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VWe have exciting news albout your
Lynda.com account: It will soon be
Upgraded to Linkedln Learning.



INtroduction

Linkedln Learning is our new online learning
platform that provides you and your learners
with a more intuitive interface, more relevant
content recommendations, and more powerful
reporting tools. We've brought in all the world-
class Lynda.com content that you know and
love into LinkedIn Learning and added
enhanced capabilities. This upgrade will help
improve your organization’s on-demand
learning experience and accelerate your
employees’ professional growth.

We're excited to show you around.




The Upgrade in 3 Steps

1. LEARN

Take a few minutes to watch our upgrade introduction video
and browse through our website for highlights of the upgrade.
Share with key stakeholders to quickly bring them up to speed

o0 2. SCHEDULE

SEEEEE| When your upgrade is available, log in to your admin
mmmmmm| dashboardto customize your upgrade date. If no action is

taken within 3 weeks, you will receive an automatic date

3. UPGRADE

All of your organization’s account and usage data will be
automatically migrated from Lynda.com to LinkedIn
Learning, so you can pick up right where you left off



https://www.youtube.com/watch?v=ma1PGYB3WG4&feature=youtu.be
https://learning.linkedin.com/en-us/cx/lyndaupgrade
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The Benetits of Upgrading to Linkedln Leaming

Making the upgrade to LinkedIn Learning
will benefit both admins and learners. You
can expect continuous uDdateS and Learn a'new skill onliné;on your time
enhancements to the product and its R4 s iy o vy s
learning content. Some LinkedIn Learning

features will seem familiar because we
have carried over the most quintessential
ones from Lynda.com; others are new —
and exclusive to LinkedIn Learning. Photogrephy

M Account center

LE  CONTENT  REPORTS  SETTING

06
Learn Anywhere

Switch between your computer, tablet, of T
dovice,

v Same great Lynda.com content
v Easy-to-use user interface

v Personalized content recommendations

COURSE
Migrating from Office 2013 to

Introduction to Graphic Design Working with Upset Customers Critical Thinking




Key Features Staying The same



Same Elements

Learner course page

Transcripts, exercise files, mobile viewing,
bookmarking, practice environments, and the
foundations of Lynda.com are all still there.

Business Creative

ey ' Content
omind At the core of LinkedIn Learning is high quality
Lynda.com content. Our library includes more
than 10,000 courses, and it grows every week.

® °

Data and progress

;:;;:ting from Office 2013 to :’:t“rno(;uction to Graphic Design ‘C:::;I Thinking w::l:igng with Upset Customers Ad m I n an d | earn e r d ata I n C | u d | n g g ro u pS )
Office 2016 By: Justin Seeley By: Mike Figliuolo By: Jeff Toister

playlists, assigned content, account settings,
and histories will be automatically migrated. Our
goal is to ensure that learning is not disrupted.




Improvements on Foundational Features
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Improved Elements

Enhanced user experience
With its new and intuitive interface, LinkedIn Learning is designed to make it easier for
admins and learners to find relevant content while empowering you to achieve more.

Go to Admin

Good aftes
Let's learn something new today!

on, Emma

Lynda.coni israry Search for the software o skills you want 1o learn

Garrick, make learning a habit! Popular Learning Paths

Habit streak: learn for 5 minutes, 5 days this
week.

m W\ Become a Photojournalist Become a Photographer

Continue watching

OURSE
Building High-
Performance Teams .

Continue: How to Rock Social Media

Continue Watching See All Become a Photo Become a Python

A
Retoucher Developer Eecoe’

Managing Up

o
f,‘ How to Rock Social o
Media b 2
& € 46% Complete renas a
New Popular Recommended Popular at Your Organization
=
Al Business Design Deveioper [T Msrketing Web  Photography  Video  Auf
N
{ . » Managing Up
. f 90% Complete . :
N - B Twitter for Business with Brad Batesole Recommendad formou
L= | Using Twitter strategically takes planning, creativity, and continued
< optimization. Leam how to use Twitter 0 find new customers. .

