBHF�UIFJS�$PNQBOZ�
1BHF�UP�NBLF�JU�FBTZ�GPS�UBMFOU�UP�mOE�UIFN�BOE�MFBSO�
XIBU�UIFZ�BSF�BMM�BCPVU���0O�BWFSBHF
�����PG�ZPVS�
GPMMPXFST�BSF�JOUFSFTUFE�JO�DBSFFST�BU�ZPVS�DPNQBOZ����
4IPXJOH�ZPVS�DVMUVSF�BOE�PQQPSUVOJUJFT�JT�B�TDBMBCMF�XBZ�
UP�UVSO�ZPVS�GPMMPXFST�JOUP�DBOEJEBUFT�BOE�IFMQ�ZPV�GPTUFS�
NFBOJOHGVM�SFMBUJPOTIJQT���

Did you know? :PV�DBO�UBSHFU�BOZ�VQEBUF�UP�ZPVS�
GPMMPXFST�GPS�GSFF�CBTFE�PO�HFPHSBQIZ
�JOEVTUSZ
�
UJUMF
�BOE�NPSF��

01 6TF�WJEFP�BOE�SJDI�NFEJB��

-JOLFE*O�$PNQBOZ�1BHFT�BSF�OPX�PQUJNJ[FE�GPS�NPCJMF�EFWJDFTþ�
����PG�-JOLFE*O�T�VOJRVF�NPOUIMZ�WJTJUPST�DPNF�UISPVHI�NPCJMF����

02 (SPX�ZPVS�GPMMPXFST��

03 &OHBHF�GPMMPXFST�XJUI�5BSHFUFE�4UBUVT�6QEBUFT�

04 &YUFOE�ZPVS�SFBDI�CZ�TQPOTPSJOH�DPOUFOU�

4 ways to amp up your Company Page

�KWWS���SUHVV�OLQNHGLQ�FRP�DERXW       

��4BN�(BHFS
�7KH�7UXWK�$ERXW�)ROORZHUV�DQG�&RQQHFWLRQV��.H\�5HDVRQV�WR�
&XOWLYDWH�<RXUV��KWWS���OLQNG�LQ��MZQ<JW�
�	+BOVBSZ���
�����
� � �
���KWWS���SUHVV�OLQNHGLQ�FRP�DERXW

-BSHFS�DPSQPSBUJPOT�BSF�TPNFUJNFT�IBNTUSVOH�CZ�NPSF�
GPSNBMJ[FE�QSPDFTTFT
�BOE�UIFJS�BQQSPBDI�DBO�DPNF�PGG�BT�
HFOFSJD�PS�NBDIJOF�MJLF��4NBMM�CVTJOFTTFT�UFOE�UP�IBWF�UIF�
GSFFEPN�UP�JOKFDU�BVUIFOUJD�DPNQBOZ�QFSTPOBMJUZ�JOUP�UIFJS�
QBHFT�NBLJOH�UIFN�NPSF�SFMBUBCMF�UP�BVEJFODFT��6TF�UIJT�
GSFFEPN�UP�ZPVS�BEWBOUBHFþ

3 essential Company Page resources

6WDWXV�XSGDWH�EHVW�SUDFWLFHV��KWWS���OLQNG�LQ��H-�F]]��
���UJQT

&RPSDQ\�3DJH�UHVRXUFH�OLVW��KWWS���OLQNG�LQ��QTP&���
)PX�UP�WJEFPT�BOE�HVJEFT
�TVDDFTT�TUPSJFT
�UFTUJNPOJBMT

&RPSDQ\�3DJH�SOD\ERRN��KWWS���OLQNG�LQ��W�=QPD�� �
��TUFQT�UP�FOHBHJOH�GPMMPXFST�PO�-JOLFE*O
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Amp up your Company Page in   
4 easy steps
3FNFNCFS�UIBU�ZPVS�$PNQBOZ�1BHF�TIPVME�SFnFDU�ZPVS�PWFSBMM�CSBOE�BOE�QSPWJEF�B�VOJmFE�
FYQFSJFODF�GPS�ZPVS�BVEJFODF�NBLF�TVSF�ZPV�UBML�UP�ZPVS�NBSLFUJOH�UFBN�UP�DPPSEJOBUF�ZPVS�
approach! 

Followers are twice as likely 
to amplify a post via likes, 
TIBSFT
�BOE�DPNNFOUT�JG�JU�
DPOUBJOT�WJEFP��/P�WJEFPT �
5SZ�4MJEF4IBSF
�1%'T
�
JNBHFT
�BOE�MJOLT��

&NCFE�i'PMMPXw�CVUUPOT��
JO�ZPVS�XFCTJUF
�DBOEJEBUF�
DPNNVOJDBUJPOT
�BOE�
FNQMPZFF�TJHOBUVSFT�BOE�
QSPmMFT� 
%PXOMPBE�BU�� � �
KWWS���OLQNG�LQ��KJ�GE;

1PTU�JOUFSFTUJOH�GBDUT
�
FYQFSU�UJQT
�5PQ����MJTUT
�BOE�
RVFTUJPOT�UP�JOUFSBDU�XJUI�
LFZ�UBMFOU�QPPMT���

/FFE�JOTQJSBUJPO �$IFDL�PVU�
this gallery of great status 

updates �KWWS���VOLGHVKD�UH�3HY[[I�

4QPOTPSFE�6QEBUFT�MFU�ZPV�
UBSHFU�UBMFOU�PVUTJEF�PG�ZPVS�
GPMMPXFST��

�&NCFEEJOH�i'PMMPXw�CVUUPOT�JO�TNBSU�QMBDFT�IFMQFE�6OJMFWFS�HSPX�JUT�GPMMPXFST�GSPN���,�UP����LJO����
NPOUIT�

For inspiration, check out /LQNHG,Q·V�WRS�&RPSDQ\�3DJHV�RI�������KWWS���OLQNG�LQ��P[VO<O��

01 6TF�WJEFP�BOE�SJDI�NFEJB 02 (SPX�ZPVS�GPMMPXFST 03 Engage followers with 
5BSHFUFE�4UBUVT�6QEBUFT

04 &YUFOE�ZPVS�SFBDI�CZ�
sponsoring content

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��17

http://linkd.in/1hg1dbX
http://www.slideshare.net/linkedin-talent-solutions/the-best-updates-that-will-attract-allstar-hires
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3 Company 
Pages We Love 
Greenpeace

Greenpeace shares industry news:  
%PO�U�NBLF�BMM�PG�ZPVS�VQEBUFT�BCPVU�
ZPVS�DPNQBOZ��(SFFOQFBDF�LOPXT�
UIBU�JUT�GPMMPXFST�BSF�JOUFSFTUFE�JO�UIF�
FOWJSPONFOU
�TP�JU�TIBSFE�UIJT�##$�BSUJDMF�
showing the link between green spaces 
BOE�NFOUBM�IFBMUI��

"�HPPE�NJY�PG�FYUFSOBM�"/%�DPNQBOZ�
GPDVTFE�DPOUFOU�XJMM�LFFQ�GPMMPXFST�
DPNJOH�CBDL�GPS�NPSF�

*UHHQSHDFH�In Japanese it is called shinrin-yoku, which literally means “forest bathing.” In 
(QJOLVK��LW·V�MXVW�D�ZDON�LQ�WKH�SDUN��(LWKHU�ZD\��EHLQJ�RXW�LQ�WKH�JUHHQ�LV�JUHDW�IRU�\RX���DQ�LW�LV�
QRZ�VFLHQWLÀFDOO\�SURYHQ��

*UHHQ�VSDFHV�¶LPSURYH�PHQWDO�KHDOWK·�� �

bbk.co.uk        11 January 2014 Last updated 22:10 ET 
E\�0DUN�.LQYHU�(QYLURQPHQW�UHSRUWHU��%%&�1HZV�7KHUH�LV�D�
growing�ERG\�RI�HYLGHQFH�WKDW�VXJJHVWV�XUEDQ�JUHHQ�VSDFHV�
DUH�JRRG�IRU�SHRSOH·V�ZHOO�EHLQJ�/LQYLQJ�LQ�DQ�XUEDQ�DUHD�
with green spaces has a...

/LNH������� &RPPHQW� 6KDUH� � ��GD\V�DJR

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��18



 

3 Company 
Pages We Love 
Marketplace Home Mortgage

Provide expert tips and insights:�.BSLFUQMBDF�
)PNF�.PSUHBHF�TIBSFT�RVJDL�UJQT�BOE�JOTJHIUT�
UIBU�BSF�SFMFWBOU�GPS�UIFJS�IPNF�CVZFS�BVEJFODF��
1PTU�VQEBUFT�UIBU�TQPUMJHIU�ZPVS�JOEVTUSZ�
FYQFSUJTF�

Marketplace Home Mortgage %LSDUWLVDQ�+RXVLQJ�5HIRUP�ELOO�VDLG�UHDG\�IRU�6HQDWH
Bipartisan Housing Reform Bill said ready 

for Senate     

mortgagenewdaily.com  ����� 5HXWHUV�DQG%ORRPEHUJ�
DUH�UHSRUWLQJ�WKDW�WKH�&KDLU�DQG�WKH�5DQNLQJ�0HPEHU�RI�WKH�
6HQDWH�%DQNLQJ�&RPPLWWHH�KDYH�DJUHHG�RQ�WKH�RXWOLQH�RI�D�
SODQ�WR�ZLQG�GRZQ�)DQQLH�0DH�DQG�)UHGGLH�0DF���6HQDWRUV�
7LP�-RKQVRQ��'�6'��DQG�0LNH�&UDSR��5�,'��VDLG�WKH���

/LNH������� &RPPHQW� 6KDUH� � ��GD\V�DJR
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3 Company 
Pages We Love 
Mashable

Share snackable, valuable content: .BTIBCMF�
hits the sweet spot by sharing content that is 
CPUI�IJHI�RVBMJUZ�BOE�RVJDL�UP�DPOTVNF��,FFQ�
ZPVS�QPTUT�CJUF�TJ[FE�UP�ESJWF�IJHI�FOHBHFNFOU�

Mashable 6HH�KRZ�TXLFNO\�\RXU�FRXQWU\�DGRSWHG�WKH�LQWHUQHW
+RZ�4XLFNO\�'LG�<RXU�&RXQWU\�$GRSW�WKH�,QWHUQHW"�
>0$3@� � � � � �
mashable.com       As of 2012, 203 countries had 
DFFHVV�WR�WKH�,QWHUQHW��DQG�QHDUO\����ZHUH�PRUH�WKDQ�����
FRQQHFWHG��+RZ�WKH�ZHE�VSUHDG�OLNH�ZLOGÀUH�������WR�SUHVHQW�
day.

/LNH������� &RPPHQW� 6KDUH� � ��GD\V�DJR
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Profile and Company Page performance: 
Metrics that matter

*G�ZPV�DBO�U�NFBTVSF�JU
�ZPV�DBO�U�NBOBHF�JU��5IFTF�GSFF�BOBMZUJDT�UPPMT�XJMM�IFMQ�ZPV�CVJME�ZPVS�
CSBOE�TUSBUFHJDBMMZ��

��   Who’s viewed your profile

"SF�UIFTF�JODSFBTJOH��QSPmMF�WJFXT
�IPX�PGUFO�ZPV�UVSO�
VQ�JO�TFBSDIFT
�FOEPSTFNFOUT �

��   Who’s viewed your updates

"SF�NPSF�QFPQMF�WJFXJOH
�MJLJOH
�TIBSJOH
�BOE�
commenting on your content? 

��   Networks statistics

*T�ZPVS�OFUXPSL�HSPXJOH �#Z�IPX�NVDI�BSF�ZPV�
FYQBOEJOH�ZPVS�SFBDI�UP��OE�BOE��SE�EFHSFF�
connections?

Measure your profile power Track your Company Page

��   Status Update engagement

.FBTVSF�SFBM�UJNF�FOHBHFNFOU�BOBMZUJDT�EJSFDUMZ�
VOEFS�FBDI�QPTU��,OPX�XIJDI�VQEBUFT�ESJWF�UIF�NPTU�
DMJDLT
�MJLFT
�DPNNFOUT
�TIBSFT
�BOE�FOHBHFNFOU�

��   Company Page engagement

4FF�FOHBHFNFOU�USFOET�CZ�UZQF�BOE�UJNF�QFSJPE��

��   Follower demographics

%FUFSNJOF�JG�ZPV�SF�BUUSBDUJOH�UIF�SJHIU�UZQF�PG�QFPQMF�

��   How you compare

Benchmark your follower growth against similar 
PSHBOJ[BUJPOT�BOE�DPNQFUJUPST��

%PO�U�GPSHFU�UIF�TPGU�TUVGG��3FBE�DPNNFOUT�GPS�RVBMJUBUJWF�GFFECBDL
-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��21



Sourcing for modern recruiters
5 steps

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��22



 

Passive what? 
Why passive talent matters for 
modern recruiting

d5P�CF�B�NPEFSO�SFDSVJUFS
�ZPV�OFFE�UP�
engage the best talent, not only those 
BDUJWFMZ�MPPLJOH��5IF�SFBTPO�JT�UIBU�UIF�
vast majority of professionals are passive 
DBOEJEBUFT��UIFZ�BSF�OPU�BDUJWFMZ�KPC�
seeking, but they are open to the right 
PQQPSUVOJUZ��

1BTTJWF�DBOEJEBUFT�UZQJDBMMZ�EPO�U�WJTJU�
KPC�CPBSET�PS�DBSFFS�TJUFT�PS�IBWF�DVSSFOU�
SFTVNFT�UIFZ�BSF�UPP�CVTZ�FYDFMJOH�BU�UIFJS�
DVSSFOU�DPNQBOZ��#VU
�UIFZ�"3&�XJMMJOH�UP�
hear from recruiters about that life-changing 
SPMF��5IBU�NBLFT�ZPVS�TPVSDJOH�TLJMMT�DSJUJDBM��

*O�UIJT�TFDUJPO
�XF�MM�DPWFS�OFFE�UP�LOPX�
USJDLT�GPS�TPVSDJOH�PO�-JOLFE*O�UIF�XPSME�T�
MBSHFTU�TPVSDF�PG�QBTTJWF�DBOEJEBUFT��

8IBU�NPUJWBUFT�QBTTJWF�DBOEJEBUFT�UP�TXJUDI�KPCT �� �
$IFDL�PVU�UIF�LQIRJUDSKLF��KWWS���OLQNG�LQ�3H1:.D��

Say they are not 
looking for a job, but 
are open to talking 

to recruiters about 
career opportunities

45%

are not looking, but are 
chatting with their close 

personal network about 
opportunities

15% are completely 

VDWLVÀHG�with their 
DVSSFOU�SPMF�BOE��
EPO�U�XBOU�UP�NPWF

15%

are DFWLYHO\�ORRNLQJ�
for opportunities 

25%

Good news: Most professionals will consider 
a career change when approached.

