_—

A Modern Recruiter’s Toolkit

Discover the 21 technologies that will
take your skills to the next level

Linkedm Talent Solutions




Welcome to the toolkit

Recruiting is evolving, and so are the
skills that add up to recruiting success.

Recruiters who are able to source top candidates and
fill open roles quickly are the ones who are growing

their skill sets and adopting new technologies.
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Meet
the LinkedIn
recruiters

See what LinkedIn recruiting
experts say are the six most
essential skills needed to be
successful as a modern recruiter,
plus discover the innovative tools

that they can’t live without.
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ELIZABETH CATHERWOOD
Senior Talent Acquisition

Elizabeth supports the LinkedIn Global Sales Organization for
North America. She has over 25+ years of recruiting experience
with global companies including IBM, Deloitte, Dell, and
PepsiCo building and managing centralized sourcing teams.
She holds a degree in business from Gibbs College, Boston.

GABE NAFTOLIN

Senior Recruiter

Gabe is a segment lead with LinkedIn Talent and Learning
Solutions businesses focused primarily on hiring sales talent
for the Canadian market and Global Accounts teams. He holds
a postgraduate degree in Human Resources Management as
well as a B.A. in Labor Market Studies and has eight years of
experience in both corporate and agency recruitment.

CATHY BROVELLI

Senior Talent Partner

Cathy oversees recruitment efforts for sales strategy and
operations. Prior to LinkedIn, Cathy spent over 10 years at
Accenture where she oversaw the growth and recruitment
for their Corporate Function organizations and seven years

in recruitment and HR positions at JP Morgan Chase.


http://https://www.linkedin.com/in/elizabethcatherwood1/

https://www.linkedin.com/in/elizabethcatherwood1/
https://www.linkedin.com/in/cathybrovelli/

https://www.linkedin.com/in/cathybrovelli/
https://www.linkedin.com/in/gabenaftolin/
https://www.linkedin.com/in/cathybrovelli/
https://www.linkedin.com/in/elizabethcatherwood1/
https://www.linkedin.com/in/gabenaftolin/
https://www.linkedin.com/in/gabenaftolin/

The six skills

See what the experts say are the
most important skills to master

recruiting in the digital age.
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SOURCING

Find seemingly unfindable candidates,
in less time, with innovative technology

COMMUNICATION

Utilize effective strategies to make
your message stand out

PROJECT MANAGEMENT

Minimize the chaos related to the recruiting
process and managing a heavy load of applicants

MARKETING

Use modern tools to build your talent
brand and get candidates to come to you

SOCIAL MEDIA SAVVY

Reach new talent pools by creating a
strong online presence

DATA DRIVEN

Use talent insights to build credibility
as a trusted advisor



Sourcing

In an increasingly competitive talent
environment, you need to be able to find
candidates faster in order to win.

ﬁ % With tools like LinkedIn Recruiter and Pipeline Builder, you'll be able to find

? even the seemingly unfindable candidates, in less time. Plus with LinkedIn Jobs,

you can access 560+ million members, most of whom aren’t on job boards.
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https://business.linkedin.com/talent-solutions/recruiter
https://business.linkedin.com/talent-solutions/pipeline-builder
https://business.linkedin.com/talent-solutions/post-jobs

LINKEDIN RECRUITER

Find candidates fast

With LinkedIn Recruiter’s advanced search capabilities and

560+ million members on LinkedIn, you can home in on top

candidates faster than with other sourcing tools and uncover

hidden talent. In fact, 75% of recruiters say they are more

successful because of LinkedIn Recruiter.

EXPERT TIPS

v Take advantage of 40+ search
filters: Easily home in on top
candidates by title, location,
experience, education,

employment type, and more.
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Search based on your ideal
candidate: Use the “find more
people like” feature to create

a search based on a highly

qualified candidate.

Showing results for imN
Custom filters hd
Job titles Currentor Past

Project Manager

+Program Manager, + Manager,

Locations
Greater Milwaukee -+

+ Greater Milwaukee Area (122,532),

Include: Current only £

Skills

Project Manager

v Use smart search: Let LinkedIn do
the work for you; we suggest seach
terms to help you find the right
candidates for your role, especially
helpful if you’re not sure what terms

you might be missing.


https://business.linkedin.com/talent-solutions/recruiter
https://business.linkedin.com/talent-solutions/recruiter

e

LINKEDIN RECRUITER

Find warm leads easily

After running a search in Recruiter, you’ll see spotlights above your results. These
insights help you identify candidates who are more likely to engage, so you can
prioritize who to reach out to.