[

I~ 2h30m W Beginner Views: 114372 21 hr ago
1 Recruiting Foundations
j Sl - 30% Compiete

S e 5%
D 3y

A 1|
course couse coumse course
Moodle: Advanced Techniques Instructional Design: Models of Teaching Techniques: Writing Moodle 3.2 Essential Training
By: Kevin Kell I Effective Learning Objectives By: Oliver Schinkten
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Improved Elements

Redesigned reporting and analytics

You'll find new and familiar downloadable reports along with a redesigned analytics dashboard —covering
learner engagement, courses views, and more. You'll also find more comprehensive activity tracking. The usage
metrics on LinkedIn Learning are more precise and better designed than what was available on Lynda.com.

m ACCOUNT CENTER

° REPORTS
Lynda.com LIBRARY v Search for the software or skills you want to learn Q
FRom LINKEDIN
Filters
L 7 || LastS Months 7 Print Learning from 33 4 8 h 15 m

hours viewed unique viewers avg. hours per viewer
Past 7 Days

Summary for Last 3 Months Past 30 Days

o ) Download Reports Past 90 Days hours viewed Day - Week - Month
Average Viewing Time Per Login Users Who Logged In Custom range

Accounts with more than 1,000 users|

g the CSV file format. Start date

" 9/3/2016 =}

1 2 min 3 © csv ® Excel
2 to
Average time per login 1 Total Usage Summary.xlsx End date
s 8 5 s Individual Usage Summary xlsx! 41820171 B
= w = <
Assessment and Course Compl
Summary xlsx Groups 0
i O 5D DD D AR AN D 0D
P t f Users Who Logged Videos Viewed retuuel sage Bl e Al w“’w FE RS TG E S @\\@x@m\@m&&o& B
ercentage o Isners 0 Logge ideos Viewe Certificate of Completion xIsx © select specific group(s)
IP Video History.xIsx )
Find group(s)
88 Course Ranking Summary.xlsx b Week - Month
Admins i i ay - Week - Mon
29% 5/17 users Video Ranking Summary.xlsx R unique viewers
Videos All Learners
User List.xlsx Besi
eginners

Computer Setup.xlsx customer service

Playlist Report xlsx Design Team
HR

Infrastructure

IT
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Improved Elements

Simplified people management
Groups and bulk user uploads continue to be accessible within the product in a simpler
interface that includes handy shortcuts like the ability to resend activation emails.

m ACCOUNT CENTER

Lynda.com

Admins

Groups

Filtered results

License Type: All™  License Status: (2) Search by name, email, title.. Q

Everyone Take a quick tour (2§

Co—— ] XD
As sts

Users Who Logged In . ) : ) :
Profile Attributes : Active Filters: License status: Activated X License status: Invited X  Clearall
How to create and assign playists. ul::
[x] 050 . .
& Active (0) acst Aain ¢ 02 > User Details Groups License Status
™ Unregistered (9.

3 - § 3 8
Archived (no access) (1) = F\ i Inv
i ; 1 David Hardy Product Managers nvited .
Login status Manage Playfits ® ‘W@ Sales Manager Resend welcome email
Visited in last 30 days Group History
No visits in last 30 days (9
Actve @ Unregistered © ilki Product Managers vited
Group Membership @ Emma Wilkinson LI odu nager Resend welcome email
Notina group G e = T
g ennifer Green :
1 Admin(s) @ Add Admin 4 Activated
Deperiment ; Associate Marketing Manager
Engineering (2 First Name : LastName:  Emall or Unique ID : Lastlogin:  Quick Edit
Marketing (7
e Michael Katle mikekate@ynda.com Never
John Coley Activa
Activated
% Product Manager
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Highlights of Exciting New Features,
exclusive to LinkedIn Leaming
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Add new custom content

Welcome from our CEO




{3 Account center ® @«

HOME  PEOPLE  CONTENT  REPORTS  SETTINGS

& Back / Edit /> Recommend ==+ More

Leadership and Project Management

Success is predicated on your ability to achieve goals working with your team. The good
news is that management is a skill that can be learned. This path is designed to provide you
with the key considerations, skills, and competencies to help you become and succeed in
project management

1 5 8h39m

Sections Items Duration

_earning path content

Section 1

Foundations of Project

Management +. 4 Project

s | &

[

@
0




=xciting New Features

03

Shareable multimedia collections
Quickly organize videos, courses, or
custom content into Collections that
can be shared with your learners.
Learners can also build their own
Collections, promoting peer-to-peer
learning and content sharing.

Additional product enhancements can be
found on the of
the Customer Success Center

04

Course suggestions by job function
LinkedIn Learning takes the data

and insights of the over 500M
members of LinkedIn.com and
suggests the most relevant courses

based on skills known to be important

to a given job function or role.

05

Social course curation
LLeverage likes to find even
more relevant courses
and recommendations.

