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Tu primer paso en
la red profesiona
mas grande del
mundo




o Conoce atu
publico y amplialo

o Participa en las
conversaciones

que mas importan

o Interactua con tu

gente
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Descubre el contenido popular entre
tu publico objetivo

Filter by Remote Working v/ Leadership Development + Mindfulness v/

o All Linkedln members

) Page followers
NOVEMBER 13, 2018
) Employees . ,
Remote Workers Are Outperforming Office Workers--Here's Why (£

Location Research shows that office workers cannot concentrate at their desks.
San Francisca
O Los Angeles
] Seattle

Remote Working

[7] Denver

Job Function NOVEMBER 13,2018

Human Resources My “work from home" job is studying how to keep other remote workers engaged [ Share |

[J Engineering Here's what |'ve learned.

[) Finance

[} Information Technology

Seniority
cxo
Director

[) Manager o ‘
() Entry Bl How these professionals get everything done in a 4-day workweek [
) Studies have shown working fewer hours can make you more productive. Wet...

Remote Working Compensation

NOVEMBER 13, 201

Bl Fast Company
16%

Remote Working

NOVEMBER 13, 2018

The lost art of concentration: being distracted in a digital world [ share |
It is difficult to imagine life before our personal and professional worlds were so dominated...
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Acelera el crecimiento
de tu negocio con LinkedIn

Amplia tu alcance Publicidad en LinkedIn

Conoce a tu publico Participa en las Interactua con tu
y amplialo conversaciones gente

Tu base Paginas de LinkedIn




Ultimos
lanzamientos



View as member

Admin tools w

Updates

Communities

Participa en

1,426,062 followers
1w « Edited #davos

. 2 . . . " 424 followers
Today we're excited to introduce interest targeting in Campaign Manager. Now S

[ ]
you can reach LinkedIn members with relevant ads that match their professional
interests: https://Inkd.in/ejKRN34 #wef

134 followers

#wef19

con hashtags y

thatmatchtheir =~ Affiiated pages

Asts and Entertainment

DT’O%@SS]OWJ e — LinkedIn Learning

Finance and Economy

] nt@ reStS ™ 5 eting and Advertising E-Learning

Politics and Law 711,700 followers

Sales and Retail

LinkedIn Talent Solutions
) Staffing and Recruiting
Linked ) 330,141 followers
Headline LinkedIn Sales Solutions
Computer Software

312 L 7 Comments - 16,830 Views 194,648 followers




Edita en tu
dispositivo movil

13:54 4 al T @)

< Q LinkedIn Marketing Solutions mn

) Estds viendo esta pagina como administrador. Cambja
a la vista de miembro.

Pagina f‘%\{ - | 1 3 _ X
. \ B 2 """k

Vistadeladminiﬁt@dor p Editar pégina x‘

LinkedIn Marketing £

/
Marketing y publicidad \ /
Sunnyvale, CA « 2,570,486 seguidot{ e /
Reach the right professionals, the riglut IO n S /
advertising. N /

P
~ o
|'_|f Escribe una publicacion N ——

Actualizaciones de la pagina

Publicado por Steve Kearns « 6/26/19 Fijado

LinkedIn Marketing Solutions
2.570.487 seguidores
2 semanas

Custom CTAs, Mobile Admin Editing and Communities
Hashtags, oh my! Get to know the latest LinkedIn Pages
features: https:f/Inkd.infedcQ9jy

Ver traduccion




Guia el
comportamiento de
los visitantes con una
llamada a la accidn
personalizable

~

OVer empleos
OContactar

O Registrate
OMads informacién
Olnscribete
OsSuscribete

Por ejemplo:

100% '

+ Follow

Golden Phase

Marketing and Advertising - 29,131 followers - 29,131 fol

We are a leading marketing firm interested in helping
you take your branding to the next level.

Visitar el sitio web

(('Q Charlie & 2 other connections work here

Home About Insights Life Jo

What'’s new with Marvel

287 people are talking

A3 1 new job
('@ about #goldenphase @ fHés weelk

today

A &8 5 QO 5




a

e
Jp’
(),
O
-
O
O

p—

POTI venir




Interactua con tus
empleados con
notificaciones en

a pagina de
_inkedIn —

© Public

9:30x |

Tuesday, November 13

D Linkedin

Your company Ignite shared an update. Join the
conversation!

