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Welcome to
LinkedIn Learning

We have exciting
news about your
Lynda.com account: it
will soon be upgraded
to LinkedIn Learning.




gj

Learning they’ll love
because it’s all about them

LinkedIn Learning delivers a highly personalized learning
experience designed to engage your employees in learning
they’ll use, love, and apply.

Combining industry-leading content from Lynda.com with insight-
based recommendations that make learning more relevant and
applicable, LinkedIn Learning is delivered where your employees
are already spending time, whether that’s on a mobile device, on
LinkedIn, or within your learning management system (LMS).

Some LinkedIn Learning customers’ employees are more than
twice as engaged in learning as those who use Lynda.com. This
engagement accelerates professional growth.

We’re excited to show you around.

- visit the

upgrade website

— watch our
'  introductory video



https://learning.linkedin.com/cx/lyndaupgrade
https://youtu.be/pnHJxQpSFRU

Quick takeaways

LinkedIn Learning is an intuitive product that features
exciting new tools to help you maximize learner engagement
— all with the same great Lynda.com content.

The upgrade process is seamless and simple. All
you need to do is select a date for the upgrade (if
applicable) and notify your key stakeholders and
learners.

All of your organization’s account and usage data
will be automatically carried over from Lynda.com
to LinkedIn Learning, so you and your learners
can pick up right where you left off.
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Upgrade in 3 steps

We’re here to help you upgrade from Lynda.com to LinkedIn Learning in three simple steps:

Prepare

Take a few minutes to

watch our introduction

video, and check out
our upgrade website for
more highlights. We’'ll
help you communicate

the update to
stakeholders and
learners before your
organization upgrades.

Launch

On the day of your
upgrade, all of your
organization’s
Lynda.com activity and
data will automatically
migrate to LinkedIn
Learning. You can

pick up right where
you left off.

Engage

We'll help you
communicate to your
organization that the
upgrade is completed.
You’ll be on your way
to engaging your
learners with a new
and improved
experience.


https://youtu.be/pnHJxQpSFRU
https://learning.linkedin.com/cx/lyndaupgrade

Prepare for the upgrade




Experience the benefits of LinkedIn Learning

Upgrading to LinkedIn Learning benefits admins and learners. You can expect continuous updates and

enhancements to the product and its learning content.

Some LinkedIn Learning features will seem familiar. We’ve kept the most quintessential aspects of
Lynda.com. Others are new and exclusive to LinkedIn Learning.

= | The same, high-quality Lynda
“ content, now more engaging
and social

More relevant recommendations
informed by insights from the LinkedIn

network of 575M+ professionals

Learning delivered where your employees

T are, whether that’s on a mobile device, on
o LinkedlIn, or within your learning
management system (LMS)
Intuitive admin tools that make it
H easy to manage users, recommend

content, and measure impact 3

[ Account center

HOME ~ PEOPLE  CONTENT  REPORTS  SETTINGS

0

@ Contentlanguage: English ¥ Search for topics, skills, courses and videos

B
& iii

Toy

Recommendations by Job Title: | Marketing Specialist -
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COURSE COURSE COURSE COURSE
Understanding Strategic Marketing Automation with Marketing Foundations: The Marketing Communications

Marketing HubSpot Marketing Funnel By: Deirdre Breakenridge
By: Chris Croft By: Brad Batesole By: Brad Batesole
1h30m A= 1h12m A= 1h19m A= 1h40m 2=

i
COURSE COURSE COURSE COURSE
Setting a Marketing Budget Top 5 Tips for Marketing Your B2B Marketing Foundations:

Marketing to Humans
By: Stefan Mumaw By: Luan Wise Product Inter
By: Doug Ladd By: Ken Rutsky
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Key features

staying the same




Same features

M} Account center

HOME PEOPLE CONTENT REPORTS

@ Content language: English ¥

Business

Business Software and Tools
Career Development
Customer Service

Education and Instructional Design
Finance and Accounting
Human Resources
Leadership and Management
Marketing

Professional Development
Project Management

Sales

Small Business and Entrepreneurship

i S B - L

COURSE

SETTINGS

Topics

COURSE

Explore

Learning Paths Collections

Search for topics, skills, courses and videos

Creative

3D and Animation

Art and Illustration
Audio and Music

CAD

Graphic Design

Motion Graphics and VFX
Photography

Video

COURSE

Custom Content

Technology

£ send feedback

Cloud Computing

Data Science

Game Design and Development
Information Management

IT Help Desk

Mobile Development

Network and System Administration
Security

Software Development

User Experience

Web Design

Web Development

COURSE

Content

At the core of LinkedIn Learning is
high-quality Lynda.com content. Our
library includes more than 11,000
courses, and it grows every week.