Passive candidates

Active candidates

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��23

http://talent.linkedin.com/blog/index.php/2014/02/what-prospects-want-the-3-rules-of-attraction
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Sophisticated sourcing on LinkedIn 
You now have access to more candidate information than ever before. But, how 
can you find what you’re looking for? Here’s our recommended approach.

5 steps to sourcing like a pro on LinkedIn What is LinkedIn Recruiter?

01 (FU�TNBSU�PO�UIF�UBMFOU�QPPM

02 .BTUFS�#PPMFBO�BOE�PUIFS�TFBSDI�UFDIOJRVFT

03 $POUBDU�DBOEJEBUFT�EJSFDUMZ�XJUI�*O.BJM

04 .BOBHF�QSPTQFDUT�XJUI�5BMFOU�1JQFMJOF

05 .FBTVSF�ZPVS�TVDDFTT

<RX�FDQ�JHW�D�ORW�IURP�/LQNHG,Q��ZKLFK�ZH·OO�FRYHU�
in this section—but most modern recruiters use our 

ÁDJVKLS�WRRO��/LQNHG,Q�5HFUXLWHU��+HUH·V�ZK\��

(JWFT�ZPV�BDDFTT�UP�-JOLFE*O�T�FOUJSF�OFUXPSL�PG�
QSPGFTTJPOBMT
�JODMVEJOH�UIF�BCJMJUZ�UP�DPOUBDU�BOZPOF�WJB�
*O.BJM�

)JHIMZ�UBSHFUFE�TFBSDI�MFUT�ZPV�TFBSDI�XJUI�FYUSFNF�
QSFDJTJPO�VTJOH�B�MBSHF�OVNCFS�PG�GBDFUT�BOE�DVTUPN�
mMUFST�TP�ZPV�DBO�mOE�KVTU�UIF�DBOEJEBUF�ZPV�OFFE��

4PVSDFT�GPS�ZPV�BVUPNBUJDBMMZ�	F�H�
�OPUJmFT�ZPV�XIFO�
OFX�SFMFWBOU�QSPmMFT�TVSGBDF
�PGGFST�iTJNJMBS�QSPmMFTw�
PODF�ZPV�WF�GPVOE�BO�JEFBM�DBOEJEBUF
�BOE�TVHHFTUT�
AQFPQMF�ZPV�NBZ�XBOU�UP�IJSF��


'BDJMJUBUFT�UFBN�DPMMBCPSBUJPO
�JODMVEJOH�HFUUJOH�UIF�
scoop from employees on talent they may know via 
*OTJEF�0QJOJPO�

8PSLT�PO�UIF�HP�XJUI�JUT�NPCJMF�BQQ�

*HW�FHUWLÀHG��/PX�ZPV�DBO�TIPXDBTF�ZPVS�-JOLFE*O�3FDSVJUFS�
TLJMMT
�BOE�FOTVSF�UIBU�ZPV�BSF�HFUUJOH�UIF�NPTU�PVU�PG�ZPVS�-JOLFE*O�
JOWFTUNFOU��7JTJU�FHUWLÀFDWLRQ�OLQNHGLQ�FRP�UP�MFBSO�NPSF�

Bookmark OQNG�LQ�SURGXFWXSGDWHV to stay 
JOGPSNFE�PO�UIF�MBUFTU�VQEBUFT�BOE�OFX�
GFBUVSFT�JO�-JOLFE*O�3FDSVJUFS

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��24
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1. Get smart on the 
talent pool

Here’s how to get to know your talent 
pool:

01 5XQ�OLYH�VHDUFKHV�LQ LinkedIn Recruiter.  

:PV�DBO�VODPWFS�UIF�TJ[F�BOE�EZOBNJDT�PG�
ZPVS�BEESFTTBCMF�NBSLFU�GPS�FBDI�TFU�PG�
DSJUFSJB�

02

Prioritize your outreach.�#FUUFS�VOEFSTUBOE�UIF�
TVQQMZ�BOE�EFNBOE�GPS�TQFDJmD�QSPGFTTJPOBM�TLJMM�
TFUT�

Set expectations with your hiring managers.�*G�
ZPV�SF�BTLFE�UP�mOE�B�QVSQMF�TRVJSSFM
�ZPV�DBO�CBDL�
VQ�ZPVS�TFBSDI�PVUDPNF�XJUI�EBUB�

Inform your strategic workforce planning. ,OPXJOH�
UBMFOU�QPPMT�IFMQT�ZPV�HFU�B�TFBU�BU�UIF�UBCMF�EVSJOH�
XPSLGPSDF�QMBOOJOH�EFDJTJPOT��

.PEFSO�SFDSVJUFST�EPO�U�nZ�CMJOE��5IFZ�TPVSDF�
TUSBUFHJDBMMZ�CZ�BTTFTTJOH�UIF�EBUB�mSTU��#FGPSF�ZPV�
EJWF�JOUP�ZPVS�DBOEJEBUF�TFBSDI
�HFU�B�CJSE�T�FZF�WJFX�
PG�UIF�UBMFOU�QPPM��,OPXJOH�XIBU�ZPV�SF�EFBMJOH�XJUI�
helps you:

Consult our free 7DOHQW�3RRO�5HSRUWV��
5IFTF�JOTJHIUT�BWBJMBCMF�GPS�TFMFDU�SFHJPOT�
BOE�IJHI�EFNBOE�QSPGFTTJPOT�BSN�ZPV�
XJUI�JOGPSNBUJPO�PO�UIF�TVQQMZ�BOE�EFNBOE
��
MPDBUJPO
�CBDLHSPVOE
�BOE�JOUFSFTUT�PG�ZPVS�
UBSHFU�DBOEJEBUFT�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��25

http://business.linkedin.com/talent-solutions/products/recruiter.html
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2. Calling all 
sourcing ninjas &OUFS�POF�PS�NPSF�UFSNT�JO�UIF�,FZXPSET
�5JUMF
�/BNF
�

BOE�$PNQBOZ�mFMET�JO�-JOLFE*O�T�BEWBODFE�TFBSDI�
FOHJOF�BOE�ZPV�MM�HFU�B�MJTU�PG�QSPmMFT��#VU
�UP�mOE�UIF�
NPTU�SFMFWBOU�QSPmMFT
�ZPV�MM�OFFE�UP�VTF�UIF�GPMMPXJOH�
NPEJmFST�

Quotation marks. For an exact phrase, enclose 
JU�JO�RVPUBUJPO�NBSLT�	F�H��iQSPEVDU�NBOBHFSw
��
2605&4�OBSSPX�ZPVS�TFBSDI��

NOT.�5P�FYDMVEF�B�QBSUJDVMBS�UFSN
�UZQF�/05�
CFGPSF�JU�	F�H��NBOBHFS�/05�EJSFDUPS
��/BSSPXT�
TFBSDI��

AND. 5P�HFU�SFTVMUT�UIBU�NVTU�JODMVEF���PS�NPSF�
UFSNT�JO�B�MJTU
�VTF�"/%�BT�B�TFQBSBUPS�	F�H��
QSPHSBNNFS�"/%�NBOBHFS
��/BSSPXT�TFBSDI��

#PPMFBO�TFBSDIFT�BMMPX�ZPV�UP�DPNCJOF�XPSET�BOE�
QISBTFT�VTJOH�UIF�XPSET�"/%
�03
�BOE�/05
�UP�MJNJU
�
XJEFO
�PS�EFmOF�ZPVS�TFBSDI��5IFZ�BSF�XIBU�NPTU�
TFBSDI�FOHJOFT�VTF�BOE�UIFZ�SF�ZPVS�LFZT�UP�CFUUFS�
DBOEJEBUF�TFBSDIFT��

Master Boolean search

$GYDQFHG�6HDUFK� OR. 5P�JODMVEF�BU�MFBTU���UFSN
�TFQBSBUF���PS�
NPSF�XJUI�03�	F�H��TBMFT�03�NBSLFUJOH
��(SFBU�
GPS�DPNNPO�TQFMMJOHT�PS�TZOPOZNT�PG�B�XPSE��
#SPBEFOT�TFBSDI�

Parentheses. 5P�EP�B�DPNQMFY�TFBSDI
�DPNCJOF�
UFSNT�VTJOH�QBSFOUIFTFT��'PS�FYBNQMF
�UP�mOE�
QFPQMF�XIP�IBWF�i71w�JO�UIFJS�QSPmMFT
�PS�IBWF�CPUI�
EJSFDUPS�"/%�EJWJTJPO�JO�UIFJS�QSPmMFT
�UZQF��71�03�
	EJSFDUPS�"/%�EJWJTJPO
��/BSSPXT�TFBSDI�

*R�GHHSHU��5P�OBSSPX�ZPVS�SFTVMUT�GVSUIFS
�VTF�TFBSDI�GBDFUT�TVDI�BT�
MPDBUJPO
�JOEVTUSZ
�DVSSFOU�DPNQBOZ
�FYQFSJFODF
�BOE�TFOJPSJUZ�MFWFM��
"OE
�EPO�U�NBLF�UIFTF���FRPPRQ�%RROHDQ�PLVWDNHV��KWWS���OLQNG�
LQ��G.5H���� 
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4 ways to source 
beyond the 
search bar

01 Leverage your own network. One of the perks 
of being a recruiter is that you meet interesting 
QFPQMF�GPS�B�MJWJOHþ�6TF�ZPVS�OFUXPSL�UP�TPMJDJU�
SFGFSSBMT�BOE�DIFSSZ�QJDL�GSPN�UIFJS�OFUXPSLT��

02 Join LinkedIn Groups. Scout talent in a non-intrusive 
XBZ�CZ�DPOWFSTJOH�XJUI�UIFN�JO�-JOLFE*O�(SPVQT��6TF�
BO�BVUIFOUJD�UPOF�BOE�TIPX�ZPVS�QFSTPOBMJUZ��

03 Engage your profile viewers. Reach out to the people 
XIP�WJFX�ZPVS�QSPmMF�UIFZ�PGUFO�XPSL�JO�UIF�SJHIU�
JOEVTUSZ�BOE�TIBSF�DPOOFDUJPOT��

04 Put every employee to work��1VMM�VQ�-JOLFE*O�XJUI�
IFX�IJSFT�BOE�IJSJOH�NBOBHFST�BOE�BTL�UIFN�UP�SFGFS�
star performers, especially those who may have 
JODPNQMFUF�QSPmMFT��

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��27



Zen and the art of hiring manager 
maintenance
"II
�UIF�IJSJOH�NBOBHFS�SFMBUJPOTIJQ��"OZPOF�XIP�IBT�XPSLFE�JO�SFDSVJUJOH�LOPXT�UIBU�JU�DBO�
NBLF�PS�CSFBL�UIF�TVDDFTT�BOE�TQFFE�PG�B�IJSF�OPU�UP�NFOUJPO�CPUI�QBSUJFT��TBOJUZþ�)FSF�T�
IPX�UP�IFMQ�UIFN�IFMQ�ZPV�TPVSDF�BOE�CVJME�B�TUSFTT�GSFF�QBSUOFSTIJQ��

For more tips on working with hiring managers 
check out these ���7LSV�IRU�D�.QRFNRXW�
5HODWLRQVKLS��KWWS���OLQNG�LQ�3G�&�Z��

8IP�EPFT�XIBU�CZ�XIFO��*G�ZPV�IBWF�
-JOLFE*O�3FDSVJUFS
�TIBSF�TDSFFOTIPUT�PG�
i1SPKFDU�0WFSWJFXw�UP�TIPX�IPX�NBOZ�
DBOEJEBUFT�BSF�JO�FBDI�TUBHF�PG�UIF�
QJQFMJOF��

4BWF�ZPVSTFMG�IFBEBDIFT�MBUFS�CZ�PVUMJOJOH�
UIF�TLJMMT�BOE�QFSTPOBMJUZ�SFRVJSFNFOUT�
VTJOH�TBNQMF�QSPmMFT��6TF�EBUB�UP�TFU�
FYQFDUBUJPOT��5BMFOU�1PPM�3FQPSUT�BOE�
-JOLFE*O�3FDSVJUFS�XJMM�IFMQ�ZPV�TJ[F�UIF�
UBMFOU�QPPM�BOE�BEKVTU�KPC�DSJUFSJB��

6TF�GSFF�iIJSJOH�NBOBHFS�TFBUTw�JO�
3FDSVJUFS��4FOE�UIFN�CBUDIFT�PG�
QSPmMFT�TP�UIFZ�DBO�HJWF�POF�DMJDL�
	DVTUPNJ[BCMF
�GFFECBDL��AHSFBU�
�AHPPE��
PS�AOPU�SJHIU�GPS�UIJT�SPMF��BMPOH�XJUI�
OPUFT�JG�UIFZ�DIPPTF��

“Sometimes hiring managers forget who’s in their networks. You 
have to sit down with them and look together. Do some Boolean 
searching with them by your side.” 