9,448 1,942 1,333 37

total candidates are maore likely to respond open to new opportunities  new applicants

37 candidates | View search insights

Jenn Vi 37
Certified Project Management Professional, DevOps Manager, Scrum ...
Brookfield, Wisconsin » Information Technology and Services

Current  Staff Technical Project Manager at GE Digital 2016 - Present

Fast Project Manager at GE Healthcare 2015 - 2016
Sr Project Manager at GE Healthcare 2006 - 2015

Maore

Education Indian Institute of Technology, Delhi 1995 - 1999
PMI

o Open to new opportunities
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EXPERT TIPS

v Tap into talent who are most likely
to respond. This spotlight features
candidates based on relationships,
affinity with your company, and

past recruiting activities.

v Easily reach people who’ve shown
they’re open to new opportunities,
applied to previous jobs, or
engaged with your company

on LinkedIn.

v Connect with candidates who
have 1st-degree connections

with your company’s employees.



https://business.linkedin.com/talent-solutions/recruiter
https://business.linkedin.com/talent-solutions/product-update/recruiter/spotlights

Senior Product Manager

Flexis + San Francisco Bay Area, CA
Posted 2 days ago - 351 views
FLEXIS Save B8 Easy Apply

A\ I ‘?5
.7

Reach relevant candidates -

Senior Product Manager, QuickBooks Payments & Invoicing

LINKEDIN JOBS

Come work with us!
Attra Ct the rlght people by m atCh I ng you r 0 pen ro Ie to the m OSt Flexis is seeking a senior product manager to lead our invoicing modularization
team. This role is BIG, requiring guts and vision to make invoicing awesome foi

relevant active and passive candidates you can’t find anywhere smal businesses around the globe. Prepare to drive the discovery, defnition,

and execution of experiences on both web and mobile, lead go-to-market
plans, and move your metrics!

else. With LinkedIn Jobs, you get targeted advertising where jobs

Key Skills Set:

are promoted to the right people on the LinkedIn homepage, on « Develop product srategy,roadmap, and requirements with a cross
functional team of engineers, designers, product marketing. Ul
writers, and customer support partners.

your Career Pages, and via email. Plus it’s easy to discover who « Collsborate with atesm of fantasic engincers & designers to ship

workflows that change the lives of businesses worldwide. Create

. . . and own your success metrics.
haS VIeWGd and applled tO yOUI’ JObS- «  Communicate frequently and clearly with other teams and leaders.
+ Ruthlessly prioritize your team's backlog and work across teams to
drive work in other areas that deliver value for your target customer.

EXPERT TIPS

Hiring three or more people throughout the year? You’ll want to have Job Slots, which offers:

v Flexibility: Swap open job posts v Cost savings: Customers who v Management tools: Integrate
throughout the year and make hire for multiple roles throughout with Recruiter to collect and
unlimited edlits. the year tend to save money by manage applicants.

subscribing to a Job Slot instead

of purchasing multiple job posts.
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https://business.linkedin.com/talent-solutions/post-jobs
https://business.linkedin.com/talent-solutions/advertise-jobs

W

Welcome, Ellen! (h e

PIPELINE BUILDER | .
Get a steady stream of
high-quality leads

F oga

Create a talent pipeline for your most important opportunities

and for when you’re hiring a lot of roles in a short amount of

L -
time. Candidates can share their contact information with a click ;
of a button to express interest in your opportunities, so you can
easily connect with qualified and interested talent. o .a
-

EXPERT TIPS
v Reach new talent: 86% of v Fill your pipeline: Use personalized v Excite potential candidates: Tailor

leads generated through Pipeline Sponsored Updates and Recruitment content to your ideal audience and

Builder haven’t previously Ads to automatically reach candidates bring your role and company to life

engaged with your company. for your high-priority, high-volume, or with personalized landing pages.

hard-to-fill roles.
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https://business.linkedin.com/talent-solutions/pipeline-builder/pipeline-builder-datasheet
https://business.linkedin.com/talent-solutions/pipeline-builder/pipeline-builder-datasheet
https://business.linkedin.com/talent-solutions/pipeline-builder
https://business.linkedin.com/talent-solutions/pipeline-builder
https://business.linkedin.com/marketing-solutions/native-advertising?src=go-pa&trk=sem_lms_gaw&veh=Google_Search_NAMER_US_Brand-LMS_Beta_DR_English_254035924474__%2Blinked%20%2Bin%20%2Bsponsored%20%2Bupdates_b_c___mkwid_XNmCui07_slid__&gclid=CjwKCAjwsJ3ZBRBJEiwAtuvtlKYEXeVm28B665SBO00zZ4z75dja-xV66CPpAmGVq34fGwMWXAURbBoCqY4QAvD_BwE
https://business.linkedin.com/talent-solutions/cx/17/08/recruiter-demo-fs2-k18?src=go-pa&trk=google_job-mktg_s_cid_1420047319_tid_kwd-303134092049_k_%2Blinkedin%20%2Brecruiting_dev_c_crid_273350172604&veh=google_job-mktg_s_cid_1420047319_tid_kwd-303134092049_k_%2Blinkedin%20%2Brecruiting_dev_c_crid_273350172604_namer&gclid=CjwKCAjwsJ3ZBRBJEiwAtuvtlEpuy8LoR_FxzXe3wQ2P6IQEbD3DPsFUYkKLsUcN_k8bElbyqGRWBRoCUGQQAvD_BwE
https://business.linkedin.com/talent-solutions/cx/17/08/recruiter-demo-fs2-k18?src=go-pa&trk=google_job-mktg_s_cid_1420047319_tid_kwd-303134092049_k_%2Blinkedin%20%2Brecruiting_dev_c_crid_273350172604&veh=google_job-mktg_s_cid_1420047319_tid_kwd-303134092049_k_%2Blinkedin%20%2Brecruiting_dev_c_crid_273350172604_namer&gclid=CjwKCAjwsJ3ZBRBJEiwAtuvtlEpuy8LoR_FxzXe3wQ2P6IQEbD3DPsFUYkKLsUcN_k8bElbyqGRWBRoCUGQQAvD_BwE