Data and progress

Admin and learner data including
groups, playlists, assigned content,
account settings, and histories are
automatically migrated. Our goal isto
ensure that learning is not disrupted.

Learner course video page

All of the features and functionality of this

page remain the same. This includes

transcripts, exercise files, mobile viewing,

bookmarking, and practice environments.

10



Improvements to

foundational features




Improved features

An enhanced user experience

With its new and intuitive interface, LinkedIn Learning is designed to make it
easier for admins and learners to find relevant content and achieve more.

Lynda.com’ verary. [[EE e —

Garrick, make learning a habit!

Popular Learning Paths

Habit streak: learn for 5 minutes, 5 days this
week.

Become a Photojournalist Become a Photograp!

‘Continue: How to Rock Social Media

Become a Photo Become a Python

Continue Watching See All
Retoucher Developer

oL
How to Rock Social
Media

46% Complete

o
7

New Popular Recommended Popular at Yol ‘

Al Business Design Developer IT  Marketing  Web
=
u’! | » Managing Up
7 ;'\— 90% Complete p— Twitter for Business with Brad
L Using Twitter strategically takes plani

=

optimization. Leam how to use Twitel
2h30m Wi Beginner Views: 143

™7 ) Recnuiting Foundations

5\‘_ /) 30% Complete

M cearnine chfo L)

Home

IN PROGRESS
°. New Manager Foundations

1h Or

FROM YOUR ORG SKILLS YOU FOLLOW

Lead Generation Foundations 5

Editor's picks

\n/,'

w"\

COURSE COURSE COURSE COURSE

Google AdWords Essential Video Writing: Using Humor PowerPoint: Creating an Launch Your Product to the
Training to Communicate and Infographic Press

By: Brad Batesole By: Roger S.H. Schulman By: Heather Ackmann By: Andrea Holland

470 viewer N 134 viewer ] 569 viewer N 436 viewers N}

Recommended for you

¢ >
il

Nt T e . n .
. . 7
COURSE COURSE COURSE COURSE
Advanced Google Analytics Advanced SEO: Search Building Resilience

Achieving Your Goals

2017 Factors B

Tat

a Kolovou
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Improved features

Simplified people management

Groups and bulk user uploads continue to be accessible within the product, but in a simpler interface
that includes handy shortcuts like the ability to resend activation emails. We’ve also improved
permissions for sub-admins. And we’ve included advanced HRIS integrations, which enable
automated user upload.

m ACCOUNT CENTER

HOME  PEOPLE  CONTENT  REPORTS  SETTINGS

Admins

Groups
M UBRARY-  FEATURED —

Filtered results Add User ~
License Type: All™ License Status: (2) ¥ Search by name, email, title.. Q
Users Who Logged In Active Filters: License status: Activated X License status: Invited X  Clearall
Profile Attribut
rofile es il
User status 0758 . .
& Active 0) Quarterly Training 050 User Details Groups License Status
025
& Unrogistorod < —
Archived (0 access) (1 t‘_',‘ David Hardy e s Invited
Login status Manage Playlists ] &) Sales Manager ’ © Resend welcome email
Visited in last 30 days (0 Group =

) No visits in last 30 days (9
Active @ Unregistered

o S ) S

1 Admin(s)

Group Membership Invited

Emma Wilkinson G Product Managers

Resend welcome email

G Jennifer Green Activated
Associa nager

Notina group (2

Custom Profile Attributes  ~

Department
Engineering (2) First Name = LastName:  Emall or Unique D = Lastlogin:  Quick Edit
Marketing

HR( Michaol Katic mikekatio@ynda,com




Improved features

Custom and pre-built learning paths

You can customize existing, pre-built learning paths to recommend a relevant
sequence of videos and courses to your learners and help them gain expertise in a
given topic. You can also create brand new learning paths that meet your
organization’s needs.