,-" Nothing gets your creative juices
1=.ow|n;:‘_ like a company-wide socce

{ Post Analytics

Organic reach ®

Impressions Likes
5,404 524
Comments Shares
12 94
Clicks Follows
921 82

Engagement

072%

Employee network reach ®

Impressions Likes

52,840 6,401

Comments Shares

121 981

Clicks Follows

9,325 731
4

—




in Q search

Dar un x=

Julia Abelsky #Kudos | wanted to say #ThankYou for
being an incredible product partner!

reconocimiento = o
de marca a otro |
orofesional

® Messaging

= Internal Feedback
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]

Heme My Netwark

your branding to the next level

Visit website + Follow

Updates

n Golden Phase

Check out this new marketing prome we collaborated with Flexis on

5 [ ] HH TryPremium

ok [ Netificatians s for fres

©0»

Charlie & 2 other connections work here

5ee all 48 employees on Linkedin =

What's new with Golden Phase
!‘ £ 287 people are talking
& about #GoldenPhase today

3 new jobs posted this
B week

3 product reviews recently
posted about GoldenMarketer

Completa tu Pagina

Publicay comparte
contenido (al menos una
vez al mes)

Atrae seguidores

(+ de 150)



Es necesario anadir:
Logo
Sector
Resumen
Ubicacion (ciudad + pais)
Sitio web (si tienes uno)




ica
ido

Publi
conten

. Cuando?
s Que tipo?
. Como?



:Cuando?

3 = 5 veces/semana

El 404

Esto depende de tu objetivo, el tamafio de todo el tréfico de las
del equipo y la cantidad de contenido redes sociales ala pagina

relevante. No publica apenas para tener

una publicacion.

principal de una empresa
viene de LinkedIn

Recomendaciones,
comentarios y acciones
de compartir

aumentan
60

ano tras ano

+de4‘0°/o

de los articulos de LinkedIn son

leidos por los altos cargos
(gerentes, vicepresidentes y
directores)

Las paginas
que publican
con mas
frecuencia
obtienen

2X

mas
participacion
y engagement




Piensa en tiempo y |_

cantidad

O Prueba publicar en dias
laborables y fines de semana

O Prueba publicar mds de 3
veces por la semana

O Programa tus publicaciones
de antemano

:Cuando?

Hootsuite L4 » Apr28-May4, 2019
GNIT Maon
07.00 -
28 29
Hootsuite 1} Hootsuite

[f}] Hootsuite
12:30pm ' See the full list of tools fo

"~

TODAY | | CONDENSED

Tue

30

[ Hootsuite

7:30am - Sehen wir uns auf dec QM

[or]

WALTERTLALE i DME HAMBUNG
Social Media & Trust—
Impulse von Siemens
4 Mm | 1430 Lihr

[m Hootsuite

1:10pm - Kiwi sccial med

Building the
Soclal Organisation

P Dgte:

2 Wed

[

[ Hootsuite

m Linkedin Pages

**! Hootsuite

ﬁ Just now
-

See the full list of tools for creating quick and
beautiful social media images here:
http://ow.ly/rAQI50srBaP

5 TOOLS FOR CREATING
QUICK & BEAUTIFUL

SOCIAL MEDIA IMAGES

p  0:01/0:30
e —

& Like B Comment & Share

Mondav, April 29 at 12:20opm




Descubre el contenido popular entre tu publico objetivo

Filtra la
informacion por
funcion laboral,
sector, antigledad
y mucho mds.

Location

‘ Add alocation ‘ 8% Topics by audience size ®

TRENDING TOPICS

Greater San Francisco Area e Adminview v Video Games(7,000) § + Microsoft(3,235) J v Blockchain(925) ) Vv Coding(464) ] / Digital Reality (212)

(] Greater Seattle Area | TERTTE

() Greater New York Area [ M ol

(] Greater Chicago Area

A AN LINKEUIT NEINUErs,

I Comamlasinn manbe

Industry DeSCUbre e]

: Articles Sort by Most recent v
‘ Add a location ‘ . AUGUST 13,2018 Contenido y ]OS

B Helping employ the next generation of gamers
“A The thought of jobs done by robots can stir up controversy, especially around...
() Information Technology and i

Services B oo o men temas conlos que
[ Vicrosoft |
d Engineering

AUGUST 3,2018 interGCtL—’JGn tUS
Gaming o '

8 -
e I:e :ew?st ::ecbhr\ljolog;?si:gaming e | . ,
e thought of jobs done by robots can stir up controversy, especially around ... h e
O Manufacturing - ) R—— seguidores/publico

123 Likes - 41 Comments - 143 Shares

) Manufacturing

en LinkedIn.

Job function JULY 26,2018
Gaming industry takes digital currency to another level with blockcha... I

The giant’s cloud-computing business offers a look around the replacement of ...