A Modern Recruiter's Toolkit

10

With a limited amount of time to make
a strong impression, you need to be
able to set yourself apart.

With InMail, the LinkedIn messaging platform, response rates are up 45% year-
over-year, making it a great tool to reach out to candidates. In this section,
you’ll get tips from our top recruiters on reaching candidates and maximizing
engagement. Plus you’ll learn about other time-saving tools like Scheduler and

Connectifier that make connecting with talent even easier.

Communication N\

.


https://www.linkedin.com/help/linkedin/topics/6073/6089
https://business.linkedin.com/talent-solutions/blog/writing-inmails/2017/5-inmail-myths-busted
https://business.linkedin.com/talent-solutions/product-update/recruiter/scheduler
https://business.linkedin.com/talent-solutions/blog/product-updates/2017/be-more-effective-in-finding-your-next-hire

NP
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INMAIL
Effective candidate outreach

Reach out to any of the 560+ million LinkedIn members. The best

part about InMail? Response rates are 3x higher than email.

Libby Kurtz A% e X

@ Libby Kurtz

Hi Gabriel. I'm a recruiter with Flexis, | noticed that you were
following us on LinkedIn. We have a few openings that seem
perfect for you based on your experience. Are you interested?

A Modern Recruiter’s Toolkit 11
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EXPERT TIPS

Templates: Pick a ready-made template

to make reaching out quick and easy.

One too many: Send batches of up
to 25 InMail messages at once to save

time.

Measure your results: Easily track your
response rate and performance over
time, what kinds of candidates respond
the most (based on time in role, schools,
etc.), and how your response rate

compares to industry benchmarks.


https://business.linkedin.com/marketing-solutions/sponsored-inmail?src=go-pa&trk=sem_lms_gaw&veh=Google_Search_NAMER_US_Brand-LMS_Alpha_DR_English_254036098987__inmail%20linkedin_e_c___mkwid_5kXd0jqC_slid__&gclid=CjwKCAjwsJ3ZBRBJEiwAtuvtlA6eFrgszKdDJASS6OtKvC87I7W3WRhaeGIKV3_E-60GK2AA4pR1MBoCoyIQAvD_BwE

v g‘ﬁéf
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INMAIL

Getting candidates
to respond with InMail

In order to improve your chances of getting a response via InMail,
make sure you use compelling subject lines and apply the following

steps. For the best and worst InMail examples, read this guide.

You’re 21% more likely to get Referencing a former employer People who follow your Between 9 am and 10 am

a response from a candidate you have in common increases ~ company on LinkedIn are 81% local time (for the recipient) on
when you send an InMail your chances of getting an more likely to respond to your either Tuesday or Wednesday,
to someone who shares a InMail response by 27%. InMail than those who don'’t. is the best time to send.

LinkedIn group with you.

A Modern Recruiter’s Toolkit 12


https://business.linkedin.com/content/dam/business/talent-solutions/global/en_US/site/pdf/playbooks/the-recruites-guide-to-writing-effective-linkdin-inmails.pdf
https://business.linkedin.com/content/dam/business/talent-solutions/global/en_US/site/pdf/playbooks/the-recruites-guide-to-writing-effective-linkdin-inmails.pdf
https://business.linkedin.com/content/dam/business/talent-solutions/global/en_US/site/pdf/playbooks/the-recruites-guide-to-writing-effective-linkdin-inmails.pdf
https://business.linkedin.com/content/dam/business/talent-solutions/global/en_US/site/pdf/playbooks/the-recruites-guide-to-writing-effective-linkdin-inmails.pdf
https://business.linkedin.com/marketing-solutions/sponsored-inmail?src=go-pa&trk=sem_lms_gaw&veh=Google_Search_NAMER_US_Brand-LMS_Alpha_DR_English_254036098987__inmail%20linkedin_e_c___mkwid_5kXd0jqC_slid__&gclid=CjwKCAjwsJ3ZBRBJEiwAtuvtlA6eFrgszKdDJASS6OtKvC87I7W3WRhaeGIKV3_E-60GK2AA4pR1MBoCoyIQAvD_BwE
http://business.linkedin.com/talent-solutions/recruiting-tips/best-and-worst-recruiting-inmail-examples

S
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RECRUITER SCHEDULER* EXPERT TIPS

G ive Ca n d id ates a n easy Way v Don’t worry if your schedule changes:

You can always see a real-time list of
to SC h ed u le ti m e W i t h yo u screenings on your synced calendar — no
additional tools required. Plus candidates
can easily see open slots and book their

The LinkedIn Recruiter Scheduler feature syncs with Office 365 or Google
own interviews.