L


https://learning.linkedin.com/customer-success-center/product-updates#all

@ Tools and Resources

These additional resources may be helpful to you:

01 Customer Success Center

02 Ongoing list of product updates

03 Guides to using LinkedIn Learning

04 LinkedIn Learning Implementation Tips

05 Admins Tutorial on LinkedIn Learning

06 And LinkedIn Learning courses like “Gaining Skills with
LinkedIn Learning” for additional pointers



https://learning.linkedin.com/customer-success-center
https://learning.linkedin.com/customer-success-center/product-updates#all
https://learning.linkedin.com/content/dam/me/learning/en-us/pdfs/lil-guide-how-to-use-linkedin-learning.pdf
https://learning.linkedin.com/content/dam/me/learning/EMW/lil-4-steps-successful-elearning-guide.pdf
https://www.linkedin.com/learning/getting-started-as-a-linkedin-learning-admin?u=104
https://www.linkedin.com/learning/gaining-skills-with-linkedin-learning

Let Your Organization Know About the Upgrade

To ensure a seamless upgrade, we recommend educating all impacted
stakeholders about the plan to upgrade. We’ve included templates for
you to use in engaging people across your organization.

You should send your first communication well in advance of your
upgrade. Consider doing this sooner if your organization uses single sign-
on (SSO) or integrates Lynda.com with a learning management system
(LMS). You should coordinate with your IT admin, if applicable

Consider contacting these groups or individuals:

All admins in your Lynda.com account

Learners

L&D managers and groups across all offices and business units
Training teams

Human Resources, which may be mapping content to competencies
or onboarding programs

Help Desk and Tech Support, which may support learners and admins

IT department, who may also update whitelist settings

—

To help you in socialize the upgrade,
email templates that you can
customize and use are included in the
appendix grab-and-go templates.

&

You can find additional
communication resources on our
customer success center

19


https://learning.linkedin.com/customer-success-center/spread-the-word




Steps to a Successful Upgrade

The process of scheduling your upgrade is simple. \We’'ll notify you when your upgrade is available and you’ll
have the option to follow the 2 steps below to select the best date for you within a given timeframe.

To simplify the process, we have also selected a default automatic upgrade date for your organization’s account,
which will lock in if a custom date is not selected within 3 weeks of your upgrade availability

Step 1: Click on “Schedule” in your admin dashboard Step 2: Select a date for your upgrade

Lynda.com’ usmay ), Emma Lynda.com

Hi, Drew! Let's schedule your upgrade.

HI Emmal Your upgrade from Lynda to Linkedin Leamning
Is now avallable.

® Your upgrade will take place on: |[57] 3152017 | Edn

- January 2017
9= By ciicking Schedule Upgra

-3 -

: 5 2 | &3] you agrectoour Termsane S M T W T F s
26 27 28 29 30

View Reports Manage Users Settings 2 3456

Generate, view, and save Work with users and groups. Customize attributes, download _
reports. templates, and set time zones. S 9vnugw
chedule My
% 17 1819 20

23 24 25 26 27
30N

Watch our course on Lynda.com administration

21



ugj] Notity Your Learmers

To ensure your learners don’t skip a beat in their learning, be sure to
inform them about the upcoming upgrade using the email templates
at the end of the playbook, and share resources like the upgrade

introduction video

v

In your note to your learners,
you should communicate
the following messages:

1.  Benefits of upgrading to
LinkedIn Learning

2. The scheduled date of the
upgrade

3. All learner histories and data
will be automatically carried
over

4.  The need to connect a
LinkedIn profile

5. Link to website where learners
can access more information

v

You may not be able to access
Lynda.com during the day of the
upgrade, so choose a day when access
interruption will have the least impact.
Your learners will continue to have
access to Lynda.com until the upgrade

Watch a walkthrough of what the
scheduling process looks like in this
short video

22


https://learning.linkedin.com/en-us/cx/upgrading-from-lynda-to-linkedin-learning
https://www.youtube.com/watch?v=ma1PGYB3WG4&feature=youtu.be
https://www.youtube.com/watch?v=CPDDFoXqQAg&feature=youtu.be




Upgrade Day

On your scheduled upgrade date, you and your learners will
automatically be upgraded to LinkedIn Learning. The exact
duration of the downtime will be determined by how much

data is migrated, not to exceed 18 hours.

Activate your LinkedIn Learning admin account by clicking
the link in the confirmation email you'll receive once the

upgrade is complete

Follow the in-product steps to sign into or create your

LinkedIn account

v/ Learners who sign into
Lynda.com will be automatically
redirected to LinkedIn Learning.

Welcome to Linkedin Learning!