@} AccounT center

HOME PEOPLE CONTENT REPORTS SETTINGS

& Back Cancel Publish

Digital Transformation for Leaders @

tyndacon e STy

Learning Paths Digital transformation is an ongoing force in business today. But what is it exactly and  (§)
Boost your skills. Stay sharp. Get ahead. how can leaders navigate it? In this learning path, business leaders can understand the
larger context for this massive change and strategy effort, begin to see where there
Industy experts teoch you te knowedge and sl o start you corce ) . . -
i your path. Start your fourney. company lies along the continuum, and discover how best to navigate through the
complex terrain long term. This path complements the <span style="text-decoration:
underline;"><a href="https://www.linkedin.com/learning/paths/digital-trans

1 7 7h15m

Finding and Retaining Talent i Sections Items Duration

® Learning Path language: English

Improve Your
Skills

Become a SharePoint 2013
Microsoft Office Specialist

Becomea

Learning path content

Become a Word 2013 Microsoft Become an Excel 2013 Become an Outlook 2013
e Specialist Microsoft Office Speclalist

Section 1 1 Add content

Add a section title COURSE -

Digital Transformation

Learn how to digitize your entire organization. Explore the implications for p

14



Improved features

Redesigned reporting and analytics

You can find new and familiar downloadable reports along with a redesigned analytics
dashboard —covering learner engagement, courses views, and more. You'll also find more
comprehensive activity tracking, and more precise and better designed usage metrics than
those available on Lynda.com.

@ AccounT centER

HOME  PEOPLE  CONTENT  REPORTS  SETTINGS

12 min CSV ® Excel

Average time per login Total Usage Summa

Individual Usage

Assessment and
Summary.xIsx

Individual Usage Dé
Percentage of Users Who Logged Videos Viewed Certificate of Compl
In

>

S

TS S ¥
@‘ & vQ VQ?.Q \?Q ?.Q \'0\@ \@* o* NS

145,608

116,032

Lyngﬂa,, EP"',:‘,'] EEEAASI Search for the software or skillsiyou wantilieam Total courses viewed Courses completed Total videos viewed Videos completed
Everyone ~ || Last3 Months -
Total courses viewed Day - Week - Month Courses completed Day - Week - Month
Summary for Last 3 Months
- : Download Reports 4,000 400
Average Viewing Time Per Login Users Who Logged In i
Accounts with more tha
the CSYV file format.
2,000 200 m

& >

P A -
AN

\?Q VQ 3 AR

& & \?q \@ \» ‘@\@ “\Aﬁ P

IP Video History.xIsX Total videos viewed Day - Week - Month Videos completed Day - Week - Month
88 Course Ranking
29% 5/17 users Video Ranking Sul
Videos 15,000 15000
User List.xIsx
Computer Setup XIS} 10,000 10,000
Playlist Report.xISX
5,000

0

I @

© 0O

& D>
v‘?v‘?vaQvQ\x\ @\@@ x‘ NS
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>

v

III I ]
) @

5,000 I
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Improved features

Shareable multimedia collections

Playlists are now known as collections. Admins and learners can add videos,
courses, and custom content of any media format to collections and view in any

order. Admins can also curate, organize, share, and assign their collections to
learners.

m ACCOUNT CENTER

HOME  PEOPLE  CONTENT  REPORTS  SETTINGS

Programming Fundamentals
Lynda.com

Playlist type

Playlist details A collection of essential training on core programming languages

Owned playlists (2)

Sample Playlist ! 3 0 2 d 9 h
My playlist Courses: 2 « Videos: 51 i )

Total duration: 2h 29m i Items Duration
Sample Playlist You are the owner of this playlist

0% complete

i C} Add LinkedIn Learning Content
Curated by MchaliCE Collection content 1 g

Last updated: Jan 22, 2018

dieofset = 0; dieOfse 7 char c1 = '1'; .hibernate.dialect.MySQLDialec
imageName = “di B char c

char c
{ System.out.println(“Char
stream = g System.out.println("Char
d= i System.out.println(“Char 3:
diceImageViews.get(die
( e) { char dollarSign = '\u0@24'; 2 ¥
e.printStackTrace(); System.out.println("Currency: " + org.hibernate.hql.inter|

Jjdbc:mysql://localhost:3306/|
Course/Video/Chapter name

» Course: Marketing Foundations: The
H Funnel

[ ‘ » Course: Photoshop for Designers: Designing

hibernate

JURSE VIDEC v
A Mix Engineer's Glossary of Java Java Essential Training Java application
Techniques Video from: A A By: D e Video from: Database Acce