Calendar to automatically show your free times via InMail. That way you

can save time while creating a delightful experience for your candidates. *Available in the US only at this time.

Scheduler settings o |
How long do meetings last by default?

You can customize this for each invitation you send

How many days of availability can candidates view?

Your scheduler is currently
synced with Google Calendar

Candidates can view my availability for | an

d of time
Don't allow same day meetings  On (@) Change calendar

What is your preferred time zone? @

(GMT-07:00) Pacific Time

Weekly availability

Sunday OFF
Monday 9:00 am v ,
Tuesday 9:00 am v |-|s:00pm -
Wednesday 9:00am -
Thursday 900am v
Friday 900am v |-
Saturday OFF
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https://business.linkedin.com/talent-solutions/product-update/recruiter/scheduler

N

CONNECTIFIER™

Easy cross-platform

engagement

See more accurate profile matches and complete

Connectifier

Alex Pak

=1

profile data than ever before, so you can engage with

candidates through multiple touchpoints.

*Available in the US only, but international rollout is expected soon.

==

D

' 4

——

/

EXPERT TIPS

v Connect with candidates across channels
via LinkedIn InMail, email, or another
social channel: Many recruiters who leverage
both InMail and email have seen increases in

candidate responses by up to 50%.

A Modern Recruiter’s Toolkit 14

v

Who likes bouncing back and forth between
browser windows? Use a browser extension
pop-up sidebar to easily access email

addresses and social links.

v

Connectifier
&
B & D

mark@peoplamatics.com

marklee@ib.com

Socia

Q@00
M @O

media

Access deeper insights: To better personalize
your message and build rapport with
candidates, click on social profile links to learn

more about their interests.


https://business.linkedin.com/talent-solutions/blog/product-updates/2016/supercharging-recruiting-through-linkedin-connectifier-collaboration
https://business.linkedin.com/marketing-solutions/sponsored-inmail?src=go-pa&trk=sem_lms_gaw&veh=Google_Search_NAMER_US_Brand-LMS_Alpha_DR_English_254036099014__linkedin%20inmail_e_c___mkwid_nIs311Gr_slid__&gclid=CjwKCAjwsJ3ZBRBJEiwAtuvtlORtwXyD81YdWBE_CeMJmcscXGBz4qLwIIO2NLzQXR60k9Tp-352eBoCSxAQAvD_BwE
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Project Management

Juggling a heavy workload and multiple open
roles in parallel is no easy task.

To be as successful as possible, you need the right set of tools to help you manage
your talent pipeline efficiently, communicate seamlessly, and streamline processes
as much as possible. With LinkedIn Recruiter, you can easily share project folders,
create statuses and tags to do just that. Additionally, by integrating LinkedIn
Recruiter with your Applicant Tracking System (ATS), your talent acquisition team

can access data across systems without toggling between browsers.

By


https://www.linkedin.com/help/recruiter/
https://business.linkedin.com/talent-solutions/product-update/recruiting-and-candidate-search-tool
https://business.linkedin.com/talent-solutions/product-update/recruiting-and-candidate-search-tool
https://business.linkedin.com/talent-solutions/ats-partners

Share project folders

It’s critical to manage your relationship with your hiring managers, and

having access to the same candidate information is key. You can share a

project (which can include candidates for a specific role, their status, and

more) in LinkedIn Recruiter.

ar

Shared with

Skyler A Share project x

Who has access

"I n n Meagan Bradshaw Recruiter (owner)
1osts

Share with others
d search Enter names of your coworkers to share this project with

Or share with all recruiters on your dashboard

Note: contract administrators have access to all projects.
ctoverview —~  View stats ”
iew View candidates *
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v Share information for similar positions

with fellow recruiters in your company to
scale recruiting efforts. Work won'’t be
repeated and the same prospects aren’t

touched for the same opening.

Share prospects with your key
stakeholders so they can can review
and rate candidates. This can help you
build the most relevant pipeline of talent

based on their needs.