Angela Farrelly, Strategy Manager - Talent Acquisition

01 "HSFF�PO�B�QSPDFTT�BOE�SIZUIN� 02 Set expectations together 03 4BWF�UJNF�BOE�HBUIFS�GFFECBDL�
EJSFDUMZ�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��28
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3. Contact candidates 
directly with InMail 01 Review profile. -FU�UIF�SFDJQJFOU�LOPX�XIBU�PO�

UIFJS�QSPmMF�DBVHIU�ZPVS�FZF��1FSTPOBMJ[BUJPO�JT�
nBUUFSJOH�

02

03

04

*O.BJMT�BMMPX�ZPV�UP�DPOUBDU�BOZPOF�PO�-JOLFE*O�EJSFDUMZ��
#VU
�FMJDJUJOH�B�SFTQPOTF�UBLFT�TPQIJTUJDBUJPO�BOE�TLJMM�	UIBU�T�
SJHIU
�XF�SF�MPPLJOH�BU�ZPVy
��

5IF�LFZ�UP�HFUUJOH�BO�*O.BJM�SFTQPOTF�JT�UP�IBWF��B�
QFSTPOBMJ[FE�NFTTBHF
�CVU�UIBU�DBO�CF�EJGmDVMU�XIFO�
ZPV�SF�TUSBQQFE�GPS�UJNF��)FSF�T�IPX�UP�DSBGU�B�QFSTPOBMJ[FE�
NFTTBHF�UIBU�T�TUJMM�CSPBE�FOPVHI�UP�FMJDJU�SFTQPOTFT�GSPN�
NVMUJQMF�QFPQMF��

9 golden rules of InMail

Be conversational and brief. Write as if you were 
TQFBLJOH��%0�/05�QBTUF�UIF�KPC�EFTDSJQUJPO�

Listen well. "TL�BCPVU�HPBMT�BOE�JOUFSFTU�MFWFM�JO�OFX�
PQQPSUVOJUJFT�

Grab attention. .FOUJPO�NVUVBM�DPOOFDUJPOT���
-JOLFE*O�TVHHFTUT�UIFN�GPS�ZPV�

Show you are selective. Highlight what makes them 
BQQFBMJOH��$PNQMJNFOU�UIFN�TJODFSFMZ�

05

06 Focus on goals, OPU�UIF�KPC��'SBNF�ZPVS�NFTTBHF�
BSPVOE�XIBU�T�JO�JU�GPS�UIFN�

07 Leverage content. $POTJEFS�JODMVEJOH�VTFGVM�
JOGPSNBUJPO
�TVDI�BT�B�SFMFWBOU�XIJUFQBQFS�

08 Be patient. %PO�U�IPVOE��6TF�TUBUVT�VQEBUFT�UP�TUBZ�
WJTJCMF�XIJMF�ZPV�XBJU�GPS�SFTQPOTFT�

09 Include a call to action. "TL�UP�DPOUJOVF�UIF�EJBMPHVF
�
OPU�OFDFTTBSJMZ�GPS�UIFN�UP�BQQMZ�PGG�UIF�CBU�

0O�BWFSBHF
�*O.BJM�SFTQPOTF�SBUFT�BSF��Y�IJHIFS�UIBO�FNBJM���

"MM�*O.BJMT�BSF�SFTQPOTF�HVBSBOUFFE��*G�ZPV�EPO�U�HFU�B�SFTQPOTF�JO�
��EBZT
�ZPV�MM�HFU�DSFEJU�GPS�BOPUIFS�JO.BJM��

“The InMail said, ‘We’re looking for great 
public speakers who have your background.’ 
,�ZDV�ÀDWWHUHG�WKDW�VRPHRQH�VDZ�P\�SUR¿OH�
and took the time to write just to me.  Turns 
out the message wasn’t sent ‘just to me,’  but 
it sure felt like it was.”

– LinkedIn member 
3HUVRQDO�%UDQGLQJ�&KHFNOLVW��KWWS���OLQNG�LQ�4&8,.,�
-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��29

http://live.linkedin.com/content/dam/live/global/en_US/site/pdf/Small_Business_Personal_Branding_Checklist.pdf
http://linkd.in/QCUIKI


4. Manage prospects 
with LinkedIn 
Recruiter’s Talent 
Pipeline 

01 Search and tag. 6TF�UBHT�UP�NBLF�DBOEJEBUFT�
FBTJMZ�TFBSDIBCMF��4UBSU�XJUI�B�CSPBE�TFBSDI�BOE�
DSFBUF�B�QJQFMJOF�GPMEFS�GPS�JU
�	F�H�
�BMM�DPNQVUFS�
TDJFODF�TUVEFOUT�!�6OJWFSTJUZ�PG�8BTIJOHUPO
��
5IFO�DSFBUF�GPMEFST�GPS�NPSF�TQFDJmD�DSJUFSJB�
	F�H�
�DMPVE�DPNQVUJOH�"/%�$PNQVUFS�4DJFODF�
!�6OJWFSTJUZ�PG�8BTIJOHUPO
��

02

03

04

5IF�IPMZ�HSBJM�PG�TPVSDJOH�JT�CVJMEJOH�B�TUVOOJOH�UBMFOU�
QJQFMJOF��B�TUFBEZ�TUSFBN�PG�XBSN�DBOEJEBUFT�TP�ZPV�
EPO�U�IBWF�UP�TUBSU�GSPN�TDSBUDI�XJUI�FWFSZ�OFX�KPC�
PQFOJOH��"�IFBMUIZ�QJQFMJOF�XJMM�TMBTI�ZPVS�UJNF�UP�IJSF�
BOE�JNQSPWF�ZPVS�RVBMJUZ�PG�IJSF��

*OTUFBE�PG�NBJOUBJOJOH�SFDPSET�NBOVBMMZ
�ZPV�DBO�VTF�
5BMFOU�1JQFMJOF�JO�-JOLFE*O�3FDSVJUFS�UP�BHHSFHBUF
�
USBDL
�DPOUBDU
�BOE�OVSUVSF�UBMFOU�MFBET��5IF�LFZ�JT�UP�
QSJPSJUJ[F��GPDVT�PO�TLJMMT�ZPV�OFFE�SFQFBUFEMZ�BOE�
IBSE�UP�mMM�SPMFT��)FSF�BSF���QJQFMJOJOH�UJQT�GPS�-JOLFE*O�
Recruiter users:

Stay on track with projects. 4FOE�BDUJPOBCMF�SFQPSUT�
UP�ZPVS�UFBN�UP�NPOJUPS�BOE�DPNNVOJDBUF�UIF�IFBMUI�
PG�ZPVS�QJQFMJOJOH�QSPKFDUT�

Save searches UP�SFUBJO�ZPVS�#PPMFBO�TUSJOHT�BOE�
mMUFS�TFMFDUJPOT��3FDSVJUFS�XJMM�DPOUJOVF�UP�SVO�JO�UIF�
CBDLHSPVOE�BOE�OPUJGZ�ZPV�PG�BOZ�OFX�DBOEJEBUFT�
ZPV�EPO�U�IBWF�UP�EP�BOZUIJOH�

Accelerate pre-screening with Inside Opinion. 
3FDSVJUFS�UFMMT�ZPV�XJUI�XIPN�UIF�DBOEJEBUF�JT�
DPOOFDUFE�BU�ZPVS�DPNQBOZ�SFBDI�PVU�UP�ZPVS�
DPMMFBHVF�GPS�B�DBOEJE�SFBE�PO�TLJMMT�BOE�DVMUVSF�mU��

Use smart to-do lists to keep the conversation going. 
5BH�SFNJOEFST�UP�TQFDJmD�DBOEJEBUFT
�QSPKFDUT
�BOE�
UFBN�NFNCFST�TP�ZPV�TUBZ�DPOOFDUFE�BOE�EFMJWFS�PO�
GPMMPX�VQ�QSPNJTFT��

05

06 Use ‘Update Me’ UP�LFFQ�USBDL�PG�B�NFNCFST��QSPmMF��
3FDSVJUFS�XJMM�BMFSU�ZPV�JG�DIBOHFT�BSF�NBEF�TP�UIBU�
ZPV�DBO�NPOJUPS�UIFJS�DBSFFS�QSPHSFTT��For general pipelining tips, check out ���7LSV�)RU�D�6WXQQLQJ�7DOHQW�

3LSHOLQH��KWWS���OLQNG�LQ��OO3NS[��
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http://business.linkedin.com/content/talent-solutions/global/en_us/index/site-forms/asset.html?resPath=/content/talent-solutions/global/en_us/site-resources/tips-and-insights/12-tips-for-a-stunning-talent-pipeline/jcr:content/tipsAndInsight&cqRetPath=/content/dam/business/talent-solutions/global/en_US/site/pdf/tipsheets/linkedin_talent_pipeline_tipsheet_en_us_130906.pdf
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http://linkd.in/1llPkpx


Find your next 
generation of 
leaders: Recruiting 
students on LinkedIn 01 New graduate jobs.�1PTU�TUVEFOU�KPCT�BOE�

internships for free�PO�-JOLFE*O�

02 Student talent pool reports.�'JOE�PVU�XIFSF�TUVEFOUT�
BSF�DPODFOUSBUFE
�IPX�UP�FOHBHF�UIFN
�BOE�XIBU�
NBLFT�UIFN�UJDL�

03 Education search facets in LinkedIn Recruiter. 5BSHFU�
TUVEFOUT�CBTFE�PO�HFPHSBQIZ
�TDIPPM
�EFHSFF
�mFME�PG�
TUVEZ
�HSBEVBUJPO�EBUFT
�(SPVQT
�BOE�NPSF��

04 Targeted Status Updates.�&OHBHF�TUVEFOUT
�F�H��
i4UVEFOUT
�XIBU�EP�ZPV�DBSF�NPTU�BCPVU�JO�B�DBSFFS w�

The most strategic recruiters are forward 
looking—considering who they’ll need 
not just 2 months from now but 1, 2, 
even 4 years from now. When you build 
relationships with students, you invest in 
the future of your company.

0WFS����NJMMJPO�TUVEFOUT�BOE�SFDFOU�HSBEVBUFT�BSF�PO�
-JOLFE*O
��NBLJOH�JU�PVS�GBTUFTU�HSPXJOH�EFNPHSBQIJD��
)FSF�BSF���UPPMT�UP�IFMQ�ZPV�FOHBHF�ZPVS�DPNQBOZ�T�OFYU�
HFOFSBUJPO�PG�MFBEFST��

,QWHO�OHYHUDJHV�/LQNHG,Q�*URXSV�WR�HQJDJH�VWXGHQWV� � �
*OUFM�T�4UVEFOU�-PVOHF�(SPVQ�JT�B�QMBDF�XIFSF�TUVEFOUT�DBO�HP�GPS�
OFXT�BOE�VQEBUFT�BCPVU�UIF�*OUFM�$PMMFHF�3FDSVJUJOH�0SHBOJ[BUJPO��
5IFSF�UIFZ�DBO�DPOOFDU�XJUI�PUIFS�TUVEFOUT�BOE�mOE�MBUF�CSFBLJOH�
KPC�PQFOJOHT�

05 LinkedIn University Pages.�0WFS���,�IJHIFS�FEVDBUJPO�
PVUMFUT�OPX�IBWF�QBHFT�PO�-JOLFE*O��%FFQFO�
SFMBUJPOTIJQT�XJUI�TDIPPMT�BOE�TUBZ�JOGPSNFE�

06 LinkedIn Alumni Tool. Discover where alumni work 
BOE�XIBU�UIFZ�EP��'JMUFS�XJUI�GBDFUT�TVDI�BT�i8IBU�
UIFZ�TUVEJFEw�UP�mOE�UPQ�DBOEJEBUFT�

07 LinkedIn CheckIn (http://linkd.in/1er9h9l).�$PMMFDU�BOE�
PSHBOJ[F�DBOEJEBUF�JOGPSNBUJPO�BU�MJWF�FWFOUT�JO�
TFDPOET�

�KWWS���SUHVV�OLQNHGLQ�FRP�DERXW -JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��31

http://linkd.in/1er9h9l
http://linkd.in/1er9h9l
http://linkd.in/1gl3q5f


Find diverse 
candidates on 
LinkedIn

Here are 5 tips to help you build a more 
inclusive workforce: 

The Diversity Hiring Playbook (http://linkd.in/1omD8JA). 
���TUFQT�UP�mOE
�IJSF
�BOE�LFFQ�UPQ�EJWFSTF�UBMFOU�

Four tips (http://linkd.in/QDax44)�GPS�EJWFSTJUZ�TPVSDJOH�

Non-profits (http://linkd.in/1dKShju).�)PX�OPO�QSPmUT�DBO�
NFFU�UIFJS�UBMFOU�NJTTJPOT�

Additional resources for recruiting specialty 
populations on LinkedIn

"�NPEFSO�XPSLGPSDF�JT�B�EJWFSTF�XPSLGPSDF��"T�B�
SFDSVJUFS
�ZPV�EP�NPSF�UIBO�DIFDL�B�CPY
�ZPV�NBLF�
ZPVS�DPNQBOZ�NPSF�QSPEVDUJWF
�JOOPWBUJWF
�BOE�CFUUFS�
BCMF�UP�NFFU�DVTUPNFS�OFFET��.PSFPWFS
�ZPV�FOTVSF�
that every employee is able to bring their whole self to 
XPSL��8IBU�DPVME�CF�NPSF�JNQPSUBOU�UIBO�UIBU �

01 Build a list of keywords relevant to your targets. 
-PPL�BU�QSPmMFT�PG�ZPVS�PXO�EJWFSTF�UPQ�QFSGPSNFST�
BOE�QMVH�JO�OFX�UFSNT�UP�mMUFS�ZPVS�SFTVMUT��

02 Use ‘Similar Profiles’ in LinkedIn Recruiter. Once 
ZPV�WF�GPVOE�BO�JEFBM�DBOEJEBUF
�TFBSDI�A4JNJMBS�
1SPmMFT��UP�QSPEVDF�VQ�UP�����NPSF�SFMFWBOU�QSPmMFT�

03 Leverage Groups. 5IFSF�T�B�-JOLFE*O�(SPVQ�GPS�
BMNPTU�FWFSZ�QSPGFTTJPO�BOE�JEFOUJUZ�CF�BDUJWF�BOE�
EFWFMPQ�SFMBUJPOTIJQT�XJUI�(SPVQ�PXOFST��*G�ZPV�DBO�U�
join, ask an employee who is a member to post on 
ZPVS�CFIBMG��

04 Conduct Talent Direct campaigns. 3FBDI�EJWFSTF�
UBMFOU�BU�TDBMF�VTJOH�3FDSVJUNFOU�"ET�BOE�*O.BJMT
�
CPUI�PG�XIJDI�DBO�CF�UBSHFUFE�CBTFE�PO�B�OVNCFS�PG�
DSJUFSJB�BOE�SFBDI�EJWFSTF�BVEJFODFT��

05 Ensure your digital presence reflects your diversity.  
8IFUIFS�UISPVHI�QJDUVSFT�PO�ZPVS�$PNQBOZ�1BHF�PS�
FNQMPZFF�UFTUJNPOJBMT�PO�ZPVS�$BSFFS�1BHFT
�ZPVS�
EJHJUBM�QSFTFODF
�PO�BOE�PGG�-JOLFE*O
�TIPVME�NJSSPS�
ZPVS�XPSLGPSDF�

Non-profit talent pool report (http://linkd.in/PffgYJ)

Veterans (http://linkd.in/1llPQUv).�5JQT�BOE�SFTPVSDFT�

Millenials (http://linkd.in/1e9yq8m).���USBJUT�ZPV�TIPVME�
LOPX�CFGPSF�ZPV�IJSF�UIFN�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��32

http://business.linkedin.com/content/talent-solutions/global/en_us/index/site-forms/asset.html?resPath=/content/talent-solutions/global/en_us/site-resources/tips-and-insights/the-diversity-hiring-playbook/jcr:content/tipsAndInsight&cqRetPath=/content/dam/business/talent-solutions/global/en_US/site/pdf/playbooks/linkedin-diversity-hiring-playbook-en-us.pdf
http://talent.linkedin.com/blog/index.php/2012/02/tips-diversity-sourcing-linkedin
http://linkd.in/QDax44
http://linkd.in/1dKShju
http://linkd.in/1dKShju
http://business.linkedin.com/content/dam/business/talent-solutions/global/en_US/site/pdf/datasheets/linkedin-talent-pool-report-non-profit-en-us.pdf
http://linkd.in/PffgYJ
http://talent.linkedin.com/blog/index.php/2013/11/how-to-successfully-recruit-veterans
http://talent.linkedin.com/blog/index.php/2013/12/8-millennials-traits-you-should-know-about-before-you-hire-them


 

5. Measure your sourcing performance
,OPX�ZPVS�OVNCFST��)FSF�BSF�UIF�LFZ�TPVSDJOH�NFUSJDT�ZPV�TIPVME�CF�NFBTVSJOH�o�� �
JO�HFOFSBM�BOE�PO�-JOLFE*O�

INDUSTRY
Sourcing Metrics

LINKEDIN RECRUITER

Sourcing Metrics

Source
of hire

Quality
of hire

Time
to hire

Cost
per hire

Searches 
performed

Profiles 
viewed

InMails 
sent

InMail  
response rate
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Allstate transforms 
its recruiting What worked:       

A 3-pillar approach that focused on

"MMTUBUF�GBDFE�TFWFSF�UBMFOU�TIPSUBHFT
�QBSUJDVMBSMZ�
GPS�UFDIOJDBM�SPMFT��"U�UIF�TBNF�UJNF
�UIFZ�XFSF�
PWFSCVSEFOFE�XJUI�B�TVSQMVT�PG�VORVBMJmFE�
DBOEJEBUFT��

Challenges

01 Proactive sourcing. Allstate brought its recruiting 
GVODUJPO�JO�IPVTF��5IFZ�CVJMU�B�TFQBSBUF�SFTFBSDI�
UFBN�UIBU�DPVME�JEFOUJGZ�UBMFOU
�QSPWJEF�MBCPS�NBSLFU�
USFOET
�BOE�TFSWF�BT�BO�JOGPSNBUJPO�DFOUFS��5IFZ�BMTP�
TUBSUFE�VTJOH�QJQFMJOJOH�UPPMT�XJUIJO�3FDSVJUFS��

02 Internal mobility.�"MMTUBUF�MBVODIFE�B�DPNQBOZ�
XJEF�DBNQBJHO�UP�FEVDBUF�FNQMPZFFT�BOE�IJSJOH�
NBOBHFST�PO�JOUFSOBM�PQQPSUVOJUJFT
�BOE�UP�QSPNPUF�
B�NPSF�USBOTQBSFOU�DVMUVSF��*O�QBSUOFSTIJQ�XJUI�
-JOLFE*O
�UIFZ�BMTP�FYQBOEFE�SFDSVJUFST��TLJMMT
�
UFBDIJOH�UIFN�IPX�UP�TQPU�JOUFSOBM�UBMFOU�BOE�
CFDPNF�CFUUFS�BEWPDBUFT�GPS�FNQMPZFFT�

03 University relations. "MMTUBUF�XPSLFE�XJUI�EFBOT
�
QSPGFTTPST
�BOE�DBSFFS�TUBGG�BU�TFMFDU�TDIPPMT�UP�IFMQ�
EFWFMPQ�DVSSJDVMVN�BOE�HFU�JUT�NFTTBHFT�PVU��5IFZ�
BMTP�TUBSUFE�VTJOH�-JOLFE*O�$IFDL*O�BU�DBSFFS�GBJST�
UP�IFMQ�TUSFBNMJOF�UIF�GSPOU�FOE�PG�UIF�QSPDFTT�XJUI�
TUVEFOUT�

New strategy, new culture, new 
relationships

5IFZ�XFSF�IFBWJMZ�EFQFOEFOU�PO�BHFODJFT�UP�
TPVSDF�DBOEJEBUFT
�BOE�SFTFBSDI�WFOEPST�UP�
VOEFSTUBOE�MBCPS�NBSLFUT�

5IFJS�DVMUVSF�XBT�OPU�DPOEVDJWF�UP�JOUFSOBM�IJSJOH
�
so they almost always brought in talent from the 
PVUTJEF��

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��34



Allstate transforms 
its recruiting

Results

Over $300K in direct cost savings.�%FDSFBTFE�
UJNF�UP�IJSF�BOE�JODSFBTFE�RVBMJUZ�PG�IJSF��5IFSF�BSF�
OPX�GFXFS�CVU�CFUUFS�RVBMJmFE�DBOEJEBUFT�JO�UIF�
QJQFMJOF�

New strategy, new culture, new 
relationships

30% increase in positions filled internally. While 
the culture shift is still in progress, it is far less 
DPOUSPWFSTJBM�XIFO�TPNFPOF�NPWFT�JOUFSOBMMZ�OPX���

A larger and more qualified pool of entry-
level talent.�"OPUIFS�CZQSPEVDU�PG�EFFQFOFE�
relationships with universities is an increase in 
TUVEFOU�SFGFSSBMT�CZ�TDIPPM�TUBGG�

Recruiters’ roles have been elevated BOE�UIF�5"�
UFBN�JT�OPX�IJHIMZ�DPOTVMUBUJWF�UP�UIF�CVTJOFTT��

6TJOH�UIF�TFBSDI�GBDFUT�JO�-JOLFE*O�3FDSVJUFS
�
"MMTUBUF�JEFOUJmFE�UIF�UPQ�TDIPPMT�GSPN�XIJDI�JUT�
FNQMPZFFT�DBNF��5IJT�IFMQFE�JOGPSN�EFDJTJPOT�
BCPVU�XIFSF�UP�JOWFTU�SFTPVSDFT�BOE�EFFQFO�
FOHBHFNFOU�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��35



Beyond post and pray
The art and science of successful job listings

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��36



3 steps to success 
with LinkedIn Jobs
"T�MJUUMF�BT�UFO�ZFBST�BHP
�SFDSVJUFST�XFSF�UFUIFSFE�UP�
QPTU�BOE�QSBZ�TPVSDJOH�UISPXJOH�B�KPC�EFTDSJQUJPO�PO�B�
KPC�CPBSE�BOE�IPQJOH�HPPE�DBOEJEBUFT�XPVME�BQQMZ��

"T�SFDSVJUJOH�IBT�FWPMWFE�BOE�NPEFSOJ[FE
�TP�IBWF�
KPC�MJTUJOHT��5PEBZ�T�QPTUT�TFFL�PVU�BDUJWF�BOE�QBTTJWF�
DBOEJEBUFT�BMJLF�BOE�QSFTFOU�NFTTBHFT�UBSHFUFE�UP�
5)&.��5IFZ�GVODUJPO�MJLF�BO�BSNZ�PG�UBMFOU�TDPVUT�
TFFLJOH�PVU�SFMFWBOU�DBOEJEBUFT�XIJMF�ZPV�GPDVT�PO�UIF�
BSU�PG�TUSBUFHJD�SFDSVJUJOH��

Need more help with Jobs?

01 $SBGU�BO�JSSFTJTUJCMF�KPC�EFTDSJQUJPO��

&UHDWH�D�*UHDW�-RE�3RVW��KWWS���VOLGHVKD�UH��S9RV1��   
.PSF�JOGPSNBUJPO�BCPVU�KPCT�KWWS���OQNG�LQ�DERXWMREV

02 1PTU�BOE�QSPNPUF�UP�KVTU�UIF�SJHIU�DBOEJEBUFT�

03 6TF�SFBM�UJNF�GFFECBDL�UP�NFBTVSF�ZPVS�QFSGPSNBODF�

The road to job success 

0WFS����.�-JOLFE*O�NFNCFST�DBO�TFF�ZPVS�KPC��

0O�BWFSBHF�FBDI�QBJE�KPC�HFUT������WJFXT�BOE�����
BQQMJDBUJPOT��

0WFS�����PG�BMM�BQQMJDBOUT�EJTDPWFS�KPCT�UISPVHI�
SFDPNNFOEBUJPOT���EFMJWFSFE�UISPVHI�FNBJM�BOE�UIF�
A+PCT�:PV�.BZ�#F�*OUFSFTUFE�*O��NPEVMF�PO�-JOLFE*O��
5IFTF�SFDPNNFOEBUJPOT�IFMQ�QBTTJWF�BOE�BDUJWF�
UBMFOU�BMJLF�mOE�PQQPSUVOJUJFT�CBTFE�PO�JOGPSNBUJPO�JO�
UIFJS�-JOLFE*O�QSPmMFT�

������BWFSBHF�mHVSFT��JOEJWJEVBM�SFTVMUT�NBZ�WBSZ��� � � �������
��%BO�4IBQFSP
�%ULQJLQJ�WKH�1HZ�3OD\ERRN�RI�0DUNHWLQJ�WR�5HFUXLWLQJ��KWWS���OLQNG�LQ�
2E-�EV�
�	0DUPCFS���
�����


How do LinkedIn Jobs work? 