JURSE DEC

Grids and Guides

By kStart th Hibernat

. |California Summary

Month  Sales



Exciting new features




Exciting new features

@ Account center

HOME PEOPLE CONTENT REPORTS SETTINGS

“volore Learning Paths

@ Content language: English ¥ =

Collections

Yopics, skills, courses and videos

Recommendations by Job Title: | Web Designer ™

Paul | Designer for Hire

main.css*

n
COURSE COURSE
Dreamweaver CC Essential Creatinga’
Training Dreamw
sh11mavid Powers By: P2 A=

N B Tell us a bit about yq
"select
. Wit Email*:
<option value="a"> _

w Fill and Stroke Sl T

<input type="submit]
o

</form>

COURSE COURSE

A

Miearr

COURSE
Considering a CMS for Web
Design

By: Brian Wood

54m 595 R2

- aabb cc

COURSE

Custom Content

COURSE
CSS: Transitions and
Transforms

By: Joseph Lowery

2h25m R

Properties Library
Document

personal_landi

» Publish

¥ Properties

O ———— |
COURSE

Personalized course
recommendations

Takes the data and insights of
the over 575M members of
LinkedIn and suggests the
most relevant courses or
videos based on skills known
to be important to a given job
function or role. Then you can
add these courses to learning
paths or recommend them
directly to learners.
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Exciting new features

Uploaded content: Add details

CEO Onboarding Welcome
Video « 3m 28s « 19MB

Image size: 600x340px Title*

CEO Onboarding Welcome

Description *

Welcome to KinetECO! Meet your CEO and get set up for success by learning the skills needed of your new job at
KinetECO.

® Content language English

Skills*

Add expected skills to be learned. This enables learners to discover custom content.

Search for skills

v/ New Hire Orientations

Custom tags
Add tags that are unique to your organization (e.g. Onboarding, New Hire Orientation).

Search for custom tags
/ KinetECO Onboarding

*indicates required

Custom content

Add links to connect your
learners to content that lives
outside of LinkedIn Learning.
Or, with LinkedIn Learning Pro,
a premium offering, you can
upload custom video content
and host it alongside LinkedIn
Learning content, making it
easily discoverable for your
learners.



Exciting new features

Q Search for skills, subjects, or software ﬁ ® D E.l Q @

Home In Progress Saved My Org Notifications Mev

@D LearninG |
Library

Java Syntax and Compilation @) " @)3,( (@15

Course by: Rachel Goodwin

7
(ﬁ@ Jennifer Dill and 3 other connections like this

Contents Overview Transcript Discussions

Introduction &2 X
Course details

® Welcome
video - 4m 21s 6h4m - Beginner + Intermediate « Released: July 24, 2015

© Isthis course for you? If you want to build applications for mobile devices, desktop computers, or the web, you need to know Java. This

video - 4m 21s

Social curation

You can use social curation
from course "likes" to surface
the most relevant or trending
content recommendations.



Exciting new features

Intelligent search

B cearnine = RS = Ll g R We’ve made it easier to search
Marketing

240 course results

Top liked by your connections

and browse courses by pre-
Digital Marketing

67 course results

populating entries with the most

¢ Content Marketing
— 50 course results

B2B Marketing
n E 17 course results

Social Media Marketing

searched words.

COURSE 69 course results RSE COURSE
Building Resilience ding with Emotional Communicating with
By: Tatiana Kolovou Email Marketing Hlligence Confidence
8 course results 3 % ~ 3z
Britt Andreatta By: Jeff Ansell
49 875 viewers [:] Marke“ng Strategy 605 viewers [:] 322,477 viewers [:]
Marketing Analytics
Online Marketing
p /\I/ Facebook Marketing
I I See all results for "marketing” *
L R TS
L]
COURSE COURSE COURSE COURSE
Financial Forecasting with Leadership Foundations Improving Your Judgment Achieving Your Goals
Big Data By: Britt Andreatta By: Drew Boyd By: Dave Crenshaw
By: Michael McDonald
27,951 viewers | 183,563 viewers [ 27,721 viewers | 85,839 viewers |

Show more v

Because you're interested in Communication

21



LinkedIn Learning resources

These additional resources may be helpful to you:

Customer Success Center

Ongoing list of product updates

Guides to using Linkedln Learning

Linkedln Learning implementation tips

Admins tutorial on LinkedIn Learning

And LinkedIn Learning courses like “Gaining Skills
with LinkedIn Learning” for additional pointers

22



https://learning.linkedin.com/customer-success-center
https://learning.linkedin.com/customer-success-center/product-updates
https://learning.linkedin.com/cx/lyndaupgrade/prepare
https://learning.linkedin.com/content/dam/me/learning/en-us/pdfs/lil-tipsheet-implementation-checklist.pdf
https://www.linkedin.com/learning/getting-started-as-a-linkedin-learning-admin/a-note-on-course-updates
https://www.linkedin.com/learning/gaining-skills-with-linkedin-learning/welcome

Let your organization know about the upgrade

To ensure a seamless upgrade, we recommend educating all impacted stakeholders about the plan. We’ve included
templates for you to use in engaging people across your organization.