Opt to receive regular email updates
that highlight important activity and
outstanding to-do items to keep your

team and hiring managers in the loop.


https://business.linkedin.com/talent-solutions/blog/2015/05/linkedin-recruiter-tip-how-to-share-projects-with-your-team-and-hiring-managers
https://business.linkedin.com/talent-solutions/blog/2015/05/linkedin-recruiter-tip-how-to-share-projects-with-your-team-and-hiring-managers
https://business.linkedin.com/talent-solutions/cx/17/08/recruiter-demo-fs2-k18?src=go-pa&trk=google_job-mktg_s_cid_1420047322_tid_kwd-307438858763_k_linkedin%20recruiter_dev_c_crid_273350205826&veh=google_job-mktg_s_cid_1420047322_tid_kwd-307438858763_k_linkedin%20recruiter_dev_c_crid_273350205826_namer&gclid=CjwKCAjwsJ3ZBRBJEiwAtuvtlNgs5SDNFcXkwskpAAiLGHfsyOJKp77Lf4J1K-Y5rb7cw6PV87tvZBoCPcQQAvD_BwE

Track candidate status

You might be keeping an eye on a ton of candidates, waiting to hear back
from a few dozen more, and had a few people go through a first interview.
Set up statuses in Recruiter, so you and your team can easily keep track of

where candidates are in the process (and where any bottlenecks might be).

3 an i New Contacted 0 Replied
Sortby Last Modified Date v Y Filter candidates
Activity Added by
. &
N .\'—-t Simon Connell 3w Contacted -
WA Ml Head, Impact and Engagem =
] London, United Kingdom
}:ﬁ Sujjj LastName -
:@ Melanie Holst 2w -
! ) Offer
b g &), Marketing Manager, Global g ‘

;,' \ Greater Los Angeles Area

¥ ie‘ @ MaInTIYg UTCGr
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Easily communicate with your

whole team: You don’t want to flood

a prospective candidate with InMails
from multiple recruiters on the team.

By applying a status, you can make
sure that everyone is on the same page
without having to reach out to each

person individually.

Statuses are a great tool to manage
your employer brand: By setting up
“Hired,” “Rejected,” and “Followed-Up”
statuses, you can remember to always
follow up with everyone once a position

has been filled.



https://business.linkedin.com/talent-solutions/blog/linkedin-product-tips/2017/linkedin-recruiter-tip-using-tags-statuses-and-sources-to-manage-your-pipeline

Manage your pipeline

with custom tags

With you can

Steven Sansome

based on categories to make it easy to

search next time you’re looking for a particular type

of candidate.

v Add custom tags to profiles in Recruiter of
the common categories you source for (skills,
specialities, positions, etc.). Then, filter your

searches or saved profiles by those tags.

A Modern Recruiter’s Toolkit 18

v Get creative with your tags: For example, label
with “Will Relocate” for non-local candidates or
“Silver Medalist” for the runner up in case something
falls through with your first choice. You can even
mirror the tags you’re using in a separate Applicant

Tracking System (ATS) for consistency.

Recruiting Tools

w B e & & =

Tags (2)

Business Major X Bi-lingual Spanish X

Connection Path 10f1
Your connections | Your coworkers
| JennVu 1t

§ MBA Candidate at Harvard
Business School



https://business.linkedin.com/talent-solutions/cx/17/08/recruiter-demo-fs2-k18?src=go-pa&trk=google_job-mktg_s_cid_1420047319_tid_kwd-303134092049_k_%2Blinkedin%20%2Brecruiting_dev_c_crid_273350172604&veh=google_job-mktg_s_cid_1420047319_tid_kwd-303134092049_k_%2Blinkedin%20%2Brecruiting_dev_c_crid_273350172604_namer&gclid=CjwKCAjwsJ3ZBRBJEiwAtuvtlOtH7dhtxIJ8dbZNDujs35qrjslCj_v7ToOKYbI3Tx7AKCqQvDspURoCWHoQAvD_BwE
https://business.linkedin.com/talent-solutions/blog/linkedin-product-tips/2017/linkedin-recruiter-tip-using-tags-statuses-and-sources-to-manage-your-pipeline
https://business.linkedin.com/talent-solutions/blog/linkedin-product-tips/2017/linkedin-recruiter-tip-using-tags-statuses-and-sources-to-manage-your-pipeline

WV ¢

\ .\‘\ A \
\?‘\ \
TN

-

St Fream ll ne yO ur p Frocess v Add candidates from Linkedln Recruiter

to your ATS in a single click.
By integrating LinkedIn Recruiter with your Applicant Tracking System

(ATS), your talent acquisition team can seamlessly access data across v Get a comprehensive view of

various systems versus bouncing between tabs. You’ll be able to Gemelietze” Ll premles e

L . . . our ATS, as well as LinkedIn Recruiter
uncover new insights about potential candidates, more effectively Y

notes and InMail history.

manage candidate pipelines, and boost your productivity.

Catherine Silva

Interview feedback Notes Jobs & Statuses
Applied:
In review:

Phone Screen: .

Interview feedback (2) Notes (3)
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https://business.linkedin.com/talent-solutions/blog/product-updates/2017/3-ways-you-can-integrate-linkedin-recruiting-products-and-your-ats

) Marketing

é)&% Building your company brand is a great way
to draw candidates to you versus always i é
being on the search.