Add a location

W3 Wall Street Journal
123 Likes - 41 Comments - 143 Shares

. ent
J Design ——

Engineering
() Product Management
[:] Product Marketing




Impulsa la voz de tus
empleados y clientes <

Page Activity €

cuando mencionan tu X Share to feed

Thank you for the kind words!! We can't

m O rCO el - n wait to collaborate with you some more

in the future.|

Rose Reynolds
Managing Director at Philosophy Science

Golden Phase has been a pleasure to

COm pG rte ]OS teSﬁ mOniOS de ur post work with. I've worked with multiple firms

-|. -| before, but they will be memorable
d ailed because of how they handled our
SUS C ]entes y emp eo OS. . challenges and necessary accomodations

in our product launch.

', Joan Warren commented on your post

5h
Great thought piece.

&% How creative market’s
remote team launche...




Incluye videos, imdgenes o documentos
PAra Mostrar tu marca

Harvard University e
! + Fotiow

Legendary cancer Gregory Mines called Ayodele Casel “one of the top young tap

dancers in the world™ After leading a tap dance master class st Harvard, Case

showed us some of her steps.

cono )

& Uke ) Comment g Share Top Comments w
Likes

0LS9:000H

HP + Follow ===
@ 3,024,200 followers
Iw

Our new Bristol HP Laks office is now officially open!

Like its predecessor, the new Eristol HP Labs office will remain as the
company’s lead global research facility for security technology, ensuring HP
continues to reinvent security in an increasingly volatile world.

The move represents the continuation of our presence in the city, having first
established a Labs office there in 1985. We're thrilled to remain part of what
is & rich security ecosystem in the south-west of the UK.

[+ B0 28 Comments

[ HubSpot
. 277,630 followers
7h

Earn your audience’s attention, don’t steal it, with these SEQ tips that increase

organic search.
#seotips

Here are some

that that create

an organic
traffic strategy.

O Q@ 173 8 comments

Video

Imdgenes

Documentos




Consejos de video

Crea una
apertura
cautivadora

Mantenga un
tono mads
informal

Tamano

Anade
subtitulos

La primera escena del video debe llamar la
atencion de tu audiencia.

Sé auténtico y produce videos caseros que
llamen la atencion en el feed

Manten entre 1-3 minutos

Optimiza para dispositivos moviles con
subtitulos (la gente ve videos en silencio)

1
MI |t |
b= \ \
World Economic Forum + Follow ===
. - » af= Tt 1,464,320 followers
imo

Shop sparingly, rent responsibly and wash wisely. Read more:
https://fwef.ch/2GWnZNK #environmentalhealth #fashion

O @ 285 - 30 Comments « 4,727 Vigl

1

Keep your clothes for longer

O 5208

'a] Like =] comment Fp Share Top Comments ¥




No te olvides que es una conversacion,
sé creativo: pregunta y responde!

P | Amazon
Coursera + Follow === Netflix .
= 6,958,817 followers + Follow
= 253,961 followers 1,692,832 followers + Follow sttt

7mo Smo
We asked employees to share their Amazon resumes with us in three lines or

What are your burning questions ahout working at Netflix? We'll be responding :
less. Tom has been with Amazon for over 20 years. What's next?

We're continually inspired by learners from all over the world who master new

a ; : to comments all day!
skills on Coursera. What course are you taking right now?

https:ﬂbit.lyﬂOSSH?Z 2,982 Likes - 1,226 Comments Image reads:
"Started as temporary hourly associate when Amazon was a small startup selling
& Like [ Comment & Share Top Comments ¥ books. Led Amazon Fresh for two years, expanding internationally. Became VP

of Customer Service. My Amazon Resume: Tom Weiland"

‘J dawid ibafier

b Likes
Today | completed the entire Deep Learning
Specialization! Few months, a lot of 4

awesome video lectures, very nice Q | |
assignments, great mates and a lot of fun! (o] 1

Thanks to @AndrawYMg to share his
knowledge!

amazon
~—F

Trosmms Demant e Add a comment... @
P
Almost finished with my "Machine Learning
with TensorFlow on Google Cloud Platform” Sadekul Islam . 3rd Smo
specialization on coursera - the course |s b Senior Process Associate at Tata Consultancy Services
very hands-on and |'ve learned a lot so far, How do | get to work for Netflix?

Like Reply 1Like - 5 Replies

Load previous replies

'ﬂ.‘i} Nagashree S . 3-d 4mo -+ 6,652 Likes - 168 Comments
¥ Marketing Manager

© 134 - 17 Comments

Veronigue Bourdeau hi | have applied for two positions still haven’t
received any communication what could be the reason ?