*OTUFBE�PG�TJUUJOH�PO�B�XFC�QBHF�XBJUJOH�UP�CF�GPVOE�CZ�
BDUJWF�KPCTFFLFST
�+PCT�PO�-JOLFE*O�BSF�EJTUSJCVUFE�UP�
SFMFWBOU�QPUFOUJBM�DBOEJEBUFT�UISPVHI�BVUPNBUJD�NBUDIJOH�
BMHPSJUINT�BOE�WJB�QSPGFTTJPOBM�DPNNVOJUJFT�TIBSJOH�UIFN��
0VS�NFNCFST�TFF�QFSTPOBMJ[FE�KPC�MJTUJOHT�XIFO�UIFZ�WJTJU�
UIFJS�IPNF�QBHF
�BO�FNQMPZFF�QSPmMF�PS�$BSFFS�1BHFT��
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1. Craft an irresistible 
job description

01 Save the creativity for the description, NOT the 
title. ����PG�KPC�BQQMJDBUJPOT�PO�PVS�TJUF�DPNF�
GSPN�QBTTJWF�DBOEJEBUFT�XIP�TFF�UIF�KPC�WJB�PVS�
NBUDINBLJOH�UFDIOJRVFT���*G�ZPVS�UJUMF�JT�PWFSMZ�
creative, our matching algorithms will have a 
IBSEFS�UJNF�QJDLJOH�JU�VQ�BOE�EJTUSJCVUJOH�JU�UP�UIF�
SJHIU�QFPQMF�

02

03

04

"�HPPE�KPC�EFTDSJQUJPO�HJWFT�DBOEJEBUFT�XIBU�UIFZ�
OFFE�UP�BTTFTT�XIFUIFS�UIFZ�IBWF�UIF�TLJMMT�BOE�
QFSTPOBMJUZ�GPS�UIF�KPC��*G�ZPV�NBLF�JU�FBTZ�GPS�UIFN�UP�
TFMG�TFMFDU
�ZPV�MM�TBWF�FWFSZPOF�UJNF�BOE�HFU�CFUUFS�
NBUDIFE�DBOEJEBUFT��)FSF�BSF���UJQT�GPS�BO�JSSFTJTUJCMF�
KPC�EFTDSJQUJPO��

Here are 4 tips for an irresistible job 
description:

Give high-priority positions extra oomph. Sponsor 
KPCT�GPS�UPQ�QMBDFNFOU�XJUI�UIF�SJHIU�BVEJFODF�

Promote your talent brand. 4IBSF�TQFDJmDT�UIBU�
NBLF�ZPVS�DPNQBOZ�B�HSFBU�QMBDF�UP�XPSL��$POTJEFS�
MJOLJOH�UP�iB�EBZ�JO�UIF�MJGFw�WJEFP�UP�CFUUFS�DPOWFZ�ZPVS�
DVMUVSF��

Highlight the position’s impact. &YDJUF�DBOEJEBUFT�
XJUI�TQFDJmD�QSPKFDU�FYBNQMFT�

*EFOUJGZ�ZPVS�IJHI�QSJPSJUZ�KPCT�UP�TQPOTPSø

Sponsored Jobs can be a good way to get more eyeballs 
on your hardest-to-fill roles. By sponsoring a job on 
LinkedIn, you typically get 30-50% more applicants**.  
Here’s how it works:

01

$IPPTF�IPX�NVDI�ZPV�XBOU�UP�QBZ�QFS�DMJDL�ø02

4FF�ZPVS�KPC�BQQFBS�BU�UIF�UPQ�PG�-JOLFE*O�T�QFSTPOBMJ[FE�
SFDPNNFOEBUJPOT03

*ODSFBTF�PS�EFDSFBTF�UIF�BNPVOU�ZPV�XBOU�UPøTQFOE�PO�
each job at any time04

'PS�NPSF�UJQT�BOE�KPC�EFTDSJQUJPO�%P�T�BOE�%PO�UT�DIFDL�PVU������������
��7ULFNV�IRU�DQ�,UUHVLVWLEOH�-RE�'HVFULSWLRQ��KWWS���OLQNG�
LQ��M%W&[*�

�%BO�4IBQFSP
�%ULQJLQJ�WKH�1HZ�3OD\ERRN�RI�0DUNHWLQJ�WR�5HFUXLWLQJ�
�KWWS���OLQNG�LQ�2E-�EV�
�	0DUPCFS���
�����


��6SRQVRUHG�-REV��KWWS���OLQNG�LQ��V�<XH��
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Lululemon shows 
how #joblove Is 
done 

-VMVMFNPO�BUUSBDUT�DBOEJEBUFT�CZ�
IJHIMJHIUJOH�UIF�QPTJUJPO�T�JNQBDU��i(SPXJOH�
B�ZPVOH�CSBOE�JO�B�CJH�NBSLFUw�BOE�
“Sparking enthusiasm for athletics in young 
HJSMTw�FMFWBUFT�UIF�SPMF�BCPWF�EBZ�UP�EBZ�
SFTQPOTJCJMJUJFT��
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Ubiwhere helps 
candidates 
visualize their 
future lives 

6CJXIFSF
�B�TNBMM�1PSUVHVFTF�DPNQBOZ�
DPNQFUJOH�GPS�CJH�UBMFOU
�VTFE�B�TFU�PG�
JOGPHSBQIJDT�PO�4MJEF4IBSF�UP�TUBOE�PVU�GSPN�
UIF�QBDL��

5IF�JOGPHSBQIJDT�JODMVEFE�QJDUVSFT�PG�EFTLT�
BOE�DPMMFBHVFT
�BT�XFMM�BT�CFBVUJGVM�WJFXT�
GSPN�UIF�KPC�MPDBUJPO�DJUJFT��&NCFE�4MJEF4IBSF�
JOGPHSBQIJDT�PO�ZPVS�$BSFFS�1BHF�BOE�MJOL�UP�
UIFN�JO�KPC�QPTUT��
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2. Post and promote 
your jobs to just the 
right candidates

8IFO�ZPV�QPTU�B�KPC�PO�-JOLFE*O
�UIFSF�BSF�B�GFX�
BEEJUJPOBM�TUFQT�ZPV�DBO�UBLF�UP�NBYJNJ[F�ZPVS��
DIBODFT�PG�mOEJOH�UIF�SJHIU�IJSF�

How to get more out of LinkedIn Jobs

'PMMPX�VQ�XJUI�UPQ�NBUDIFT��8IFO�ZPV�QPTU�B�KPC
�
XF�SFDPNNFOE����-JOLFE*O�NFNCFST�XIP�CFTU�
NBUDI�ZPVS�SFRVJSFNFOUT��$POUBDU�UIFN�EJSFDUMZ�WJB�
*O.BJM�UP�TUBSU�UIF�EJBMPHVF�

"NQMJGZ�ZPVS�KPC��#SPBEDBTU�UIF�QPTJUJPO�PO�ZPVS�
QFSTPOBM�-JOLFE*O�GFFE
�$PNQBOZ�1BHF�VQEBUFT
�
-JOLFE*O�(SPVQT
�BOE�PUIFS�TPDJBM�NFEJB��

5BSHFU�ZPVS�PVUSFBDI��4IBSF�ZPVS�KPC�QPTU�XJUI�
NFNCFST�XIP�mU�UIF�SPMF�CBTFE�PO�JOEVTUSZ
�
FYQFSJFODF
�MPDBUJPO
�FUD��

(FOFSBUF�B�TIPSU�MJTU��*G�ZPV�BDDFQU�BQQMJDBUJPOT�PO�
-JOLFE*O
�VTF�POF�DMJDL�mMUFST�UP�OBSSPX�ZPVS�MJTU��

1SPNPUF�ZPVS�UBMFOU�CSBOE��8IFO�WJFXJOH�KPCT�
GSPN�ZPVS�$BSFFS�1BHFT
�KPC�TFFLFST�TFF�ZPVS�
SJDI�NFEJB�	TVDI�BT�4MJEF4IBSF�QSFTFOUBUJPOT�BOE�
WJEFPT
�BMPOH�XJUI�DPNQBOZ�VQEBUFT��

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��41



2. Post and promote 
your jobs to just the 
right candidates
Job Posts vs. Job Slots:    
What’s the difference?

.BOBHF�ZPVS�+PC�1PTUT�WJB�UIF�-JOLFE*O�3FDSVJUFS�
QMBUGPSN�

$IBOHF�ZPVS�KPC�QPTUJOH�BT�PGUFO�BT�ZPV�MJLF�BOE�
LFFQ�B�QPTJUJPO�PQFO�GPS�PWFS����EBZT�

4USFBNMJOF�QPTUT�XJUI��SE�QBSUZ�KPC�EJTUSJCVUPST�BOE�
QVMM�KPCT�GSPN�ZPVS�DBSFFST�TJUF�BVUPNBUJDBMMZ��

4FOE�BQQMJDBOUT�TUSBJHIU�UP�ZPVS�"54�BOE�BEE�B��SE�
QBSUZ�USBDLJOH�63-�UP�ZPVS�QPTU�

Job Posts:
:PV�DBO�QVSDIBTF�B�TJOHMF�QPTU�PS�B�CVOEMF�PG�QPTUT�
BU�B�EJTDPVOUFE�QSJDF��"MM�TUVEFOU�KPCT
�JODMVEJOH�
JOUFSOTIJQT�BOE�FOUSZ�MFWFM�QPTJUJPOT
�BSF�GSFF�

Job Slots:
*G�ZPV�SFHVMBSMZ�IBWF�PQFO�QPTJUJPOT
�BOOVBM�+PC�4MPUT�
NBLF�TFOTF��*O�BEEJUJPO�UP�MPXFSJOH�ZPVS�DPTU�PWFS�UIF�
course of a year, Job Slots let you:

0O�-JOLFE*O
�ZPV�DBO�QVSDIBTF�FJUIFS�+PC�1PTUT�
PS�+PC�4MPUT��$POGVTFE �+PC�4MPUT�BSF�QSJDFE�TP�
that companies which usually have openings can 
QPTU�NPSF�nFYJCMZ�BOE�BU�B�MPXFS�QSJDF��+PC�1PTUT�
cost more on a per-post basis, but are better for 
DPNQBOJFT�XJUI�MFTT�GSFRVFOU�IJSJOH�OFFET�

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��42



3. Use real-time feedback to 
measure and improve job post 
performance
5IF�POMZ�XBZ�UP�LOPX�XIFUIFS�ZPVS�+PCT�BDUJWJUZ�JT�XPSLJOH�JT�UP�NFBTVSF�JU��6TF�BQQMJDBOU�
BOBMZUJDT�UP�VOEFSTUBOE�

Who’s interacting with your job?�:PV�DBO�TFF�
exactly which types of professionals are engaging 
XJUI�ZPVS�KPCT�POMJOF��*G�UIFZ�BSFO�U�ZPVS�UBSHFU�
BVEJFODF
�VTF�UIJT�JOGPSNBUJPO�UP�NPEJGZ�ZPVS�KPC�
MJTUJOH�JO�SFBM�UJNF��

How and when are they interacting with your job? 
-JOLFE*O�TIPXT�ZPV�IPX�PGUFO�ZPVS�KPC�IBT�CFFO�
WJFXFE
�BQQMJFE�UP
�TFBSDIFE�GPS
�BOE�TIBSFE�XJUI�
PUIFST��&BDI�NFUSJD�JODMVEFT�BO�BOPOZNPVT�MJTU�PG�
WJFXFST�XJUI�EFUBJMFE�EBUB�

Who’s viewed your profile once you’ve posted a 
job?�0ODF�ZPV�WF�QPTUFE�B�KPC
�NFNCFST�XIP�WJFX�
JU�NBZ�WJTJU�ZPVS�QSPmMF�UP�mOE�PVU�NPSF�BCPVU�ZPV�
PS�ZPVS�DPNQBOZ��5IJT�HJWFT�ZPV�B�WBMVBCMF�MJTU�PG�
JOUFSFTUFE�DBOEJEBUFT�UP�XIPN�ZPV�DBO�SFBDI�PVU�
EJSFDUMZ�WJB�*O.BJM��

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��43



Channel your inner marketer
Promoting your talent brand on LinkedIn

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��44



6 steps to a stronger talent 
brand on LinkedIn
#Z�OPX�ZPV�WF�QPMJTIFE�ZPVS�QSPmMFT
�QPTUFE�LJMMFS�KPC�EFTDSJQUJPOT
�BOE�CVJMU�
B�TUVOOJOH�QJQFMJOF�PG�UBMFOU��#VU�BSF�DBOEJEBUFT�FYDJUFE �.PEFSO�SFDSVJUJOH�
SFRVJSFT�QSPNPUJOH�BO�FNQMPZFS�CSBOE�UIBU�DBOEJEBUFT�DBO�U�SFTJTU��"�TUSPOH�
UBMFOU�CSBOE�JT�WJUBM
�BT�UIF�GPMMPXJOH�TUBUT�TIPX�

����PG�UBMFOU�BDRVJTJUJPO�MFBEFST�CFMJFWF�FNQMPZFS�CSBOE�IBT�B�TJHOJmDBOU�
JNQBDU�PO�BCJMJUZ�UP�IJSF�HSFBU�UBMFOU
��BOE�UPQ�UBMFOU�JT�����NPSF�MJLFMZ�UP�DBSF�
BCPVU�mOEJOH�UIF�SJHIU�DVMUVSF��

4USPOH�CSBOET�FOKPZ�IJHIFS�SFTQPOTF�SBUFT�GSPN�DBOEJEBUFT�BOE�ZJFME�DPTU�
TBWJOHT�PG�VQ�UP�����QFS�IJSF
�BT�XFMM�BT�VQ�UP�����MPXFS�UVSOPWFS�SBUF����

01 .BYJNJ[F�ZPVS�QSFTFODF
�JOWPMWF�
ZPVS�FOUJSF�PSHBOJ[BUJPO

02 -FWFSBHF�UIF�BE�TQBDF�PO�
FNQMPZFF�QSPmMFT

03 Reach key talent pools with 
UBSHFUFE�TUBUVT�VQEBUFT

04 5BLF�BEWBOUBHF�PG�GSFF�UPPMT

05 -BVODI�BOE�FOIBODF�ZPVS�
$BSFFS�1BHF

������*OREDO�5HFUXLWLQJ�7UHQGV�VXUYH\��KWWS���VOLGHVKD�UH�2E.VT3�    
��&EB�(VMUFLJO
�:KDW·V�WKH�9DOXH�RI�<RXU�(PSOR\PHQW�%UDQG"��KWWS���OQNG�LQ�YDOXHRI(%�, 
	%FDFNCFS��
�����
�� � � � � � � � � �
8BOU�B�NPSF�JO�EFQUI�WJFX �%PXOMPBE�7KH�(PSOR\HU�%UDQG�3OD\ERRN����6WHSV�WR�D�+LJKO\�6RFLDO�
7DOHQW�%UDQG��KWWS���OLQNG�LQ��KNR%�\�

06 .FBTVSF�ZPVS�QFSGPSNBODF�XJUI�
5BMFOU�#SBOE�*OEFY

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF��45
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1. Maximize your presence, involve 
your entire organization
Modern recruiters know they can’t promote a winning talent brand 
alone. Partner with these three important stakeholders: 

Your marketing and communications colleagues ��5IFZ�LOPX�IPX�
UP�CVJME�CSBOE�QSPNJTFT�BOE�HSFBU�DPOUFOU��$PNQBOJFT�XJUI�TUSPOH�
DPOTVNFS�BOE�UBMFOU�CSBOET�mOBODJBMMZ�PVUQFSGPSN�UIFJS�QFFST�CZ�
�������

Your hiring managers���&EVDBUF�UIFN�PO�ZPVS�FNQMPZFS�CSBOE��)FMQ�
UIFN�CVJME�QSPmMFT�UIBU�DPOWFZ�UIFJS�FYDJUFNFOU�BCPVU�XPSLJOH�GPS�ZPVS�
PSHBOJ[BUJPO��

Your employee base���5IFSF�BSF�OP�CFUUFS�CSBOE�BNCBTTBEPST�UIBO�
ZPVS�PXO�FNQMPZFFT��$PBDI�UIFN�UP�NBLF�UIF�NPTU�PG�UIFJS�QSPmMFT��
$POTJEFS�CSPXO�CBH�MVODIFT�UP�EJTDVTT�QSPmMF�JEFBT�UIFSF�NBZ�CF�
VOXBSSBOUFE�BOYJFUZ�BCPVU�XIBU�UP�EP�BOE�OPU�EP�

�&MJ[BCFUI�3PTFOCFSH
�+RZ�7DOHQW�$FTXLVLWLRQ�FDQ�%RRVW�\RXU�&RPSDQ\�3HUIRUPDQFH�E\�����
�KWWS���OLQNG�LQ��M9J0JY�
�	/PWFNCFS��
�����
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2. Reach your employees’ network—
(automatically!) 
1FPQMF�MPPLJOH�BU�UIF�-JOLFE*O�QSPmMFT�PG�ZPVS�FNQMPZFFT�PGUFO�NFFU�UIF�DSJUFSJB�ZPV�SF�MPPLJOH�GPS�JO�B�DBOEJEBUF��
4JODF�UIFZ�BMSFBEZ�LOPX�TPNFPOF
�UIFZ�UFOE�UP�CF�NPSF�PQFO�UP�B�DBSFFS�EJTDVTTJPO�

8PSL�8JUI�6T�"ET�BMMPX�ZPV�UP�SFBDI�BOE�JOnVFODF�UIF�OFUXPSLT�PG�ZPVS�FNQMPZFFT
�B�GFSUJMF�HSPVOE�GPS�QFSTQFDUJWF�
DBOEJEBUFT
�CZ�QVSDIBTJOH�BE�TQBDF�PO�UIFJS�QSPmMFT��5IFTF�BET�PGGFS�QFSTPOBMJ[FE
�EZOBNJD�DPOUFOU�UIBU�JT���Y�UP�
��Y�NPSF�FOHBHJOH�UIBO�UIF�JOEVTUSZ�TUBOEBSE�BOE�UIFZ�TBWF�ZPV�UJNF�CZ�BVUPNBUJDBMMZ�UVSOJOH�ZPVS�FNQMPZFFT�JOUP�
CSBOE�BNCBTTBEPST��.PSFPWFS
�UIFSF�JT�OP�DSFBUJWF�XPSL�SFRVJSFE��$IPPTF�GSPN�UIFTF���TUZMFT��

“Follow Us”

Encourage the viewer to 
follow your company so 
UIFZ�DBO�TUBZ�JOGPSNFE�

via company status 
VQEBUFT�

Follow Company X

Grow your career by 
following Company X

“Picture Yourself”

*OWJUF�UIF�WJFXFS�UP�QJDUVSF�
UIFNTFMWFT�BU�UIF�DPNQBOZ�
DPNQMFUF�XJUI�UBSHFUFE�KPC�
GVODUJPO
�UIFJS�QJDUVSF
�BOE�
the option to follow your 

DPNQBOZ�

View Jobs

Picture yourself  
at Company X

“Work With Us”

%JTQMBZ�B�UBSHFUFE�TFU�
of job openings every 
time someone looks at 
POF�PG�ZPVS�FNQMPZFFT�

Work with us  
at Company X

Apply Now

“Internal Hiring”

.BOZ�FNQMPZFFT� 
look at their coworkers’  
QSPmMFT��(FU�CSBOEFE�

company messages in 
front of your own people 

GPS�JOUFSOBM�IJSJOH�

YOUR  
CREATIVE  

HERE

Custom Ads

4IPX�B�CSBOEFE�BE�XJUI�
ZPVS�MPPL�BOE�GFFM
�UIBU�
EJSFDUT�QFPQMF�CBDL�UP�
your corporate career 
TJUF�PS�-JOLFE*O�$BSFFS�

1BHF�
-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF�47



3. Nurture talent by 
sharing content

$PNQBOZ�1BHF�GPMMPXFST�IBWF�B�TUSPOH�JOUFSFTU�JO�DBSFFS�
PQQPSUVOJUJFT
�NBLJOH�UBSHFUFE�TUBUVT�VQEBUFT�B�HSFBU�GSFF�
XBZ�GPS�JOUFSFTUFE�QSPGFTTJPOBMT�UP�FOHBHF�XJUI�ZPVS�UBMFOU�
CSBOE�

Reach key talent pools with Targeted 
Status Updates

����PG�DPNQBOZ�GPMMPXFST�PO�-JOLFE*O�BSF�JOUFSFTUFE�JO�
DBSFFS�PQQPSUVOJUJFT�BU�DPNQBOJFT�UIFZ�GPMMPX��

�4BN�(BHFS
�The Truth About Followers and Connections: Key Reasons to Cultivate 
Yours (http://bit.ly/1e9VGTD)
�	+BOVBSZ���
�����
�

Mix it up

%PO�U�CPNCBSE�ZPVS�GPMMPXFST�XJUI�MJOLT�UP�KPC�
PQFOJOHT��4IBSF�SFMFWBOU�OFXT�TUPSJFT�BCPVU�ZPVS�
DPNQBOZ
�FNQMPZFF�JOUFSWJFXT�GSPN�ZPVS�CMPH
�BOE�
NPSF��"JN�GPS�����TUBUVT�VQBUFT�QFS�XFFL�UP�TUBSU�

Have a plan

4LFUDI�PVU�XIBU�ZPV�MM�TBZ�JO�BEWBODF�BOE�CVJME�B�
EJBMPHVF�XJUI�ZPVS�GPMMPXFST�

Stay on brand

Remember the messaging you’re trying to get across 
BOE�UIJOL�BCPVU�IPX�UP�JODPSQPSBUF�JU�JOUP�ZPVS�
VQEBUFT�

Tips for Targeted Status Updates

-JOLFE*O�.PEFSO�3FDSVJUFS�T�(VJEF�48
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4. Increase awareness 
with free tools

5P�EPXOMPBE�UIF�i'PMMPXw�CVUUPO�BOE�$PNQBOZ�*OTJEFS�
XJEHFU�HP�UP�KWWS���OLQNG�LQ��KJ�GE;

Today’s candidates expect a two-
way conversation, with context and 
personalization. 

These free LinkedIn tools will help you get 
there.

&NCFEEJOH�i'PMMPXw�CVUUPOT�JO�TNBSU�QMBDFT�IFMQFE�
6OJMFWFS�HSPX�JUT�-JOLFE*O�GPMMPXFS�CBTF�GSPN���L�UP����L�
JO�KVTU����NPOUIT��

�-FFMB�4SJOJWBTBO
�Secrets of Employer Branding Leaders: Unilever (http://linkd.
in/1hfj6a5),�	"VHVTU���
�����
��

Grow your base with “Follow” buttons

&NCFE�i'PMMPXw�CVUUPOT�JO�UIFTF�QMBDFT�UP�FYQBOE�
ZPVS�BVEJFODF�BOE�ESJWF�TPDJBM�JOUFSBDUJPO�

��:PVS�XFCTJUF
��"MM�DBOEJEBUF�DPNNVOJDBUJPOT
��&NBJM�TJHOBUVSFT�BOE�QSPmMFT

Show talent who they know with   
Community Insider

Visitors to Disney’s corporate careers site instantly 
TFF�BOZ�FNQMPZFFT�JO�UIFJS�-JOLFE*O�OFUXPSL
�
QSPWJEJOH�B�NPSF�XFMDPNJOH�QBUI�JOUP�UIF�
PSHBOJ[BUJPO��"�GSJFOEMZ�GBDF�NBZ�CF�KVTU�UIF�UIJOH�
ZPV�OFFE�UP�ESJWF�BQQMJDBUJPOT�

Hang out with target talent in LinkedIn Groups

+PJO�JOEVTUSZ�HSPVQT�BOE�BTTPDJBUJPOT�PO�-JOLFE*O�
BOE�PUIFS�TPDJBM�NFEJB��%JWJEF�BOE�DPORVFS�XJUI�
ZPVS�UFBN�UP�DPWFS�LFZ�HSPVQT��#F�QSPBDUJWF�BOE�
UIPVHIUGVM
�BTL�RVFTUJPOT
�PGGFS�BEWJDF
�BOE�TIBSF�
TUPSJFT�
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5. Build your talent brand at scale with 
LinkedIn Career Pages
$BSFFS�1BHFT�BSF�B�QMBDF�XIFSF�ZPV�DBO�TIPXDBTF�ZPVS�UBMFOU�CSBOE�BOE�FOHBHF�DBOEJEBUFT�XJUI�QFSTPOBMJ[FE
��
BOE�SFMFWBOU�DPOUFOU��6TF�WJEFPT
�CBOOFST
�BOE�FNQMPZFF�TQPUMJHIUT�UP�TIPXDBTF�ZPVS�DVMUVSF�BOE�XIBU�JU�NFBOT�UP�
XPSL�UIFSF��

Think visually.
6TF�JNBHFT�UP�HJWF�B�SFBM�XPSME�HMJNQTF�JOUP�ZPVS�PSHBOJ[BUJPO��

Think digitally.
8IBUFWFS�ZPV�TBZ
�LFFQ�JU�CSJFG��$POUFOU�GSPN�ZPVS�HMPTTZ�HSBEVBUF� 
recruitment brochure may not make sense online, where attention spans 
BSF�TIPSUFS�

�

Think video.
:PV�MM�CF�BCMF�UP�FOHBHF�DBOEJEBUFT�NPSF�EFFQMZ�JG�UIFZ�IFBS�SFBM� 
QFPQMF�UFMM�UIFJS�PXO�TUPSJFT
�TP�NBLF�WJEFP�B�DPSF�QBSU�PG�ZPVS�TUSBUFHZ���

Think customized.
"EBQU�ZPVS�DPOUFOU�UP�WJFXFST�CBTFE�PO�UIFJS�-JOLFE*O�QSPmMFT��:PV�DBO�
UBSHFU�ZPVS�$BSFFS�1BHFT�CBTFE�PO�B�DBOEJEBUF�T�KPC�GVODUJPO
�JOEVTUSZ
�
HFPHSBQIZ
�BOE�NPSF�

�

Work, Life, Benefits @ Zappos 
;BQQPT�EFWPUFT�BO�FOUJSF�:PV5VCF�DIBOOFM� 
UP�TIPXDBTJOH�JUT�DVMUVSF�� 
OQNG�LQ�SOD\ERRN�=DSSRV 

Starbucks Jobs 
4UBSCVDLT�IBT�BMTP�BNBTTFE�B�TFSJFT�PG�WJEFPT�
PO�UBMFOU�CSBOE�UPQJDT�BOE�i8IBU�JU�T�MJLF�UP�CF� 
B�4UBSCVDLT�1BSUOFS�w� 
OQNG�LQ�SOD\ERRN�6WDUEXFNV

Strong talent brand video examples
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The anatomy of a successful Career Page
For more inspiration, visit our JDOOHU\�RI�EHVW�LQ�FODVV�&DUHHU�3DJHV��KWWS���VOLGHVKD�UH��N�S%�=��

Home       Careers       Products       Insights

Expedia Careers Follow36,894 followers

JOBS AT EXPEDIAPEOPLE AT EXPEDIA

Where will you go with Expedia?
Connect with us to start today.

WORK AT EXPEDIA

At Expedia, we have the freedom to be 
ourselves and let our personalities come 
out—and that’s what San Francisco is all 
about. We are a quick moving company 
where anyone’s idea can become the 
next new release. Every day offers a new 
challenge and a new way of looking at 
things.