With LinkedIn Career Pages, you can highlight what makes your
company great and help paint a picture of what it’s like to work there. C
Plus, discover how you can broaden the reach of your company

and your jobs with Recruitment Ads.

A Modern Recruiter's Toolkit | 20 ﬁ(&@
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https://business.linkedin.com/talent-solutions/company-career-pages
https://business.linkedin.com/talent-solutions/job-ads

LINKEDIN CAREER PAGES

Make your company stand out

Make your employer brand shine with LinkedIn Career Pages - a place
where candidates can connect with your company, view open jobs, and

see an authentic view into what it’s like to work at the organization.

uHH (110

Discover Twyler: | engneing  ~
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EXPERT TIPS

v Feature rich, original content: For
example, blog posts, company wins,

employees in action, and awards.

v Leverage videos: For maximum
impact, spotlight your company’s
culture, values, and community

involvement.

v Feature your employees’ profiles or
your leadership team: Give candidates
a sense of the diverse types of people

that work at your company.

Tailor the experience based on who’s
visiting the page: For example, you can
create different versions of your Career
Pages that cater to engineers or recent

graduates.


https://business.linkedin.com/talent-solutions/company-career-pages

WORK WITH US ADS

Leverage your employees’ networks

Work with Us Ads appear on employees’ profiles, in the LinkedIn feed,

and throughout LinkedIn. You can promote your open roles and Career

Pages, increase followers, and reach precisely the talent you need.

1 i Carrall
Bleslimdin 81 Ut wa ke ling

o lke O Commert 20 Shar
: ]
1\

Mgragr yrar rarteemeh

‘ Data Green, Inc.
B BRactivate PrareasT,

ere hitgass inkd.ngDAESWE
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FLEXIS

| Follow

EXPERT TIPS

v Boost visibility for your company and
open jobs overall — Work with Us Ads,
which get up to 50x higher click-
through rates than typical banner ads

on LinkedIn.

v For more tips to inspire you to recruit

like a marketer, access this helpful guide

with 12 innovative examples.



https://business.linkedin.com/talent-solutions/job-ads
https://business.linkedin.com/talent-solutions/job-ads
https://business.linkedin.com/talent-solutions/recruiting-tips/12-innovative-recruiting-examples
https://business.linkedin.com/talent-solutions/job-ads
https://business.linkedin.com/talent-solutions/company-career-pages
https://business.linkedin.com/talent-solutions/company-career-pages

Social Media Savvy

f; Reach new qualified candidates by creating
y % a strong online presence. In fact, 56% of
—> recruiters say that social media is their best
— ﬁ source for finding quality candidates.

Join the conversation on LinkedIn and reap the rewards. Also, our
panel of experts will share insight into how to take your LinkedIn
profile from good to great, become a thought-leader with Pulse,

and tap into the power of Groups.
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https://www.jobvite.com/wp-content/uploads/2015/09/jobvite_recruiter_nation_2015.pdf
https://www.linkedin.com/help/linkedin/answer/47445
https://www.linkedin.com/help/linkedin/answer/186?query=linkedin%20groups

A/
LINKEDIN.COM

Establish and grow your presence

Social channels like LinkedIn.com give recruiters different ways to find
and engage new talent pools. In fact, 70% of millennials use social media
channels as their primary job search tool, which means it’s where you

need to be as well.

Pablo Crawford
s' Senior Recruiter, Flexu:
1d

Sell your ability (and minimize your insecurity) during an on-site interview - get tips
from our company blog.
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EXPERT TIPS

v Share company news, product
innovations, awards, or showcase

involvement in the community.

v Ask fun, interesting questions, like:
What was your first job? Best advice
you’ve ever gotten? Most influential

figure?

v Highlight your culture by sharing
photos from events and happy hours,
or post about the perks of the company

and employee wins.

v Post helpful articles that are relevant to

your industry and audience.

v BONUS: For additional inspiration and

tips, access our social media starter kit.


https://www.linkedin.com/feed/
https://getbambu.com/blog/social-recruiting-strategies/
https://business.linkedin.com/talent-solutions/cx/18/06/recruiting-with-social-media

LINKEDIN PROFILES

Introduce your personal brand

Viewing member profiles is the #1 activity on LinkedIn, so it’s likely that your
profile is the first place candidates visit to find information on you and your

company. Here’s how to use your profile photo and tag line (the copy that
appears under your name) to make a strong first impression: y  —

Make sure that your face takes Wear what you’d wear to work: Choose a background and Your headline should be your
up at least 60% of the frame: Clothes that match the levelof ~  clothes that aren’t distracting:  mission statement: Make it short
Crop the picture from the top professionalism at the office are You want to be the focal and catchy - it’s your chance to
of your shoulder so that your best in order to set the tone for point of your photo. Keep the promote the impact you strive to

face fills the frame. the candidates. background clean and simple. make as a professional.
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LINKEDIN PULSE EXPERT TIPS
Be a thOught leader v Position yourself as a thought-leader:

The more quality and relevant posts you

When you’ve got something to say, writing longer posts on Pulse, LinkedIn’s create, the more people you'll reach and

publishing platform, is a great way to share your expertise with candidates the stronger both your professional and

. , employer brands will become.
and other professionals. Bonus: You’ll get more followers (up to a 300%

uptick in Company Page followers) and more clout (about 45% of readers
v A good place to start is with

are in the upper ranks of their industries). something personal to you:
professional challenges you’ve

faced, opportunities you’ve seized,

in PusLIsHING Drafts (0) || Mare~ | Publish

or important trends in your industry

that stand out to you.