It’'s best to send your first communication about the upgrade at least four weeks in advance, if you can. Consider
doing this sooner if your organization uses single sign-on (SSO), integrates Lynda.com with a LMS, or maps
Lynda.com content to existing training curricula.

Consider contacting these groups or individuals:

The master admin of your Lynda.com account

L&D managers and groups across all offices and business units

Training teams

Human Resources, which may be mapping content to competencies or onboarding programs

Help Desk and Tech Support, which may support learners and admins

IT department, who may also update whitelist settings

Learners

To help you socialize the upgrade, on the following pages we’ve included email templates that you can customize
and use.

You can find additional communication resources on our Customer Success Center.

23


https://learning.linkedin.com/customer-success-center

Notify your internal stakeholders (e.g. L&D
manager, training teams, and HR)

Template

Subject: Your Lynda.com account is upgrading to LinkedIn Learning

Hi {NAME},

I’m excited to let you know that we will soon be making the upgrade from Lynda.com
to LinkedIn Learning for our online learning solution. This new platform will provide
the same great Lynda.com content delivered through an intuitive, new learning
experience that’s powered by insights from the LinkedIn network.

With LinkedIn Learning, we’ll:

Save time with an easy-to-use, new interface

Engage every learner with a personalized experience, using insights from the
LinkedIn network

Scale our impact by incorporating our own custom content into LinkedIn
Learning

This website provides additional information about the upgrade, but let me know if
you have any questions. | will be scheduling our upgrade for DATE.

Thanks,

{ADMIN NAME}

24


https://learning.linkedin.com/cx/lyndaupgrade

Notify your help desks

Template

Subject: Your Lynda.com account is upgrading to LinkedIn Learning

Hi {NAME},

I’'m excited to let you know that we will soon be making the upgrade from Lynda.com
to LinkedIn Learning for our online learning solution. This new platform will provide
the same great Lynda.com content delivered through an intuitive, new learning
experience that’s powered by insights from the LinkedIn network. Please make sure
the help desk team and any other support associates are familiar with the upgrade

impact and timing, so they may address any questions. For technical issues, please
have them contact LinkedIn Learning Support at the link provided below.

With LinkedIn Learning, we’ll:

Save time with an easy-to-use, new interface

Engage every learner with a personalized experience, using insights from the
LinkedIn network

Scale our impact by incorporating your own, custom content into LinkedIn
Learning

This website provides additional information about the upgrade, but let me know if
you have any questions. | will be scheduling our upgrade for DATE.

LinkedIn Learning technical support can be contacted here

Thanks, {ADMIN NAME}
25


https://learning.linkedin.com/cx/lyndaupgrade
https://www.linkedin.com/help/learning

Notify your IT resources

Template

Subject: Your Lynda.com account is upgrading to LinkedIn Learning

Hi {NAME},

I’m excited to let you know that we will soon be making the upgrade from Lynda.com
to LinkedIn Learning for our eLearning solution. This new platform will provide the
same great Lynda.com content delivered through an intuitive, new learning
experience that’s powered by insights from the LinkedIn network. Please review any
system or sites where Lynda.com content has been integrated. While all the same
content is available, links will have to be updated with LinkedIn Learning content.
For technical issues, please have them contact LinkedIn Learning Support at the link
provided below.

With LinkedIn Learning, we’ll:

Save time with an easy-to-use, new interface

Engage every learner with a personalized experience, using insights from the
LinkedIn network

Scale our impact by incorporating your own, custom content into LinkedIn
Learning

This website provides additional information about the upgrade, but let me know if
you have any questions. | will be scheduling our upgrade for DATE.

LinkedIn Learning technical support can be contacted here

Thanks, {ADMIN NAME}

26


https://learning.linkedin.com/cx/lyndaupgrade
https://www.linkedin.com/help/learning

Communicating the upgrade to your learners

To ensure your learners don’t skip a beat in their learning, be sure to inform them about the upcoming
upgrade using the email template on the next page, and share resources like the learner upgrade video.