Please sign in with your LinkedIn.com profile to
access LinkedIn Learning and:

Continue where you left off on Lynda.com
Your learning progress is maintained, so you can keep
learning with the same great content from Lynda.com

€

Receive per lized rec dations
Learn from industry experts on content relevant to the
roles and skills listed on your profile

€

Discover and develop in-demand skills
See which content is trending or popular among
professionals similar to you

[

Maintain your account privacy
Your organization will only receive access to your
learning activity and basic profile information

a4
]

M@ Sign in with your LinkedIn profile

If you have questions about the connecting your profile
administrator or Learn more.

Linked[T}]

Welcome! Please signin.

HourLinkedm.com email (e.g. emma@gmail.com) ‘

Your LinkedIn.com password Forgot password?

Sign in with Linkedin

8%, sign in with your organization portal

Not a Linkedin Member? Join Now

24



Connecting your Linkedin profile during activation

During the activation process, you and your
learners will be prompted to connect a
LinkedIn profile to your LinkedIn Learning
account. The benefits of logging in with a
LinkedIn profile include:

* A more personalized learning experience
that includes special course
recommendations based on the learner’s
job title, skills, and industry.

« Discover relevant learning content within
the LinkedIn.com experience (e.g., in the
feed) to keep learning top of mind and
drive more engagement.

When you connect your LinkedIn profile, you
can rest assured that only your learning

data will be shared with your employer. No
other data from your LinkedIn profile will be
accessible or shared. You can find the details
of the Privacy Information here.

Your organization would like to access
and retain some of your information:

@ Profile overview: (e.g. name, title, photo)

LinkedIn Learning Activity. Your organization will not see
any private activity from your personal LinkedIn account ®

As with other services on Linkedin.com, our Terms and
Privacy Policy apply. Learn more

Accept & Continue

How it works

M@ Sign in with Linkedin

31


https://www.linkedin.com/help/learning/answer/71996

Engage your Learmers

After you get set up, be sure to:

[] Ensure your learners are successfully activating
their new LinkedIn Learning accounts

[ Visit the Customer Success Center for
resources to help you get started

[ watch the “Getting Started as a LinkedIn
Learning Admin” video for more pointers



https://learning.linkedin.com/customer-success-center/
https://www.linkedin.com/learning/getting-started-as-a-linkedin-learning-admin?u=104

RESOUrcCes
& FAQS




Resources

Here are some resources that can help answer questions you
may have during the upgrade process:

Frequently Asked Questions (see next page)

* LinkedIn Learning Upgrade Website

* LinkedIn Learning Help Center — Quick answers to common
upgrade questions and how to use key product features

e LinkedIn Learning Customer Success Center — Admin
resources and promotional support

* Your dedicated LinkedIn Learning account representative

=

Chat

Live Chat; Click the “chat with us” link
at the bottom of the page in the Help
Center

7

Email

Help Center: Send us a note by
clicking “contact us” at the bottom of
the page in the Help Center

Phone

Call 888-335-9632

Note: Once your upgrade is complete,
phone support will no longer be available.
You'll still have access to live chat and
email support.

28


https://www.linkedin.com/learning/lyndaupgrade
https://www.linkedin.com/help/learning?lang=en
https://learning.linkedin.com/customer-success-center/

FAQS

Q: Will it cost extra to upgrade right now?

A: No. You will pay the same price per license that you currently pay until the end of your existing
contract. Like most vendors, we review the pricing of our products from time to time. If there are any
changes, they will be discussed at the time of your contract renewal.

Q: Will | be forced to upgrade?

A: We believe LinkedIn Learning is the best elL.earning solution for developing employees, so we will be
upgrading all of our customers. You will be given a window of time to select the best date for your
organization to upgrade, and we'll work with you to make the transition as seamless as possible.

Q: Is my Lynda learning activity coming along with upgrade?

A: Yes, all users, groups, reports, and playlists will automatically be moved to LinkedIn Learning along
with all Learner history and activity. If you do not want to migrate your existing data, we can work with
you to start a new LinkedIn Learning account.

Q: What happens when | click the “Schedule Upgrade” button?

A: You will be taken through a simple process to select a date for your organization's upgrade. No
changes will be made to your account until your scheduled upgrade date.

29



Q: Do Admins need a LinkedIn profile?

A: Yes, at this time you will need a LinkedIn profile to be able to access your administrator account.
Q: Do my Learners need a LinkedIn profile?
A: Yes, at this time your learners will need a LinkedIn profile to be able to access LinkedIn Learning. The LinkedIn

profile allows us to personalize learning recommendations based on your learners' current roles and skills.

Q: Is the content on LiL the same as Lynda.com?

A: Yes, LinkedIn Learning provides access to all of the courses from the Lynda.com library that you know and love.

Q: Will | need to set up my groups and reassign my playlists again?

A: No, all assigned content and groups will be maintained once the upgrade process is complete.