Headline fﬁ,

C3} |Write here. Add images or a video for visual impact. \
'.1&
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https://mobile.linkedin.com/pulse
https://business.linkedin.com/talent-solutions/recruiting-tips/the-modern-recruiters-guide
https://business.linkedin.com/talent-solutions/recruiting-tips/the-modern-recruiters-guide

LINKEDIN GROUPS EXPERT TIPS

Ta rget S p eC i fi C ta le n Xt p O O IS v Join groups that align with your hiring

needs: Find relevant groups based

are consistently among the most popular tools for on either skill or roles that are most

recruiters who want to reach very specific talent pools. Groups provide important to you.

a place for professionals in the same industry or with similar interests to
v Don’t over-join: You can join up to 50

share content, find answers, post and view jobs, make business contacts,
q blish th l g groups at once, but it’s best to start with
and establish themselves as industry experts.
y €xp a small list and look for groups with high

engagement.

v Participate: Ask questions, provide

answers, and drive conversation. Being

active in groups extends your recruiting
reach and leads up to 4x as many views

@ i e . from out-of-network members.

o -
ﬁh.._:‘.mw S006* 06O

Social [ata - The Ky e Saperchirging Your RO T

‘-"' b mphra
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https://www.linkedin.com/groups/
https://business.linkedin.com/talent-solutions/blog/linkedin-product-tips/2017/5-free-and-3-paid-ways-to-build-your-employer-brand-on-linkedin

Data Driven

7) Our panel of experts ranked this as the most
/ “ important skill a modern recruiter can have.

Numbers and data not only drive better decisions, but also build credibility as a
trusted talent advisor. With LinkedIn Talent Solutions, you’ll have the right data
at your fingertips that will enable you to make smarter recruiting decisions. Plus Z

with LinkedIn Talent Insights, you’ll be able to gain a deeper understanding of

the addressable talent market and competitive landscape. Learn more about the
tools you need to go from recruiter to talent advisor. m i
- (
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https://business.linkedin.com/talent-solutions/talent-insights

LINKEDIN TALENT SOLUTIONS DASHBOARDS EXPERT TIPS
Tap intO yOU r analytiCS v Jobs Dashboard: Find out who's

interacting with your jobs, and modify

You put a lot of effort into posting jobs, sending InMails, and creating your Career your job descriptions if they aren’t
Pages, but is it paying off? With several LinkedIn Talent Solutions dashboards, targeting your intendied audience.
you can track your performance and benchmarks - and adapt your strategy to

. v InMail Performance Dashboard:
constantly improve.

Find out your current response rate

and performance over time, and which

templates perform the best. You can

Updates Company Overview Career Pages = Analytics = Notifications® Submit feedback

even find out what kind of candidates

Visitors Last 30 Days - 10/01/2016 - 10/31/16 Export report

respond, based on things like role,

Traffic metrics @ All pages -

e, schools, and more.
Company Page (Overview)
All Career Pages /nwx
Career Pages (Life) ’ . “~
Caresr Pages Lobi) "J- e d . e -
- - Vg
e\ .,

Py ~— v Career Pages Dashboard: Look at your
followers to better understand the quality
and quantity of follower growth, and help

ensure the targeted demographic aligns

All pages B uniquevisitors [ Page views
with your long-term hiring needs.
Visitor Demographics @ Job Function -
o""'\ o *Available globally in late 2018.
-

Industry 9% ¢ Insight tip

Company Size 3%
View all data

"
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INTRODUCING LINKEDIN TALENT INSIGHTS
More insights, smarter decisions

LinkedIn Talent Insights is a new product that will, for the first time, give companies
on-demand access to real-time, actionable LinkedIn data and

insights on talent pools and companies. The product contains two modules:

1. Talent Pool Reports provide insights on a specific occupation and/or skill set.

2. Company Reports provide insights on a specific company’s workforce.

EXPERT TIP

v You’ll be able to quickly build a
deeper understanding of the talent
market and competitive landscape to
elevate your talent strategy, so that you
can make smarter talent decisions more

quickly and with confidence.

*Available globally in late 2018.