In your note to your learners, consider communicating the following messages:

Benefits of upgrading to LinkedIn Learning

The scheduled date of the upgrade

All learner histories and data will be
automatically carried over

The benefits of connecting a LinkedIn profile

Link to website where learners can access
more information

You may not be able to access Lynda.com during the
day of the upgrade, so choose a day when your access
interruption will have the least impact. Your learners
will continue to have access to Lynda.com until
the upgrade.



https://learning.linkedin.com/cx/upgrading-from-lynda-to-linkedin-learning
https://www.linkedin.com/learning/gaining-skills-with-linkedin-learning/getting-started-with-linkedin-learning

Notify your learners

Template

Subject: Your Lynda.com account is upgrading to LinkedIn Learning

Hello,

I’m excited to let you know that we’ll be upgrading one of your learning and
development benefits, Lynda.com, to LinkedIn Learning. LinkedIn Learning has the
same great content as Lynda.com, and it will provide a more personalized
experience.

Your account will be upgraded on <input date of upgrade>, at which time you will no
longer be unable to access Lynda.com. But don’t worry, all your learning activity and
history will be seamlessly transferred to LinkedIn Learning. After the upgrade is
completed, you’ll receive an email to activate your LinkedIn Learning account.

Check out this website for more information on upgrading to LinkedIn Learning. |
look forward to the upgrade and seeing how LinkedIn Learning helps you continue
growing in your career.

Best,
{NAME}

Master Admin | {name@email.com}

28


https://learning.linkedin.com/cx/upgrading-from-lynda-to-linkedin-learning
mailto:name@email.com
mailto:name@email.com

Prepare for the upgrade checklist

Admin action steps

Learn about the upgrade process and view the product
tour

Inform decision makers and stakeholders of the upcoming

changes and benefits of LinkedIn Learning

Communicate single sign-on (SSO) set up needs to an IT
Admin (if applicable)

Let your learners know that you (or an assigned sub-
admin, if applicable) are the point of contact for LinkedIn
Learning, just as you were for Lynda.com

Email your learners informing them about the upcoming
upgrade using the template in this playbook, and share
resources like the learner upgrade website

FOR LYNDAPRO CUSTOMERS

Ensure that the users who should have a license are
active at the time of upgrade. The number of seat
reassignments is limited to 25% of the total seats you have
purchased, or 10 seat reassignments, whichever is
greater. The reassignments made on Lynda.com prior to
the upgrade to LinkedIn Learning will not be counted
towards this limit.

You'll receive a notice when your upgrade is
available to schedule and will have the option
to select an upgrade date (if applicable).

In your note to your learners, you
should communicate the following
messages:

. Benefits of upgrading to LinkedIn
Learning

. The scheduled date of the upgrade

. All learner histories and data will be
automatically carried over

. The benefits of connecting a LinkedIn
profile (more details below)

. Link to website where learners can
access more information

e


https://learning.linkedin.com/cx/lyndaupgrade
https://learning.linkedin.com/cx/lyndaupgrade/prepare
https://learning.linkedin.com/cx/upgrading-from-lynda-to-linkedin-learning

Part 2:

Launch Linkedln Learning




Upgrade day

On your scheduled upgrade date, you and your learners will automatically be
upgraded and all of your history will be transferred over to LinkedIn Learning.
Remind your admins and learners that they may not be able to access either
Lynda.com or LinkedIn Learning for up to 18 hours as data is migrated.

M cearnine

IN PROGRESS
°. New Manager Foundations
1hor

Editor’s picks

FROM YOUR ORG ) SKILLS YOU FOLLOW

Lead Generation Foundations 5

LIBRARY v Search for the s

oftware or skills you want to learn

Garrick, make learning a habit!

Popular Learning Paths

Habit streak: learn for 5 minutes, 5 days this
week.