See more jobs at Expedia »

View all employees »

Bold, memorable visuals
with lively colors

Arresting copy
UIBU�HSBCT�UIF�SFBEFS

Multiple page versions
IJHIMZ�UBSHFUFE�UP� 

visiting talent

Custom Ads
XJUI�B�CSBOEFE�MPPL

Focus on employees
UISPVHI�WJEFPT� 
BOE�RVPUFT�UIBU� 
FNQIBTJ[F�DVMUVSF
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6. Measure your brand 
performance with 
Talent Brand Index

“Because we developed a Career Page 
content calendar and have a daily 
focus on growing our talent brand via 
LinkedIn through our Associates, our 
Talent Brand index and Career Page 
followers are rising daily!” 

Miki Furnish, Talent Acquisition Manager at Carhartt

5BMFOU�#SBOE�*OEFY�BMMPXT�ZPV�UP�VOEFSTUBOE�IPX�XFMM�
ZPV�SF�SFBDIJOH�BOE�FOHBHJOH�QSPGFTTJPOBMT�XJUI�ZPVS�
UBMFOU�CSBOE�PO�-JOLFE*O��5IF�JOEFY�JT�CBTFE�PO�UIF�
billions of interactions that take place on our platform 
FBDI�ZFBS��6TF�JU�UP�FEVDBUF�ZPVS�MFBEFSTIJQ�BOE�KVTUJGZ�
JOWFTUNFOU�JO�ZPVS�UBMFOU�CSBOE��

'PS�NPSF�JOGPSNBUJPO�PO�IPX�UIF�5BMFOU�#SBOE�*OEFY�XPSLT�FOLFN�KHUH��KWWS���
OLQNG�LQ��J=G0K����

5P�MFBSO�NPSF�BCPVU�ZPVS�5BMFOU�#SBOE�*OEFY�4DPSF
�FRQWDFW�XV��KWWS���OLQNG�
LQ��NU�1�,��

4 ways you can use the Talent Brand Index to 
measure the success of your branding efforts

$PNQFUJUPS���

$PNQFUJUPS���

:PVS�$PNQBOZ

$PNQFUJUPS���

Versus key peers

9%

11%

14%

15%

France

#SB[JM

6,

64

Across geographies

12%

13%

15%

19%

Engineering

Operations

.BSLFUJOH

Sales

15%

18%

18%

23%

Over time

���
���
���
���

���

Across functions
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India’s HCL technologies 
brings its Talent Brand to life
)$-�IBT�B�VOJRVF�DVMUVSF�PG�JEFBQSFOFVSTIJQ�	�
�QPXFSFE�CZ�BO�i&NQMPZFFT�
'JSTU
�$VTUPNFST�4FDPOEw�NBOBHFNFOU�QIJMPTPQIZ��.BOBHFNFOU�XPSLT�UP�
QSPNPUF�B�DVMUVSF�PG�HSBTT�SPPUT
�CVTJOFTT�ESJWFO
�DVTUPNFS�GPDVTFE�JOOPWBUJPO��
5IJT�FOWJSPONFOU�DPMMFDUJWFMZ�FNQPXFST�BOE�FODPVSBHFT�JOEJWJEVBM�FNQMPZFFT�
BU�BMM�MFWFMT�PG�UIF�PSHBOJ[BUJPO�UP�DPNF�VQ�XJUI�JOOPWBUJWF�JEFBT�UP�TPMWF�
PQFSBUJPOBM�BOE�DVTUPNFS�DIBMMFOHFT��*O�PSEFS�UP�BUUSBDU�BOE�GPTUFS�FNQMPZFFT�
XJUI�EJTSVQUJWF�JEFBT
�UIF�DPNQBOZ�JOWFTUT�IFBWJMZ�JO�JUT�FNQMPZFS�CSBOE�

TIPS

���Focus on emerging talent. )$-�MBVODIFE�UIF�DBNQVT�JOJUJBUJWF�."%�-5%�	.BLF�B�
EJGGFSFODF
�-FBE�UIF�%JGGFSFODF
�UP�FOHBHF�TUVEFOUT�BU�UPQ�FOHJOFFSJOH�BOE�CVTJOFTT�
TDIPPMT�JO�*OEJB��:PVOH�FOUSFQSFOFVST�TVCNJUUFE�UIFJS�AJEFBT�PG�DIBOHF��JO�UISFF�EJGGFSFOU�
DBUFHPSJFT��4PDJBM
�5FDIOPMPHZ
�BOE�#VTJOFTT��8JOOFST�XPO�NFOUPSTIJQT�BOE�UIF�
PQQPSUVOJUZ�UP�JODVCBUF�UIFJS�JEFB�BU�)$-�PS�FYUFSOBMMZ��3FTVMU��3FBDIFE����
����TUVEFOUT�
BDSPTT�*OEJB�BOE�SFDFJWFE���
����JEFBT�TJODF�JODFQUJPO�w

3 strategies have fueled its success thus far:

RESULTS

3FBDIFE����
����TUVEFOUT�BDSPTT�
DBNQVTFT�JO�*OEJB�

���Showcase ideapreneurship through LinkedIn. )$-�TFU�VQ�B�*ROG�&DUHHU�3DJH�RQ�
/LQNHG,Q��KWWS���OLQNG�LQ��I/%2+���XIFSF�UIFZ�TUBSUFE�TIBSJOH�+PCT
�DPNQBOZ�VQEBUFT
�
BOE�FNQMPZFF�UFTUJNPOJBMT���5IFZ�TFHNFOUFE�BVEJFODFT�CBTFE�PO�HFPHSBQIZ�BOE�SPMF
�
BOE�EFMJWFSFE�SFMFWBOU�DPOUFOU�TVDI�BT�SFTFBSDI�QBQFST
�FWFOUT
�BOE�XFCJOBST��5IFZ�BMTP�
VTFE�3FDSVJUNFOU�"ET�UP�DSFBUF�BXBSFOFTT�BCPVU�KPCT�BNPOH�QBTTJWF�UBMFOU�BOE�UP�ESJWF�
USBGmD�UP�UIFJS�$BSFFS�1BHF��

�����JODSFBTF�JO�
USBGmD�PO�-JOLFE*O�
$BSFFS�1BHF��

����JODSFBTF�JO�KPC���
BQQMJDBUJPOT�HMPCBMMZ�

���Use gamification to increase new hire engagement: �)$-�TFOET�BMM�OFX�IJSFT�B�MJOL�
UP�BO�POMJOF�HBNF�UIF�EBZ�UIFZ�BDDFQU�UIF�PGGFS��5IF�HBNF�HJWFT�UIFN�BO�PQQPSUVOJUZ�UP�
VOEFSTUBOE�XIBU�JU�T�MJLF�UP�XPSL�BU�)$-�CZ�HPJOH�UISPVHI�mWF�NPEVMFT�����:PVS�MJDFOTF�UP�
JEFBUF�����%FTJHOJOH�ZPVS�HSPXUI�QBUI�����*EFBQSFOFVSTIJQ�����8PSL�MJGF�CBMBODF��BOE����
1IJMPTPQIZ�BOE�DVMUVSF��&BDI�NPEVMF�DPOUBJOT�JOUFSBDUJWF�RVFTUJPOT
�WJEFPT
�BOE�QJDUVSFT��
/FX�IJSFT�DBO�XJO�QPJOUT�BOE�CBEHFT�XIJMF�JOUFSBDUJOH�XJUI�FBDI�PUIFS�BOE�IBWJOH�TPNF�
DPNQFUJUJWF�GVO�

4USPOHFS�FOHBHFNFOU�XJUI�OFX�IJSFT�

� ����JODSFBTF�JO�
-JOLFE*O�5BMFOU�#SBOE�
*OEFY� 

� 5IPVHIU�MFBEFSTIJQ�
TUBUVT�JO�UIF�*5�JOEVTUSZ���

t

t

t

t
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Summary Checklist

If you manage a team of talent 
acquisition professionals or just 
want a quick overview of this 
book, here are the must-knows:  

The Fundamentals

Create a dazzling profile. Be sure to craft a killer opening, use rich 
NFEJB
�BEE�DFSUJmDBUJPOT�BOE�WPMVOUFFS�BDUJWJUJFT
�BOE�NBLF�ZPVS�
VQEBUFT�JOUFSBDUJWF��6TF�8IP�T�7JFXFE�:PVS�1SPmMF
�8IP�T�7JFXFE�
:PVS�6QEBUFT
�BOE�OFUXPSL�TUBUJTUJDT�UP�NFBTVSF�ZPVS�FGGPSUT
�BOE�
FODPVSBHF�ZPVS�FNQMPZFFT�UP�EP�TP�UPP�

Amp up your company page. :PVS�GSFF�$PNQBOZ�1BHF�JT�ZPVS�
IPNF�CBTF�PO�-JOLFE*O
�TP�NBLF�JU�FOHBHJOH�XJUI�SJDI�NFEJB�BOE�
WJEFPT��(SPX�ZPVS�'PMMPXFST�CZ�FNCFEEJOH�UIF�'PMMPX�CVUUPO
�
FOHBHF�UIFN�XJUI�UBSHFUFE�TUBUVT�VQEBUFT
�BOE�FYUFOE�UIF�SFBDI�
PG�ZPVS�QPTUT�XJUI�4QPOTPSFE�$POUFOU��.POJUPS�ZPVS�TUBUVT�VQEBUF�
BOE�$PNQBOZ�1BHF�FOHBHFNFOU
�'PMMPXFS�EFNPHSBQIJDT�BOE�
'PMMPXFS�CFODINBSLJOH�VTJOH�$PNQBOZ�1BHF�"OBMZUJDT�

Sourcing

Contact candidates directly with InMail. $POUBDU�BOZPOF�PO�
-JOLFE*O�XJUI�*O.BJM
�BOE�FOKPZ�B�SFTQPOTF�SBUF��Y�UIBU�PG�FNBJM�
PO�BWFSBHF���#F�TVSF�UP�HSBC�ZPVS�DBOEJEBUFT��BUUFOUJPO�BOE�TIPX�
ZPV�SF�CFJOH�TFMFDUJWF��#F�CSJFG�BOE�DPOWFSTBUJPOBM
�MJTUFO�XFMM
�
GPDVT�PO�HPBMT
�BOE�MFWFSBHF�DPOUFOU��%PO�U�GPSHFU�UP�CF�QBUJFOU�
BOE�BTL�UP�DPOUJOVF�UIF�EJBMPHVF�

Manage prospects with talent pipeline. 6TF�5BMFOU�1JQFMJOF�JO�
-JOLFE*O�3FDSVJUFS�UP�BHHSFHBUF
�USBDL
�DPOUBDU
�BOE�OVSUVSF�UBMFOU�
MFBET��4FBSDI�BOE�UBH�UP�NBLF�DBOEJEBUFT�FBTJMZ�TFBSDIBCMF
�VTF�
*OTJEF�0QJOJPO�UP�MFWFSBHF�FNQMPZFF�DPOOFDUJPOT
�VTF�4NBSU�5P�
%P�MJTUT�UP�LFFQ�UIF�DPOWFSTBUJPOT�HPJOH
�TUBZ�PO�USBDL�XJUI�1SPKFDU�
Overview, save your searches so Recruiter sources automatically, 
BOE�VTF�6QEBUF�.F�UP�LFFQ�USBDL�PG�NFNCFST��QSPmMFT�

Get smart on talent pools. 3VO�MJWF�TFBSDIFT�JO�-JOLFE*O�3FDSVJUFS�
UP�VODPWFS�UIF�TJ[F�BOE�EZOBNJDT�PG�ZPVS�BEESFTTBCMF�NBSLFUT��
$POTVMU�GSFF�5BMFOU�1PPM�3FQPSUT�UP�HFU�JOGPSNBUJPO�PO�UIF�MPDBUJPO
�
CBDLHSPVOE
�BOE�JOUFSFTUT�PG�ZPVS�UBSHFU�DBOEJEBUFT�

Master Boolean and other search techniques. 6TF�"/%
�03
�/05
�
QBSFOUIFTFT�BOE�RVPUFT�UP�EFmOF
�MJNJU
�BOE�XJEFO�ZPVS�TFBSDIFT�
JO�-JOLFE*O�3FDSVJUFS��%PO�U�GPSHFU�UP�MFWFSBHF�-JOLFE*O�(SPVQT
�
ZPVS�PXO�OFUXPSL
�BOE�ZPVS�FNQMPZFFT��BOE�IJSJOH�NBOBHFST��
OFUXPSLT�

Measure your success. $POTJEFS�USBDLJOH�RVBMJUZ�PG�IJSF
�TPVSDF�
PG�IJSF
�UJNF�UP�IJSF
�BOE�DPTU�QFS�IJSF��-JOLFE*O�3FDSVJUFS�NFUSJDT�
JODMVEF�1SPmMFT�WJFXFE
�TFBSDIFT�QFSGPSNFE
�*O.BJMT�TFOU�BOE�
*O.BJM�SFTQPOTF�SBUF�
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Jobs

Create a stand-out job description.�(JWFT�DBOEJEBUFT�XIBU�UIFZ�
OFFE�UP�BTTFTT�JG�UIFZ�IBWF�UIF�TLJMMT�BOE�QFSTPOBMJUZ�GPS�UIF�KPC��
6TF�TUBOEBSE�UFSNT�GPS�UIF�UJUMF
�IJHIMJHIU�UIF�QPTJUJPO�T�JNQBDU
�BOE�
TQPOTPS�ZPVS�NPTU�JNQPSUBOU�KPCT�UP�HFU�UPQ�QMBDFNFOU��

Post and promote to just the right audience. 1VSDIBTF�+PC�QPTUT�
BOE�PS�+PC�4MPUT�EFQFOEJOH�PO�ZPVS�PQFOJOH�GSFRVFODZ��'PMMPX�
VQ�XJUI�ZPVS�CFTU�NBUDIFT
�CSPBEDBTU�UIF�QPTU�PO�-JOLFE*O�BOE�
PUIFS�TPDJBM�NFEJB
�BOE�UBSHFU�ZPVS�PVUSFBDI�UP�UIF�NPTU�SFMFWBOU�
NFNCFST��(JWF�ZPVS�IJHIFTU�QSJPSJUZ�SPMFT�B�CPPTU�CZ�TQPOTPSJOH�
UIFN�

Branding

Involve your entire organization. 1BSUOFS�XJUI�ZPVS�NBSLFUJOH�BOE�
DPNNVOJDBUJPOT�DPMMFBHVFT
�IJSJOH�NBOBHFST
�FYUFOEFE�SFDSVJUJOH�
UFBN
�BOE�FNQMPZFF�CBTF�UP�QSPNPUF�ZPVS�UBMFOU�CSBOE�

Leverage the ad space on employee profiles. 1VSDIBTF�A8PSL�XJUI�
6T��BET�PO�ZPVS�FNQMPZFFT��-JOLFE*O�QSPmMFT�o�DMJDL�UISPVHI�SBUFT�
BSF�UZQJDBMMZ���Y�UIF�JOEVTUSZ�BWFSBHF����$IPPTF�GSPN�B�OVNCFS�PG�
TUZMFT�PS�VTF�ZPVS�PXO�DSFBUJWF�

Use real-time feedback to measure your performance. 6TF�
Applicant Analytics to see which types of professionals are 
JOUFSBDUJOH�XJUI�ZPVS�KPCT
�IPX�BOE�XIFO�UIFZ�BSF�FOHBHJOH�XJUI�
UIFN
�BOE�XIP�T�WJFXFE�ZPVS�QSPmMF�PODF�ZPV�WF�QPTUFE�B�KPC�

Launch and enhance your Career Pages. 5IJOL�WJTVBMMZ��5IJOL�
EJHJUBMMZ��5IJOL�WJEFP��5IJOL�DVTUPNJ[FE��#VZ�UIF�BE�TQBDF�PO�ZPVS�
$PNQBOZ�1BHF�UP�ESJWF�USBGmD�

Send targeted status updates. 7BSZ�UIF�DPOUFOU
�EFWFMPQ�B�DPOUFOU�
DBMFOEBS
�BOE�CF�FOHBHJOH�XIJMF�TUBZJOH�PO�CSBOE�

Measure your branding efforts with talent brand index. See how 
XFMM�ZPV�SF�SFBDIJOH�BOE�FOHBHJOH�QSPGFTTJPOBMT�XJUI�ZPVS�UBMFOU�
CSBOE�PO�-JOLFE*O�CZ�USBDLJOH�ZPVS�5BMFOU�#SBOE�*OEFY�TDPSF�
PWFS�UJNF
�BHBJOTU�DPNQFUJUPST
�BDSPTT�HFPHSBQIJFT�BOE�BDSPTT�
GVODUJPOT�



(PSOR\HU�%UDQG�3OD\ERRN���SDJH�����KWWS���OLQNG�LQ��S)�NFD�
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Appendix



LinkedIn tools at a glance

Free LinkedIn Tools 

1FSTPOBM�1SPmMF

Basic search

(SPVQT��KWWS���OLQNG�
LQ��HUTQQ'�

4UVEFOU�KPCT�BOE�
internships �KWWS���
OLQNG�LQ��HO�P$X�

1FSTPOBM�1SPmMF

$PNQBOZ�1BHF��KWWS���
OLQNG�LQ��KK$0;9�

5BSHFUFE�4UBUVT�6QEBUFT�
�KWWS���OLQNG�LQ��HO�=�:�

"1*T��KWWS���OLQNG�
LQ��J�&-6E�

LinkedIn Talent 
Solutions

-JOLFE*O�3FDSVJUFS�
�KWWS���OLQNG�LQ�
4'�74��

5BMFOU�1JQFMJOF�	B�UPPM�
JO�-JOLFE*O�3FDSVJUFS
�

+PC�1PTUJOHT��KWWS���
OLQNG�LQ��P<�:27�

Job Slots �KWWS���
OLQNG�LQ��K%47.1�

4QPOTPSFE�+PCT�
�KWWS���OLQNG�LQ��K�
%47.1�

$BSFFS�1BHFT��KWWS���
OLQNG�LQ�2(��VJ�

8PSL�XJUI�6T��KWWS���
OLQNG�LQ��J�.G,��

7JEFP�"ET

4QPOTPSFE�(SPVQT

Strategic Sourcing Job Targeting
Talent Brand 
Development
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We feel your pain
10 common recruiting problems and how LinkedIn can help

6TF�B�OVNCFS�PG�GSFF�-JOLFE*O�UPPMT�JODMVEJOH�1SPmMFT
�$PNQBOZ�1BHFT�	1H�����
�1H���

�
5BSHFUFE�4UBUVT�6QEBUFT�	1H���

�"1*T�	1H���

�BOE�(SPVQT�	1H���
�1H���
�1H���
�

Your hiring managers sometimes make unrealistic 
talent requests. 

Problem LinkedIn Solution(s)

You don’t have a budget to invest [more] in social 
recruiting. 

3FGFS�UP�5BMFOU�1PPM�3FQPSUT�	1H���
�1H���
�BOE�DPOEVDU�IJHI�MFWFM�-JOLFE*O�
3FDSVJUFS�TFBSDIFT�	1H��������
�UP�IFMQ�TFU�FYQFDUBUJPOT��

You have a critical role that you need to fill FAST. 4QPOTPS�ZPVS�NPTU�QSFTTJOH�KPCT�UP�HFU�UP�UIF�UPQ�PG�UIF�MJTU�	1H��������
��

You want to extend the reach of a key message. 4QPOTPS�ZPVS�CFTU�DPOUFOU�	1H���
�1H���
�1H������1H���
�UP�SFBDI�OPO�
$PNQBOZ�'PMMPXFST�

You keep notes on candidates manually and in 
several different systems. 6TF�5BMFOU�1JQFMJOF�	1H���
�UP�BHHSFHBUF
�USBDL�BOE�DPOUBDU�QSPTQFDUT�

Your LinkedIn Recruiter searches produce too many/
too few results. 

&YQFSJNFOU�XJUI�EJGGFSFOU�#PPMFBO�TFBSDI�UFDIOJRVFT�	1H���
�UP�CSPBEFO�PS�OBSSPX�
ZPVS�SFTVMUT�

Your InMail response rate is low. 4UJDL�UP�UIF���(PMEFO�3VMFT�PG�*O.BJM�	1H���
��

You need to ramp up new graduate recruiting or 
other specialty populations.

6TF�TUVEFOU�SFMBUFE�UPPMT�TVDI�BT�$IFDL*O�BOE�6OJWFSTJUZ�1BHFT�	1H���
�

You’re not sure if your LinkedIn efforts are having an 
impact. 

4FU�HPBMT�VQ�GSPOU�BOE�NFBTVSF�ZPVS�JNQBDU�XJUI�1SPmMF�BOE�$PNQBOZ�1BHF�BOBMZUJDT�
	1H���
�3FDSVJUFS�TPVSDJOH�NFUSJDT�	1H���
�+PCT�QFSGPSNBODF���"QQMJDBOU�"OBMZUJDT�
	1H���
�BOE�5BMFOU�#SBOE�*OEFY�	1H���
�
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LinkedIn Hall of Fame

People Companies

Larry Hernandez

$DURQ�1HDOH

'DRXG�(GULV

'HERUDK�*O\QQ

$QJHOD�)DUUHOO\

6HMDO�3DWHO

$PDQGD�6PLWK

Miki Furnish

6WDF\�'RQRYDQ�=DSDU

1DYHHQ�1DUD\DQDQ

=DSSRV
Improbable

Lion Co.

7KH�,QWHJHU�*URXS
8QLOHYHU
*UHHQSHDFH
Marketplace

Mashable

$LU�1HZ�=HDODQG
Intel

$OOVWDWH
Lululemon

8ELZKHUH
Carharrt

'LVQH\
=DSSRV
([SHGLD
HCL
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Additional Resources

3HUVRQDO�%UDQGLQJ�
&KHFNOLVW��KWWS���ELW�
O\��K�9S*+�

Sourcing Jobs BrandGetting Started

*OREDO�5HFUXLWLQJ�7UHQGV�
6XUYH\��KWWS���OLQNG�
LQ��JO:�3��

7DOHQW�7UHQGV�������
:KDW·V�RQ�WKH�0LQG��
RI�WKH�3URIHVVLRQDO�
:RUNIRUFH��KWWS���OLQNG�
LQ��OPGI���

7DOHQW�3LSHOLQLQJ�%HVW�
3UDFWLFHV��KWWS���OLQNG�
LQ��H�+�]'�

7KH�'LYHUVLW\�+LULQJ�
3OD\ERRN��KWWS���OLQNG�
LQ��RP'�-$�

<RXU���6WHS�5HFUXLWLQJ�
7HDP�0DNHRYHU��KWWS���
OLQNG�LQ��O$Z)V'�

&UHDWH�D�*UHDW�-RE�
3RVW��KWWS���VOLGHVKD�
UH��S9RV1��

��7ULFNV�WR�DQ�,UUHVLVWLEOH�
-RE�'HVFULSWLRQ��KWWS���
OLQNG�LQ��M[MMX[�

7DOHQW�%UDQG�,QGH[��7%,��
�KWWS���OLQNG�LQ��J=G0K��

7KH�(PSOR\HU�%UDQG�
3OD\ERRN����6WHSV�WR�
D�+LJKO\�6RFLDO�7DOHQW�
%UDQG��KWWS���OLQNG�
LQ��P,-�\Y�
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http://bit.ly/1h7VpGH
http://bit.ly/1h7VpGH
http://bit.ly/1h7VpGH
http://linkd.in/1glW0P4
http://linkd.in/1glW0P4
http://linkd.in/1glW0P4
http://linkd.in/1lmdf89
http://linkd.in/1lmdf89
http://linkd.in/1lmdf89
http://linkd.in/1lmdf89
http://business.linkedin.com/content/talent-solutions/global/en_us/index/site-forms/asset.html?resPath=/content/talent-solutions/global/en_us/site-resources/tips-and-insights/talent-pipelining-best-practices/jcr:content/tipsAndInsight&cqRetPath=/content/dam/business/talent-solutions/global/en_us/site/pdf/tipsheets/linkedin-best-practices-for-developing-strong-talent-pipeline-en-us.pdf
http://business.linkedin.com/content/talent-solutions/global/en_us/index/site-forms/asset.html?resPath=/content/talent-solutions/global/en_us/site-resources/tips-and-insights/talent-pipelining-best-practices/jcr:content/tipsAndInsight&cqRetPath=/content/dam/business/talent-solutions/global/en_us/site/pdf/tipsheets/linkedin-best-practices-for-developing-strong-talent-pipeline-en-us.pdf
http://business.linkedin.com/content/talent-solutions/global/en_us/index/site-forms/asset.html?resPath=/content/talent-solutions/global/en_us/site-resources/tips-and-insights/the-diversity-hiring-playbook/jcr:content/tipsAndInsight&cqRetPath=/content/dam/business/talent-solutions/global/en_US/site/pdf/playbooks/linkedin-diversity-hiring-playbook-en-us.pdf
http://business.linkedin.com/content/talent-solutions/global/en_us/index/site-forms/asset.html?resPath=/content/talent-solutions/global/en_us/site-resources/tips-and-insights/the-diversity-hiring-playbook/jcr:content/tipsAndInsight&cqRetPath=/content/dam/business/talent-solutions/global/en_US/site/pdf/playbooks/linkedin-diversity-hiring-playbook-en-us.pdf
http://linkd.in/1lAwFsD
http://linkd.in/1lAwFsD
http://slidesha.re/1pVosN1
http://slidesha.re/1pVosN1
http://slidesha.re/1pVosN1
http://business.linkedin.com/talent-solutions/c/14/1/7-tricks-for-an-irresistible-job-description.html/?src=s-tw&sf22412281=1
http://business.linkedin.com/talent-solutions/c/14/1/7-tricks-for-an-irresistible-job-description.html/?src=s-tw&sf22412281=1
http://business.linkedin.com/talent-solutions/c/14/1/7-tricks-for-an-irresistible-job-description.html/?src=s-tw&sf22412281=1
http://linkd.in/1gZdMh6
http://business.linkedin.com/talent-solutions/c/14/2/employer-brand-playbook/download-playbook.html
http://business.linkedin.com/talent-solutions/c/14/2/employer-brand-playbook/download-playbook.html
http://business.linkedin.com/talent-solutions/c/14/2/employer-brand-playbook/download-playbook.html
http://business.linkedin.com/talent-solutions/c/14/2/employer-brand-playbook/download-playbook.html
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Questions?
Contact the LinkedIn Talent Solutions 
Team at talent-trends@linkedin.com
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