Build your report by: 2%
¥ Y | / /
Siclll or Tithe Company rame \ / /
& Eh N
Talerit Pool Repon Comgpany Report C ?
Wa Tl hapip Yo SrTEWET uESons oy Wl el T armr Queticns ki §
Q\\\,
<Xy
Getgtmted | 00| Gatstarte d \\'
Q\\'
Or, pick up whene you left off: \\
§:)
By A ) Bt Dy ' @ 8 &
o Tk {1 Scframcs §
B SwmT: r W A


https://business.linkedin.com/talent-solutions/talent-insights

LINKEDIN TALENT INSIGHTS
Access real-time, actionable

talent insights

With Talent Pool Reports, you can precisely define and understand the specific
populations of talent that interest you. You can create talent pools by searching

by title, skill, industry, and location.

m TALENT INSIGHTS HOME REPORT BUILDER KNOWLEDGE CENTER
" & Electical Engineer # & @ [+ hddtoproject
Current w [ eer compa hs
[+] Educatio kil T Emp d Profil

wclude Who these professionals are

63,868 21 % 49,888 43 o ,
skill 5. : 41 e \ o cgi‘i
INCLUDE at loast one of the following

e g S /\f_/\/\_/ e pam 18,754 .

Integrated Circuit Design ~ + R i i

Exclude or Narrow down 1,234 opent

Where is this talent located?

2.4 Key insights
180 Locations to consider
® 16 Helsin
® d 1,32
128 Industry to consider
ork in?
L ] Skills to consider
& y e
Schoal + e . i - Your perceived strengths
Employement type + as ABB 0 C 34
NXP Sem M 3,40

Your perceived weakness
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EXPERT TIPS

You can answer key questions like:

v Where are electrical engineers located

across Europe?
v How difficult are they to hire?

v What companies are employing this

talent?
v What schools are producing this talent?

v How engaged are they with my company

on LinkedIn?

*Available globally in late 2018.

155>
A\



https://www.linkedin.com/help/linkedin/answer/93935/building-talent-pool-reports-in-talent-insights?lang=en

LINKEDIN TALENT INSIGHTS

Find out in-depth company insights

Company Reports provide an in-depth look into a company’s workforce

on LinkedIn and how your company compares. With insights from both
Company Reports and Talent Pool Reports, you will be able to inform critical
decisions your organization is facing, including hiring strategy, employer

branding, new office locations, workforce planning, and competitive

intelligence.

MTALENT INSIGHTS

O e ‘Workd 0si Talent flow Al jon Skill inventor
Lot v 7136 894 9
Funcic +
- —— /
Title +
How is this workforce distributed?
Skill +

+

- T

3 [=
[
o

Employment type + 2= 1 »

Program and Project Managen

Where is this company winning and losing talent?

Vst deparures o Iydepartures  Most hirss froe
B colcenphase 21 7 Froshing
@ Codelane 13 Z Zeomjax
7 Freshing ¢ 1 Minteme
[ outstia 6 ikix

Z Zoomjax. 5 bt Techeore
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Education  Profiles
A years
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Export | |_Add to folder
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| Jayden Walten - 15t
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Cambrsze
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EXPERT TIPS

You can answer key questions like:

v How is company XYZ’s workforce

distributed by function and location?
v How tenured is this workforce?

v Where is this company winning and losing
talent? From what companies”? From what

industries? From what locations?

v What skills does this workforce have and

how is this changing?

*Available globally in late 2018.


https://www.linkedin.com/help/linkedin/answer/93936?query=comapny%20reports%20talent%20insights

Linkedm Talent Solutions

RECRUITING IS EVOLVING

Stay competitive with
LinkedIn Talent Solutions

No matter what skill you’re looking to master, LinkedIn
Talent Solutions offers the tools and insights to help you
be the best recruiter possible. Ready to take your skills to

the next level?

Request a demo



https://business.linkedin.com/talent-solutions/request-free-demo
https://business.linkedin.com/talent-solutions/request-free-demo?trk=lts-pros-ebook-2018-MRT

Linkedm Talent Solutions

Recruiting solutions to
find, attract, and engage
the best talent.

Founded in 2003, LinkedIn connects the world’s
professionals to make them more productive and
successful. With 560+ million members worldwide,
including 75% of the US workforce, LinkedIn is the world’s
largest professional network.

FIND US ON SOCIAL

& Read our blog

m Connect with us on LinkedIn
n Follow us on Facebook

y Follow us on Twitter

You

See our videos on YouTube

@ Check out our SlideShare


https://business.linkedin.com/talent-solutions/blog
https://business.linkedin.com/talent-solutions/blog
https://www.linkedin.com/feed/
https://www.linkedin.com/feed/
https://www.facebook.com/LinkedInTalentSolutions
https://www.facebook.com/LinkedInTalentSolutions
https://twitter.com/HireOnLinkedIn
https://twitter.com/HireOnLinkedIn
https://www.youtube.com/user/LITalentSolutions
https://www.youtube.com/user/LITalentSolutions
https://www.slideshare.net/linkedin-talent-solutions
https://www.slideshare.net/linkedin-talent-solutions