Become a Photojournalist Become a Photograpt

‘Continue: How to Rock Social Media

Continue Watching Sec Al Become a Photo Become a Pythion

Retoucher Developer: COURSE COURSE COURSE COURSE
B Google AdWords Essential Video Writing: Using Humor PowerPoint: Creating an Launch Your Product to the
o\ P! : N
° Howto RocKiSoeal Training to Communicate and Infographic Press
[} P Media By: Brad Batesole By: Roger S.H. Schulman By: Heather Ackmanr By: Andrea Holland
e 46% Complete

New Popular Recommended Popular at Youl

470 viewer N 134 viewer N 569 viewer N 436 viewers |

Al Business Design Developer IT  Marketing  \WeBl

=
u’! » Managing Up
s ;'\— 90% Complete Twitter for Business with Brad 82

L b Using Twitter strategically takes planning
< optimization. Learn how to use Twitterto
. 2h30m Wi Beginner Views: 1143

™7 ) Recnuiting Foundations

5“_ /) 30% Complete

Recommended for you

Jolilp n -

COURSE COURSE COURSE COURSE
Advanced Google Analytics Advanced SEO: Search Building Resilience Achieving Your Goals
2017 Factors By: Tatiana Kolovou By: Dave Crenshaw
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Connecting your LinkedIn profile during activation

During the activation process, you and your learners will
have the option to connect a LinkedIn profile to your
LinkedIn Learning account. If they do not have a
LinkedIn profile, they will be able to create one. The B 1 i ratnmbi i
benefits of signing in with a LinkedIn profile include:

A more personalized learning experience that kil

@ Profile Information (e.g. name, title, photo)

includes special course recommendations for
learners based on job title, skills, and industry.

@& Linkedin Learning Activity

To disconnect your profiles, you can contact customer
service.

Discoverable and relevant learning content within Linkedirs Terms and Privacy Policy apply. Learn more
the LinkedIn.com experience (e.g., in the feed) to
keep learning top of mind and drive more How it works

engagement.
[ Connect my LinkedIn account b
When you connect your LinkedIn profile, you can rest

assured that only your learning data will be shared with
your employer. No other data from your LinkedIn profile
will be accessible or shared. See the details of the

Privacy Information here.

Learmers who CR0se 10 0Pt Ot Of USIng their

LinkedIn profile will create a separate LinkedIn
Learning account that is not connected
to LinkedIn.com.
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Activating your account

Activate your LinkedIn Learning admin account by clicking the
link in the confirmation email you’ll receive once the upgrade is
complete. Your learners will also receive a confirmation email

that will allow them to activate their new LinkedIn Learning
account.

When you activate your LinkedIn Learning account, you will
have the option to connect your LinkedIn account. If you don't
have a LinkedIn account, you can create one. Or if you choose
to continue without connecting your LinkedIn account, you can
create a separate Learning account.

The username you use to sign in to LinkedIn Learning may be
different than the username you used for Lynda.com.

Here are the steps to activate your LinkedIn Learning account
by connecting your LinkedIn account.

Activation Tip:
Remind and encourage your learners to sign in and

activate their new LinkedIn Learning accounts. Learners
who sign in to Lynda.com will be automatically redirected
to LinkedIn Learning.

Welcome!

%
*

You now have access to LinkedIn Learning.
Connect your LinkedIn account and:

@ Continue where you left off on Lynda.com

EI See trending courses for your profession
@ Get customized recommendations
& Learn from industry experts

[ Connect my LinkedIn account

I Continue without connecting my LinkedIn account ‘

Why am | being asked to connect my LinkedIn account? Learn more

Log into LinkedIn to complete your activation

Linked [T

Sign in to continue

Not a member? Join now
Let's review the privacy policy

Your organization would like to confirm your identity
and access and retain some of your information:

0

Sally Limb, Designer

@ Profile Information iz name. title. photo!

@ Linkedin Learning Activity

To disconnect your profiles, you can contact customer
service.

LinkedIn's Terms and Privacy Policy apply. Learn more

Accept and continue as Sally

How it works

Not Sally? Back to sign in
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Launch checklist

Admin action steps

On the day prior to your upgrade, remind your admins and learners
that they will not be able to access either Lynda.com or LinkedIn
Learning for up to 18 hours

On your scheduled upgrade date,
you and your learners will

Activate your LinkedIn Learning admin account by clicking the link in

: : : : ] automatically be upgraded to
the confirmation email you’ll receive once the upgrade is complete y P9

LinkedIn Learning. The exact
duration of the downtime will be
determined by how much data is
migrated, not to exceed 18 hours.