Like Reply 2 Likes
9 Sadekul Islam . 3:4 3mo -
b Senior Process Associate at Tata Consultancy Services

Veronique Bourdeau That's really kind. | found some on Linkedin itself.

Like Reply 1 Like




@ ;Qué tipo?

Prueba tu mensaje y tu contenido

Experimenta con 1) Tono de voz: ;gracioso, mds serio, informativo?
diferentes mensajes para  2)Tamaiio: Jcorto o mads largo?
ver lo que cautiva a tu 3) Rich media: ;de qué manera laimagen o el video son
audiencia compatibles con el mensaje?

Llega a un publicomds 1) Thought leadership de ejecutivos
amplio con diferentes 2) Noticias y actualizaciones de la empresa
formatos 3) Demostraciones de productos y servicios



Anade hashtags en todas las

Updates

LinkedIn Marketing Solutions
1,426,062 followers
1w « Edited

Today we're excited to introduce interest targeting in Campaign Manager. Now
you can reach Linkedln members with relevant ads that match their professional
interests: https://Inkd.in/ejKRN34

that match their
professional
interests LT

[ Artsand Entertainment

) (] Business and Management
Finance and Economy
(7] Politics and Law

(] Sales and Retail

Linked [}

Headline

Communities
Hashtags

#davos
424 followers

#wef
134 followers

#wef19
1,705 followers

Affiliated pages

LinkedIn Learning
E-Learning
711,700 followers

LinkedIn Talent Solutions
Staffing and Recruiting
330,141 followers

LinkedIn Sales Solutions
Computer Software

oublicaciones

Amplia tu comunidad
profesional y tus seguidores
mediante el uso de hashtags
en el feed.

Unete alas conversaciones
que ya existen que son

importantes para tu audiencia.



Resumen!

.Cuando?

Publica todos los dias, o0 2-3
veces ala semana, y
establezca una frecuencia

Haz pruebas con el contenido
durante la semana y los fines
de semana

Haz pruebas de tu contenido
y descubre tu diferencial

s Que tipo?

Utiliza las sugerencias de
contenido para ayudar a
crear tus publicaciones

Comparte las @ menciones
de empleados y clientes.

Incluye videos e imdagenes

No te olvides de preguntary
responder

Prueba tu mensaje

;Como?

Utiliza hashtags para mostrar
tu participacion en
conversaciones y temas de
interés de tu publico

Publica y responde donde
estés con el editor en
dispositivos moviles
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@ UNA VEZ

Pide a tus empleados
que agreguen la pagina
de LinkedIn a sus
perfiles.

Anade el boton "Seguir
en tu sitio web

@ DIARIO

Anade el enlace en
todas tus
comunicaciones (email
marketing, blog)

Publica contenido
relevante y participa en
conversaciones.

SEMANALMENTE

Revisa los informes
para ver el contenido
que tuvo el mejor
desempeio

MENSUAL

Envia un correo
electronico a tus
empleados con las
publicaciones mads
curtidas y pida para que
lo compartan
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Visita tu pagina de andlisis

Seguimiento de:

in Q search

L4 ViSitO ntes = LinkedIn Marketing Solutions  Admin view N § - o N ‘ View as membe

e Seguidores Tr——— el G piin ol ~ Cambia de acuerdo

[ ] PU b]iCO Ciones: Visitor metrics @ Time range: Apr 21, 2019 - May 5, 2019 ¥  Page: All Pages ¥  Metric: Page views ¥ 4—— ) O ]OS r]‘:]etr'lc:.gs - Son
Aggregate desktop and mobile traffic ‘\J' i pestg n O S d-l-l:e re ntes

rendimiento del
contenido

Descubra la

demografia de tus e e e e P Ve el numero de
O Desktop 3 Mobile o« .

visitantes y visitantes por

Seg U.ido res SeCtOI’, Visitor demographics Time range: Apr 21, 2019 - May 5, 2019 ¥  Data for: Job function ¥ Co m pUtOdO rO O

tamano de ]O gl AneRds Visitors % of Visitors diSpOSiﬁVO mO'V]]
Marketing 14,835 I 18.16%

7 3 A Business Development 10,820 I, 13.25%
empreSCI, Ub]COC]Oﬂ, Media and Comr:unicat\on 9,017 I 11.04%
4 Sales 7307 I 8.94%

fUhC]On’ etc') Operations 6,522 I 7.98%
Education 3,650 N 4.48%
Arts and Design 3,512 I 1.3%

Engineering 2,995 NN 367%



iGracias!
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