Q: What is the duration of downtime associated with the upgrade?

A: You can expect to incur no more than 18 hours of downtime during the upgrade process. We recommend
scheduling the upgrade during a weekend to minimize disruption.

30



Grap-and-Go
Templates
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For Learners

Subject: Your Lynda.com account is upgrading to LinkedIn Learning

Grab-and-Go
Hello,

I’m excited to let you know that we’ll be upgrading one of your learning and
development benefits, Lynda.com, to LinkedIn Learning. LinkedIn Learning has the
same great content as Lynda.com, and it will provide a more personalized

experience.

Your account will be upgraded on <input date of upgrade>, at which time you will no
longer be unable to access Lynda.com. But don’t worry, all your learning activity and
history will be seamlessly transferred to LinkedIn Learning. After the upgrade is
completed, you’ll receive an email to activate your LinkedIn Learning account.

Check out this page for more information on upgrading to LinkedIn Learning. | look
forward to the upgrade and seeing how LinkedIn Learning helps you continue
growing in your career.

Best,
{NAME}
Master Admin | {name@email.com}

32


https://learning.linkedin.com/en-us/cx/upgrading-from-lynda-to-linkedin-learning

For Internal Stakeholders, e.g. L&D Manager, Training Teams, & HR

Subject: Your Lynda.com account is upgrading to LinkedIn Learning

Grab-and-Go

Hi {NAME},

I’m excited to let you know that we will soon be making the upgrade from
Lynda.com to LinkedIn Learning for our online learning solution. This new platform
will provide the same great Lynda.com content delivered through an intuitive, new
learning experience that’s powered by insights from the LinkedIn network.

With LinkedIn Learning, we’ll:
+ Save time with an easy-to-use, new interface

* Engage every learner with a personalized experience, using insights from the
LinkedIn network

» Scale our impact by incorporating our own custom content into LinkedIn
Learning

This website provides additional information about the upgrade, but let me know if
you have any questions. | will be scheduling our upgrade for DATE.

Thanks,
{ADMIN NAME}

33


https://learning.linkedin.com/lyndaupgrade
https://learning.linkedin.com/en-us/cx/lyndaupgrade
https://learning.linkedin.com/lyndaupgrade

For Help Desks

Subject: Your Lynda.com account is upgrading to LinkedIn Learning

Grab-and-Go .
Hi {NAME},

I’m excited to let you know that we will soon be making the upgrade from Lynda.com
to LinkedIn Learning for our online learning solution. This new platform will provide the
same great Lynda.com content delivered through an intuitive, new learning experience
that’s powered by insights from the LinkedIn network. Please make sure the help desk

team and any other support associates are familiar with the upgrade impact and
timing, so they may address any questions. For technical issues, please have them
contact LinkedIn Learning Support at the link provided below.

With LinkedIn Learning, we’ll:
« Save time with an easy-to-use, new interface

* Engage every learner with a personalized experience, using insights from the
LinkedIn network

» Scale our impact by incorporating your own, custom content into LinkedIn
Learning

This website provides additional information about the upgrade, but let me know if you
have any questions. | will be scheduling our upgrade for DATE.

LinkedIn Learning technical support can be contacted here

Thanks, {ADMIN NAME}


https://learning.linkedin.com/en-us/cx/lyndaupgrade
https://www.linkedin.com/help/learning?lang=enhttps://www.linkedin.com/help/learning?lang=en

For IT

Subject: Your Lynda.com account is upgrading to LinkedIn Learning

Grab-and-Go

Hi {NAME},

I’'m excited to let you know that we will soon be making the upgrade from Lynda.com
to LinkedIn Learning for our eLearning solution. This new platform will provide the same
great Lynda.com content delivered through an intuitive, new learning experience that’s
powered by insights from the LinkedIn network. Please review any system or sites
where Lynda.com content has been integrated. While all the same content is available,
links will have to be updated with LinkedIn Learning content. For technical issues,
please have them contact LinkedIn Learning Support at the link provided below.

With LinkedIn Learning, we’ll:
» Save time with an easy-to-use, new interface

» Engage every learner with a personalized experience, using insights from the
LinkedIn network

» Scale our impact by incorporating your own, custom content into LinkedIn
Learning

This website provides additional information about the upgrade, but let me know if you
have any questions. | will be scheduling our upgrade for DATE.

LinkedIn Learning technical support can be contacted here

Thanks, {ADMIN NAME}

35


https://learning.linkedin.com/lyndaupgrade
https://learning.linkedin.com/en-us/cx/lyndaupgrade
https://www.linkedin.com/help/learning?lang=en