Remind and encourage your learners to sign-in and activate their
new LinkedIn Learning accounts
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Engage your learners




Engage your learners checklist

Admin action steps

Ensure your learners are successfully activating their new
LinkedIn Learning accounts

Visit the Customer Success Center for resources to help you

et Learners who sign into Lynda.com
getistane will be automatically redirected to

Watch the “Getting Started as a LinkedIn Learning Admin” LinkedIn Learning.

video for more pointers

¥/
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https://learning.linkedin.com/customer-success-center
https://www.linkedin.com/learning/getting-started-as-a-linkedin-learning-admin

Upgrade resources

Here are some resources that can help answer
questions you may have during the upgrade process:

Frequently Asked Questions (see next few pages)

LinkedIn Learning Upgrade Website

LinkedIn Learning Help Center — Quick answers to
common upgrade questions and how to use key
product features

LinkedIn Learning Customer Success Center —

Admin resources and promotional support

Your dedicated LinkedIn Learning account
representative

Tech Docs - SSO or LMS Integration

Chat

Live Chat: Click the “chat with us” link at

the bottom of the page in the Help Center

Email

Help Center: Send us a note by clicking
“contact us” at the bottom of the page in
the Help Center

Phone
Call:

North America 888 335 9632
Europe, Middle East, and Africa
+44 33 0822 0330

Australia +61 2 9194 1000
Hong Kong +852 300 85713
New Zealand +64 9 8010567
Singapore 800 130 1600

Note: Once your upgrade is complete,
phone support will no longer be available.
You'll still have access to live chat and
email support.



https://learning.linkedin.com/cx/lyndaupgrade
https://www.linkedin.com/help/learning
https://learning.linkedin.com/customer-success-center
https://learning.linkedin.com/cx/lyndaupgrade/prepare

FAQs D

Do | have to upgrade?

We believe LinkedIn Learning is the best Learning solution for developing employees, so we will be upgrading all of our customers.
You will be given a window of time to select the best date for your organization to upgrade, and we'll work with you to make the
transition as seamless as possible.

How will | log into my new LinkedIn Learning account?

If you are connecting your LinkedIn profile, please log in or activate LinkedIn Learning using the email address associated with your
Linkedin.com account. If you do not wish to connect your LinkedIn profile, please sign up for a separate LinkedIn Learning account
using the email address of your choice. Please note that this username may be different from your Lynda.com username.

Are there any changes in seat licensing policy?

The number of seat reassignments is limited to 25% of the total seats you have purchased, or 10 seat reassignments,
whichever is greater. Any reassignments made on Lynda.com prior to the upgrade to LinkedIn Learning will not be counted towards

this limit.
Will it cost anything to upgrade right now?

No, you will pay the same price per license that you currently pay until the end of your existing contract. Like most vendors, we
review the pricing of our products from time to time. If there are any changes, they will be discussed at the time of your contract
renewal.

Is my Lynda data coming along with upgrade?

Yes, all users, groups, reports, and playlists will automatically be moved to LinkedIn Learning along with all Learner history and
activity. If you do not want to migrate your existing data, we can work with you to start a new LinkedIn Learning account.

What happens when I click the "Schedule Upgrade" button?

You will be taken through a simple process to select a date for your organization's upgrade. No changes will be made to your
account until your scheduled upgrade date.
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Do | need a LinkedIn profile to use LinkedIn Learning?

No, but we highly recommend that you connect or create a LinkedIn.com profile to receive enhanced product features and more
personalized content recommendations. We take your privacy seriously, so only your basic profile information (e.g. name, job title,
skills, photo) will be shared with your organization. Your organization will not have access to any private activity from your
personal LinkedIn account.

Is single-sign-on (SSO) supported with Linkedin Learning?

Yes, LinkedIn Learning supports SSO. Learning and IT admins will be guided through a series of simple steps to set up SSO for
their organization.

Is the content on LinkedIn Learning the same as on Lynda.com?

Yes, LinkedIn Learning provides access to all of the courses from the Lynda.com library that you know and love.

Will I need to set up my groups and reassign my playlists again?

No, all assigned content and groups will be maintained once the upgrade process is complete.

How long does my learner have to activate their accounts?

The activation link automatically sent to your learners will expire after 14 days. If your learner tries to activate after 14 days, the
admin will simply need to resend the invite through the user management page. Learners must activate on LinkedIn Learning
within 1 year of the upgrade date for their individual learning data and history to carry over (enterprise information, e.g.
assignment completion, group membership, etc. will be retained).

What is LinkedIn Learning Pro?

LinkedIn Learning Pro enables you to upload proprietary or custom videos into the LinkedIn Learning platform, in addition to
accessing all the great features and benefits LinkedIn Learning already offers. Please contact your Relationship Manager for
more details on this new, premium offering.
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